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Weather-Bird and Peters Diamond Brand 
Shoes help stores keep their children’s 
shoe sales on the profit side of the pic- 
ture. Dealers know the extra advantage 
of stocking the quality line that offers 


complete range in styles, types and sizes 


for juveniles from baby’s first shoes right 
on up through the teen ages 


Peters Diamond Brand 
SHOES FOR BOYS AND GIRLS 
’ 
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Unchanged in a changing world are 
the fineness of quality and expert 
techniques created and developed by 
Tandrite. 


Tandrite Quality . . . Tandrite Color 
... Tandrite Finish... remain as 
unchallenged today as ever in Tand- 
rite history. . 
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Fe Popular Price for Women’ 
STYLE Shoes? 


To thousands of farsighted shoe dealers from 
coast to colist’$6.95 is more than a price tag 
for women’s shoes, it is the “hub”, the “cen- 
ter” around which they plan to build their 
post-war women’s shoe merchandising. They 
see $6.95 as the post-war's most “asked for” 
price bracket. 

These dealers are basing their plans on 
personal experience. For a good many years 
they have witnessed a sound and steady 
growth in the demand for $6.95 footwear... 
long before the war, women were becoming 
increasingly conscious of the economy of 

. Since shoe rationing these dealers 
have watched -this quality demand grow by 
leaps and bounds into a tremendous _ 
whose appetite cannot be satisfied by exist 


ing supplies. 


cs‘ cileisdi wicca ettaielc till niall 


‘jeedectten schedules are resumed this quali- 


ty consciousness will remain, these millions 
of women will remember the lessons that ra- 
tioning has taught them... they will insist 


on quality footwear. 
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Among the recognized “quality brack- 
ets” $6.95 is an odds on favorite to enjoy the 
bulk of this vast post-war demand. Among 
acknowledged $6.95 leaders Queen Quality 
is assured an enviable position. 

Queen Quality entered the war period 
with an established reputation for a quality 
product; it will emerge from this period with 
that reputation greatly enhanced. Hundreds 
of Queen Quality dealers will vouch for the 
quality materials and superior craftsmanship 
of Queen Quality shoes during these trying 
times... for the wholehearted cooperation 
and consideration they have received. Queen 
Quality will enter the post-war buyer's mar- 
ket with a host of grateful, loyal friends — 
retailers and consumers alike. 

In fairness to our old customers who are 
entitled to 100% of our present production, 
we cannot accept new accounts now. We 
would like very much, however, to talk to 
you about the place of $6.95 Queen Qualitys 


in your post-war merchandise picture. 
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QUEEN QUALITY SHOE COMPANY DIV: INTERNATIONAL SHOE COMPANY ¢ ST. LOUIS 


May 165, 
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SHGE PARTS 
Supersole Type VF—for novelty shoes + Supersole Type Vi —for } 
casual shoes * Ruffies in Colors—for high styled casual shoes * Plat- q 
form Type DP—for the volume trade * Heels and Wedges * Insoles 
Type CH—in sheets, flexible strips, Knox Blocks + Pyroxylin Coated ia 
Linings —for socks, quarters, vamps and heel pads «+ Adhesives — + 
bio a complete line of latex type cements for all factory operations. # 
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BEAUFORT DIVISION, HOMASOTE COMPANY - TRENTON 3, N. J. 
May 15, 1945 
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Glamour is the magazine directed to the girl with a job, 
the girl with a future. She is beauty bound, along a dozen paths. She 
. wants beauty in her clothes, her home, her way 
of life. And she wants it, at her price. For her; Glamour 
explores all the fields that attract her paycheck. The beauty record 


is a single example in a many-faceted coverage. 


@ 92 editorial pages devoted to beauty and health in 1944... 
topping all other consumer magazines.* 
@ 216 pages of beauty advertising in 1944 


GLAMOUR 


*LLOYD HALL’S EDITORIAL ANALYSIS BUREAU 
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BRITISH WALKERS 


mace in THE Vv, 6.4, 























MORE than Fine Shoes 











Thanks for everything, you 235 


TO THE 235 LEADING SHOE AND DEPARTMENT 
STORES which have requested an exclusive, local : 
franchise for the retail sale of BRITISH WALKERS f 
(180 for the men’s shoes; 55 for the women’s); 
and have stated that they will place orders when- 





ever we can accept them—regardless of how far in 


the future that may be—our sincere thanks. : 


YOUR UNDERSTANDING, CONFIDENCE AND 
PATIENCE are the strongest British Walker testi- 


; 
monials we could have. ; 


J. P. SMITH SHOE COMPANY, CHICAGO 22, ILLINOIS 


New York, Marbridge Building Los Angeles, Lankershim Hotel (Men's) | 
Los Angeles, Biltmore Hotel (Women’s) q 
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“| WAS GROGGY as | slipped stil! another pair of 
shoes on the determined old girl’s feet. ‘I’m sure 
you'll like these,’ I said with a desperate sigh. 

““Why?’ she asked. ‘Is this pair any different 
from all the others?’ 

“She had me on the ropes—until I suddenly real. 
ized there was a big difference in the shoes she had 
just put on. “Why, yes, it is, madam,’ | said. ‘This 
pair is made with Armstrong’s Cushion Cork*,’ | 
carefully explained that Cushion Cork actually 
cushions the foot for extra comfort . . . eases break. 
ing-in . . . and, at the same time, insulates against 
heat and cold. 

“She looked at me doubtfully, then took a few 
steps. ‘Hm,’ she said ‘well, this pair does feel more 
comfortable, young man! I'll take them.’ Then she 
added with the hint of a smile. “You could have 
saved yourself a lot of trouble if you had showed 
me this pair in the first place.’ 

“Well, that’s just what I’m doing with everyone 
now—showing shoes made with Cushion Cork right 
away. And telling the Cushion Cork comfort story. 
It surely is making my selling job easier.” 

et ea 


ADD NEW PUNCH TO YOUR SALES STORY by tell- 
ing your customers about the comfort features of 
Armstrong’s Cushion Cork. Springy Cushion Cork 
is available in men’s, women’s, and children’s shoes 
—used as midsoling, filler piece, platform, and in 
combination with insoling. On your next shoe order, 
specify Armstrong’s Cushion Cork. Arm- , 

strong Cork Company, Shoe Products De- @ 


partment, 9605 Arch Street, Lancaster, Pa. 


ADDS COMFORT TO EVE 

















* Reg. U. S. Pat. Off. 


ARMS TRONG’S SHOE PRODUCTS 
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... but we're going 
to continue to sell 
ESQUIRE BOOT POLISH 
EXCLUSIVELY 
TO THE SHOE TRADE 
AND THE ARMED FORCES 








Yes, in spite of the fact that practically everybody is look- 
ing for merchandise, WE'RE GOING TO REMAIN 
EXCLUSIVE. In that way you, and you alone, will continue 


to reap the benefits of the confidence you have sown. Your 
customers must come to YOU for ESQUIRE BOOT POLISH. 
Maybe it’s just another case of the “better mousetrap.”’ For, 
ESQUIRE BOOT POLISH not only “outshines any other 
polish” . . . it actually makes shoes /ast longer. And, no 
wonder . . . it’s the ONLY American-made stain polish 
made with the finest imported waxes and oils, plus lanolin, 
nature’s own leather preservative, which helps keep leather 
soft and supple. That’s why, once your customers use 


ESQUIRE BOOT POLISH they keep coming back for more. 


America’s Largest Selling Stain Polish 








Mey 15, 1945 





é A Product of KNOMARK MANUFACTURING CO., 214 Taaffe Place, Brooklyn, N.Y. 





FOOTWEAR ADVERTISED IN 
WOMAN'S HOME COMPANION 





Far seeing retailers will spot the extra profit 

opportunity in this picture! Because smart retailers have 

proved that products advertised in the Companion 

move even faster when you display them with a copy of 
the Companion, or pages from it. Why not get these ° 

proved extra profits . . . benefit to the fullest from the 

manufacturers’ efforts to help you sell? It’s so 

easy . . . so profitable. See for yourself. 
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WOMAN’S HOME COMPANION 
250 PARK AVENUE, NEW YORK 
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New York, 746 Marbridge Bldg. 


TIME-TABLE OF A SUCCESS 


4 NEOLITE Soles “steal the show” at the National . 
| ctober g ] 944 Shoe Fair, Chicago—just 29 days after being in- Nov — Dec | Ah 
5 troduced to the trade! Featured by more than 100 . u 


exhibitors as a new, completely different kind of 

shoe sole—““Not Rubber, not Leather, not Plas- 

tic, not Fabric.” all liary 
Sy 


> 
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NEOLITE Soled Shoes—made 
by 150 manufacturers, now 
featured by retailers all over 
America. And that doesn’t 
begin to fill the demand! 
People are buying shoes 
“Bottoms Up”—looking for 
NEOLITE Soles! 


-_ 
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for NEOLITE Soles flood Goodyear. 
lacturers clamor for this new and dif- 
kind of shoe sole that provides uniform 
qulity and price, stitches or cements as easily 
aw leather, and offers many other manufac- 


turing advantages. 


NEOLITE Sole announcements begin on almost 100 

e — ar C “= radio stations. National newspaper advertising and a 
os 2-page 4-color spread in LIFE bring the story of 

» NEOLITE Soles into millions of American homes. 


. 
A r ] 4 More orders—repeat orders—swamp Goodyear’s 
p i production facilities. 


Today: We’re still not able to satisfy 
the tremendous demand for NEOLITE 
Soles. If you are a manufacturer waiting 
for your order to be filled, or a retailer, 
waiting for some shoes with this sensa- 
‘tional new sole, we ask your patience 
and understanding. As you can see from 
this ““Time-Table,” we're doing our best. 
You'll get your NEOLITE Soles as fast 


as we can turn them out! 


THE GOODYEAR TIRE & RUBBER COMPANY, INC, | 


Akron 16, Ohio, or Windsor, Vt. 


Remember—the geguine is marked NEOLITE 


NEOLITE—T. HM. THE GOODYEAR Ter 4 RUBBER COMPANY 








No other shoe sole has ALL 
a 


@ Far outwears leather 

@ Most comfortable shoe sole ever made 

@ Does not mark floors any more than leather does 
@ Forms a firm platform for the foot 

@ Helps keep the shoe in shape 

@ Waterproof 

@ Insulates the foot against heat or cold ~ 

@ Non-skid—wet or dry 


Plus these Manufacturing Advantages 


@ May be stitched or cemented 
@ Uniform quality 

@ No wide price fluctuations 

@ Available in black and brown 





GOODFYEAR 


THE GREATEST NAME IN RUBBER 








This shoe is fitted with the surface 
type ENAMEL FINISH INVINCIBLE 
ROEL SETTING EYELETS. 


STANDARD COLORS Our Number 
Liberty Red 600 
Blue Jacket Blue 700A 
Varsity Green 2500B 
Town Brown 1100 
Army Russet 302 
Black 100 
White 500 
Plain Aluminum 


We are now able to supply Shoe Manu- 
facturers with Invisible Eyelets in plain 
finish and our Enamel Finish Invincible 
Roll Setting (surface type) Aluminum Eye- 


lets in standard sizes and colors. 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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ROOM 506 STATE 


STYLES 


THEATRE BLDG 


35 FIFTY 4 AVE PITTSBURGH PA 
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PERMANENT SHOWROOMS 


6 WASHINGTON AVY 


PANOLENE sous 


ARE CALLED ONE OF 
MODERN AGE WONDE 


UNDER THE DRIVING STIMULUS of America’s great war effort, years of scientific progress have 
capsuled into months, as necessity, mother of invention, has hastened the development of new produg 
which are proving of vital importance to all mankind. Such a product is PANOLENE, the am 
new soling material. Developed by the test tubes of Panther-Panco scientists, PANOLENE promi 
to supplant leather and plastics because it possesses every desirable feature and advantage em 

in the perfect soling material. It is a great advance in the art of shoemaking. 


- 
+ ide Slo on eee oe See 


PANOLENE Outwears Leather. In actual labora- 
tory abrasion tests, PANOLENE has proved te be 
three times as durable as leather. Even to the layman, 
the importance of this extra service is apparent both 
in saving the cost of shoe upkeep and, during ration- 
ing, in stretching coupons. While to the shoe manu- 
facturer it opens a whole new field of opportunity. 


‘4 


PANOLENE is Waterproof. Completely impervious 
to moisture and dampness, PANOLENE provide 
Jong-sought protection underfoot. Offering a ch = 
port of unusual comfort, it also insulates against 

heat and cold. PANOLENE is produced in one co® 
stant, never-varying quality upon which the mame 
facturer may base his production standards with 
certainty of uniform excellence. } 
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PANOLENE is Style-Right. With the advent of PANOLENE is Flexible. Up to the present, shoe 


pANOLENE, the shoe stylist is provided with a manufacturers have ‘been reconciled to the use of 


remarkable new medium which is particularly adapt- durable solings such as leather, or pliant solings 

to modern fashion needs. Light and flexible, yet such as rubber, but not solings which are both dur- 
emfortable, firm and enduring, it is easily worked — able and pliant. PANOLENE provides this long- 
wher sewn or-cemented. Produced in brown or black, awaited material. Furthermore, it is as non-marking 
pPANOLENE opens new frontiers to the creator of as leather . . . as non-skid as rubber, both on wet 
high-style footwear. or dry surfaces. 


WS iS PANOLENE... the amazing new sol- 


which footwear experts believe will sup- 
ant leather and plastics. To the shoe manu- 
urer, it makes possible a better product with 
standards of service and value. To the 
umer, it means more comfort, more wear, 
style, more safety, and more economy than 
ever before possible in a sole. PANOLENE 
being produced for immediate use, and is 
ready employed in the making of hundreds 
of America’s finest brands of shoes. 


A PRODUCT OF 
PANTHER-PANCO RUBBER CO., CHELSEA, MASS. 


May 15, 1945 
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When a well designed girl puts on a well designed frock, the result is good lines. And 
when a well designed shoe is built on a last-molded Spaulding Counter that duplicates 


the design, the result is good lines that stay good. 





SPAULDING FIBRE COMPANY, INC. + NORTH ROCHESTER - NEW HAMPSHIRE 
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*Soleonics .. . 
the modern Science 
of Soles, developed 
by Avon Laboratories. 


«fit Brite 
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the seience of 


eo 0 AVON soles for all types of shoes oe 


for sport and service shoes... | 


AVON GRISTLE SOLE | 


long wearing, flexible, waterproof and insulated. 


for general wear . . 


AVON war soue 


tough, flexible, light weight, with a velvety tread 
that insures walking comfort. 


for dress and street shoes... 


AVONITE SOLE 


an absolutely new material with special charac- 


SO ae ee 


teristics for street and dress shoes. Very light 
weight, thin but tough, with trim edges. 


— —s 


LONG WEARING - FLEXIBLE - WATERPROOF - INSULATED 
The Four-Star Features of AVON QUALITY! 


The Avon trade mark on a sole means superior quality to manufacturer and 
consumer alike. Avon Soles are non-marking, and outwear leather or any 
other material we know of. All nationally advertised Avon Soles are branded 
with our well known trade-mark. It adds extra sales appeal to your shoes. 


AVON SOLE COMPANY, AVON, MASSACHUSETTS 





JUST ONE BATH AFTER ANOTHER! 


Evans leathers get more baths than an 
active little boy with a fussy nursemaid! 
It takes no less than eight baths, in fact, 
to turn a raw skin into smooth, pliant 
Evans leather. Some are just clear water, 


others are special solutions, and are care- 


G 





JOHN R. 


EVANS & COMPANY 


Est 1857 


fully controlled as to time and tempera- 
ture. This may seem like a lot of baths, but 
we wouldn’t skip a single one. They’re all 
necessary to the production of leather that 
meets the high quality standards main- 


tained by Evans for more than 100 years. 


- CAMDEN, NEW JERSEY © 1965 








From a humble beginning, in ten years of steady growth 
Porto-Ped Shoes have built up an unprecedented cus- 
tomer demand — on sheer merit. But that’s only the 
beginning — their fullest profit possibilities for dealers 
are yet to come. Porto-Ped’s patented, resilient air 
cushion and exclusive, flexible Arch Lift — plus smart 
styling, fine leathers and superior craftsmanship have 
proved their sales power. These same features, con- 
stantly improved and refined, will have still greater 


profit power for you in the years to come. 0. — te 
RiG-PED filie 
® Yields with every 


PORTAGE SHOE MBG. CO., Milwaukee 1, Wisconsin See 8 Wath wth ovay ove 
Division of Weyenberg Shoe Mfg. Co. 551 * Keeps you feot-tresh 


ORTO ‘PED 
| 4s Cashion Shoca \giia 
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There goes shoe stamp No. 3, and now for No. 4! . .. After V-Day she’ll be 
ready to step into a world of gay colors, new styling, and glamour. And there’s some- 
thing amazingly new afoot to meet her hard-won appreciation of long- 

lasting qualities and incomparable wear, for instance a high gloss black for 
uppers that has an unusual degree of resistance to cracking or scuffing, and 
remarkably long-lived soles that will be available in a variety of colors. Vinyire 
plastics for soles and uppers have been developed by years of experiment 

and research. Dealers say this material outwears any other ever offered the public. 
Foremost manufacturers are eagerly waiting to use it on their quality models. 

Not many shoes, today, can have the benefit of VINYLITE plastics. But the 
fortunate women who get them are thrilled by their extraordinary comfort 

and wear—their tendency never to scuff, scratch, crack, or chip—the fact that they 

are comfortable right from the start, and do not have to be broken in. 

Prepare now to be in step with the swing to Viny.irte plastics. ' 
Bakeire Corporation, Unit of Union Carbide and Carbon Corporation | 
30 East 42ND Street, New York 17, N.Y. 


Identified by 


(lite 


PLASTICS 








=m LAS TICS 






May 15, 1945 






























Ir ever a leather realized a rendezvous 
with destiny, that leather is kidskin. 


- 


Showing a steady advance over the years, 
it has recently come forward with a rush, 
and now is ranked first by a world long 
in need of the qualities combined only in 
Kidskin . . . suppleness, smartness, com- 
fort, stamina. 


KID in ever-increasing esteem with 
designers, -manufacturers and _ retailers 


9 

4 

The perspective of tomorrow sees KING 
p | 

b .--and the public. 








BLACK GLAZED KING KID LEATHERS 
BLACK SATIN KING KID LEATHERS 


M. & P. BLACK 
GLAZED KID LEATHERS 
M. & P. GLAZED KID LININGS 


M. & P. GLAZED KiD 
SLIPPER STOCK 
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Made by Du Pont...soid by United 


...for better BUSINESS 


“TEXON” products can be the star salesman 
for your shoes. They'll help you win the con- 
fidence of people who buy your shoes . . . the 
people who wear them. And they'll help build 
your list of steady customers! “Texon” is 
Du Pont’s trade name for a special elastic- 
bonded fiber product that has many character- 
istics of true leather. 

“Texon”* plus United technical sales service 
are helping to solve shoemaking problems! 





made by 


rT ] I E. |. du Pont de Nemours & Co. (Inc.) 
\ Fabrics Division 


Russell, Massachusetts 
BETTER THINGS FOR BETTER LIVIN 


... THROUGH CHEMISTRY 
* To the extent of available production. 


DISTRIBUTED BY 


UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 





A STYLE that is sweeping the country. 

It’s made on a “measure wise” LAST 

for active every day wear and smoothly 
. streamlined to flatter. 


A combination that’s hard to beat for 


“Vogue” and “Versatility”. 


UNITED LAST COMPANY 
 Fit- Foremost Lasts’’ 
140 FEDERAL STREET, BOSTON, MASSACHUSETTS 
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RNATIONAL’S AMAZING NEW PROCESS 





A JEFFERSON SHOE 
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Unique styling alone has been enough to win highest honors 
for Hu-Val plastic soles. Hu-Val's neatly rolled edge has proba- | 







bly done more to earn ready acceptance for plastic-sole shoes | 






than any other single factor. But with less sole leather now 






available, Hu-Val must serve in even greater capacity. This flex- 


ible, long-wearing vinyl plastic, used‘ style-wise in the Hu-Val 









process, becomes increasingly important in helping maintain 


more complete stocks during the critical hube shortage. 


Mclecnatio ‘inl TE53 the EDGE ou Pla slic De Soles Typ Sy 
hy ood 
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U. S. Patent No. 2349866 


FIVE PRACTICAL REASONS WHY ~ 
WOMEN PREFER Au-Va¢ SOLES: 
| Neat, trim sppeerance. Smooth, rolled edges 
pe dal ow ‘ INTERNATIONAL SHOE COMPANY 
a ae ene eeenine Meow SAINT LOUIS 


3 Flexible and resilient. Gives cushion effect. 






4 Low carbon content. Will not mark ormar floors. The Hu-Val process is featured in the following lines: 
5 Waterproof. A non-conductor of heat and cold 
- +/warmer in winter, cooler in summer. Roberts, Johnson & Rand « Peters « Friedman-Shelby « Vitality 








Queen Quality *« Dorothy Dodd « Pennant « Jefferson 








Lyraheel Pedicaments 














“Oops!” yelled the nurse. 
“Sorry!” smiled the Doc. 

“Guess I ruined that left heel— 

I gave it quite a knock.” 

“Oh, you didn’t harm it. 

See—no scuff, no scratch, no scar! 
It’s made of Du Pont ‘Pyraheel’— 
And that’s awfully hard to mar!” 

















Meno to Salesmen: 


You'll find that all your women’s shoes 
will have more sales appeal 
If you can say, “These heels 
are scuffless Du Pont “Pyraheel.”’ 


| DU PONT 
: Silos “PYRAHEEL” 
stain Gil cok dike 


BETTER THINGS FOR BETTER LIVING...THROUGH CHEMISTRY 
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In SPRINGFIELD cco 


Heer’s rightly deserves 















its place as the Domi- 
nant department store 
of THE OZARK 
EMPIRE DISTRICT. 
The people of this 
: — au wl 4 beautiful section of 
Missouri for many 
years have come to 
rely on the dependable 
merchandise, service, 
and values at Heer’s. 


> ‘ 
pus wee rE 
> 





~| a¢ HEER’S ze 
RED GOOSE SHOES 


Just as Heer’s store has earned its fine reputation in 
Missouri, so has Red Goose earned recognition as Amer- 
ica’s No. 1 Juvenile Shoe. The makers of Red Goose 
Shoes are proud of their sturdy, well made, comfort- 
able footwear. Because these fine shoes live up to the 
traditional high standards of quality, any shoe bear- 
ing the Red Goose label gives enduring satisfaction. 





OF HAVING FEET” 


RED GOOSE DIVISION + INTERNATIONAL SHOE COMPANY + 5ST. LOUIS 
Moy 15, 1948 29 
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Here’s a brand-new lighting tool for tomorrow! 4 
tool that offers greater flexibility in design and mon 
versatility in performance. G-E Slimline lamps, with 
lengths up to eight feet, small diameter, and two level; 
of light from each size open up a variety of new light 
ing effects and services. Because they fit into smal 
space and their light can be redirected more eff 
ciently, G-E Slimline lamps permit many help 
ful new uses, especially for windows, show. 

cases and coves. 


Other outstanding features: 1. Instant 
starting. 2. Long life. 3. High 
efficiency (approximately 60 lumens 
per watt). 4. Single or multiple 
operation. 5, Dependable 
uniformity. Availability: 
Quantity production will 
proceed as soon as com 

ditions permit. 


BUY MORE WAR BOND: 
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When the Trimfoot man is YOU'LL RECOGNIZE THE TRIMFOOT MAN 
by his symbol—a dollar bill in his 


called—everyone is happy. 
And no wonder—for it’s the breast pocket. Write today and let 
Y/ Shim give you valuable facts. 


Trimfoot man who can show 
C you how to make more 
money in your shoe depart- 


| Sit ricettyores Qe WY. APPLIANCE 
iam ae ai i 4 PRODUCTS 





ow 4, DIVISION 


IMFOOT COMPANY e TRIMFOOT TERRACE « FARMINGTON, MISSOURI 


der 15, 1945 33 





NOW IN STOCK 


Due to release of a special synthetic rubber yarn, we are pleased 
to announce that Dr. Scholl's Arch Binders are again in stock, 


available to the trade and civilian population: Order now 








A popular foot relief for foot troubles such as 
tired feet, arch strain, weakened foot muscles, 
spreading of feet, sensitive feet due to stand- 
ing or walking. Dr. Scholl’s Arch Binders 
are easy to fit, easy to sell, and are priced 
to pay you 100% profit on your investment. 
















WHOLESALE 
Doz. pairs, *6°° 







RETAIL 
Pair, *J00O 


D f Sc ho If Ay Dr. Scholl’s Arch Binder is made of fine 
” quality flesh color elastic web and is so 
designed and fashioned that it conforms to 

A a . a K | N D a R S the shape of the instep and foot and relieves 
strain on the,inner longitudinal arch mus- 


cles. Ideal with pumps and cut-out shoes, 


7 7 ° May be worn either under or over the 
stocking, fashioned to fit the waist of the 




















foot neatly and comfortably. 





SORE, TENDER HEELS 

Dr. Scholl's Heel Cushions 
give sore, tender heels a 
soft bed to rest upon. 
Made of sponge rubber, 
covered with leather. 
Easily applied. 35c pair. 


CROOKED HEELS 


Dr. Scholl's Foot Powder Dr. Scholl’s Walk -Strates 
prevent crooked heeis, 


relieves tender, hot, tired, ae 
WEAK, FALLEN ARCHES—-TIRED, ACHING FEET help keep st shapely. 


odorous or perspirin . . = . 
fect. Soothing, Pt Dr. Scholl’s Foot-Eazer and exercise give quick Cushion heel; save heel 


CORNS —SORE TOES 
Dr. Scholl's Zino-pads 
quickly relieve pain and 
gently remove corns ; lift 
shoe pressure. Prevent 
corns, sore toes, tender 
spots. 25c and 35c boxes. 










TENDER, HOT FEET 






- — - relief. Help remove cause of your discomfort ies, Easil hed 
ing to irritated skin. a ae li - : repairs. Easily attached. 
: — muscu md ligamentous strain. Light, . 35c or. 
Eases tight shoes. 35c can. flexible, adjustable. $3.50 pair. For men, women. 35c pr 
ITCHING FEET and TOES PAINS, CALLOUSES es 


Dr.Scholl's Met Arch Insole, 





Dr. Scholl's Solvex relieves Dr.$choll’s Metatarsal Arch 
Athlete’s Foot, itching Supports and quencies t0 all-leather, feather- 
feet and toes. Kills fungi lieve pains, cramps, cal- weight. Elevates Meta- 
it contacts. Aids healing louses and burning sen- tarsal Arch ; relieves arch 
red, raw, cracked skin. sations due to arch weak- strain, callouses. Fits in 
Liquid or Ointment, 50c. ness. $1.00 pair up. any shoe. Comforting, 


reseful, cushioning. $1 pr. 


THE SCHOLL MEW. CHO.; swe. 


213 W. Schiller St., CHICAGO 10 62 W. 14th St., NEW YORK 11 
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“Postwar shoes will have a longer, 


smarter life because of 


elasticized backing.” 
f 
s , 


—Vice-President, Selly se Co. 


—And Contro* will be, as before, the quality elastic for 
shoe backing. Firestone 


"We've discovered over the years that 
elasticized backing just about doubles 
the life of the shoe. It retards the de- 
teriorating effects of perspiration, thus 
preventing tops from cracking and 
splitting. And, in addition, it gives the 
shoe a smarter appearance, smoother 
fit, and the light but firm support that 


*®REG. U.S. PAT. OFF. 


enables it to retain its shape longer.” 

Well spoken, Mr. Hooley! Contro 
backing — finer than ever before, 
and in greater production — will be 
on its way to you very soon. Firestone 
Rubber and Latex Products Co., Fall 
River, Mass., and Empire State Building, 
New York. 


sees Fi restone 


LISTEN TO THE VOICE OF FIRESTONE MONDAY EVENINGS OVER NBC 
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Here’s the OOMPHIES > 
year-round selling plan that 
builds indoor footwear business! 


You should have a copy of this interesting 
new booklet just coming off the press. It describes the 
12-months-a-year selling plan developed by Oomphies 
—tried, tested, and adopted by several of America’s 
largest department stores . . . with phenomenal re- 
sults in increasing indoor footwear business. It will 
show you how you can profit the whole year around 
by the fast-growing popularity of Oomphies. A copy 
of this booklet is yours for the asking. 


OOmphiesa® 


AMERICA'S FASTEST GROWING LINE OF INDOOR FOOTWEAR 





LA MARQUISE FOOTWEAR, INC. * 137 Varick St., New York 13 
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That makes 
GERBERICHS 


wore welcome 














than ever... 



















Uncle Sam Says: 
EASY ON THOSE SHOES, SON! 


AMERICAN boys are beginning to realize that Uncle Sam is serious 
when he says that one, or two at the most, pairs of shoes will have to last 
for the next year, and that there is small possibility that this condition 
will change until Victory comes. No wonder then they're so impressed 
with the little talks the dealer gives them about shoe care. That is why 
they all have guch keen appreciation for Gerberichs Best Quality Procur- 
able. The merchant, too, is happy in the conviction that the shoes he is 
fitting are sturdy, honest shoes, expertly made of the finest materials ithe 
market affords. 


Mother knows best about most things! 


How right she is when she reminisces with her retailer about 
the good old days when she could get a pair of Gerberichs for her youngster 
every time he needed them. "| always knew they were better . . . | never 
realized just how much better.” Gerberich dealers remember those days 
with pride, and confidently await their return; meanwhile selling their limited, 










but fair quotas. 








Gerberich-Payne Shoe Company * MOUNT JOY, PENNSYLVANIA 


s--New York, Marbridge Bldg. Room 405 + los Angeles, Haas Bldg. Room 407 « Phila., Lafayette Bldg. Room 1025 








NOW... get that third hide tanned quickly 


so we can get back to the important business of making 
constructive things that satisfy and please . . . such as better 
leathers for American peacetime comfort, style and con- 


venience. 


Ne y, 














DESTROY JAP MILITARISM WHICH STANDS BETWEEN US AND PEACE 


With greater home-front war effort | Bond Purchases, holding onto those 
action . . . and with larger War _—_'we already have. 


N. BREZNER & CO., Inc., Boston 11, Massachusetts 
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“You need a change ... a little fun in your life. 
Yes ... sure... we know you're too busy for a 
vacation. But look here . . . you don’t work every 
night do you? You do get an occasional Sunday off. 
All right then, . . . spruce up, get around! 
And a pair of new Walk-Overs (if you’re lucky 
enough to get them!) makes a good start 
on that recreation program ... their 
good looks will help to put 
you in that dressed-up, 
going-places mood!” 


BROWN AND wy sTES 


Walk-Over prices $8.95 to $12.95 












on Me 


FOR WOMEN 


The SWAGGER 
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THE FLORSHEIM SHOE COMPANY + CHICAGO 
Makers of Fine Shoes for Men and Women 
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Retail Ammunition 
For 7th War Loan Drive 


Retail participation in the 7th War 
Loan, May 14 to June 30, will be aided 
by a barrage of ammunition in the 
drive for “battle objectives” in the 
“Mighty 7th Invasion Plan.” Some of 
the available supplies and the means of 
procurement follow: 

NEWSPAPER ADVERTISING: A 
12-page portfolio of ads has been pre- 
pared by the War Advertising Council 
in cooperation with the Treasury. 
Copies are now in the hands of local 
newspaper advertising managers and 
War Finance Committees. Much of the 
best advertising talent in America con- 
ceived and produced these ads. 

POSTERS: 24-sheet War Bond post- 

ers in full color will be available 
through local War Finance Committees. 
In addition, for use in window and inte- 
rior displays, 28-inch long blowups of 
War Bonds may be obtained. Others 
include a general poster in full color 
of the C. C. Beall painting based on the 
Iwo Jima flag raising photograph. 

RADIO: The Radio Section of the 
War Finance Division has prepared 
three series of transcriptions, using the 
finest and best-known talent in the 
country. This means that the programs 
are all ready for broadcast, with suf- 
ficient time alloted for the local spon- 
sor’s War Bond message. These tran- 
scriptions are available at local radio 
stations. 

V-MAIL GIFT CERTIFICATE: 
“Another Bond between us from the 
folks back home” is the theme of the 
Treasury’s new V-Mail War Bond Gift 
Certificate for year-round use—a na- 
tional promotion to be introduced in the 
7th War Loan. 

The certificate is printed on a stand- 
ard V-Mail letter form. Purchasers of 
Bonds as gifts fill in denomination, 
serial number, date of issue and the 
owner’s name and home address as they 
appear on the real Bond. A space is 
also provided on the certificate for a 
personal message from the buyer. 

Since actual War Bonds cannot be 
mailed overseas, the sales appeal of this 
V-Mail certificate obviously is strong. 
Here is evidence of a Bond gift that the 
recipient can treasure while the real 
Bond awaits his homecoming. 

It will not only bring people into a 
store, but will serve to create good will 
for the retailer. It makes good copy 
for ads, and equally good window dis- 
play material. Special V-Mail War 
Bond posters are being made for dis- 
play at points-of-sale. 

Retailers can obtain the certificates 
and posters from their. local War Fi- 
nance Committees, who will aid the 
Store in every possible way in setting 
up this new War Bond promotion. 

The War Finance Division, U. S. 
Treasury, has advised us that Don Mc- 
Neill’s famous “Breakfast Club” pro- 
gtam, with radio’s glamorous Hilde- 
garde as guest star, will inaugurate 
“B-Day” on Monday, May 14. 
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AND SHOE 





SO MANY MERCHANTS of big 
heart have asked how they could be 
of service to the maimed, crippled 
veterans and civilians that we asked 
Nathan Hack of the Stroh Build- 
ing, Detroit, Mich., for an impartial 
answer. He says: 

“The surgical business is a highly 
specialized business all of its own. 
Only one with the patience of a 
Job and the heart of a near saint, 
with a thorough devotion to the 
crippled and the maimed, should en- 
ter into the surgical appliance busi- 
ness. This is one branch of service 
where the average, impatient, high- 
strung, nervous business individual 
has no place. While many brace 
makers dabble in shoes, shoe retail- 
ers have no business in the appli- 











ance business unless they can create 
a special brace department under 
the able supervision of an experi- 
enced brace maker. Brace making 
in itself is more of a manufacturing 
problem than it is a retail business. 

“We tried brace making as far 
back as 1926 and gave it up be- 
cause we could only do one job well 
and we’ve chosen the shoe business, 
The guy who once said that there is 
no sentiment in business has long 
ago ceased to exist. A successful 
business is built on ideals; service 
makes these ideals a living symbol.” 
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THE Sunshine Club of Gude’s, Los 
Angeles—in its 18 years’ existence 
—has paid out $7,500 in sick bene- 
fits and $1,500 for flowers and fruit 
baskets for store employees. That’s 
a record which warrants a salute 


from the industry. 





Dues are $1.00 per month; while 
sick benefits are $15 per week. All 
administration officers are elected 
by the boys and girls regularly em- 
ployed in the store, none of Gude 
management having anything to do 
with the affairs of the inner-store 
organization. 

J. R. Sloan who served as presi- 
dent for the last three years has 
been with Gude’s for 21 years; 
while the new president, Edw. 
Baird, joined the firm as salesman 
23 years ago. Vice-President Nora 
Burns and Secretary-Treasurer E. G. 
Draper are comparative newcom- 
ers, having been with the store for 
only four years. The board of di- 
rectors is comprised of persons 
elected from each floor; they and 
the other elected officers run the or- 
ganization. There are over 80 mem- 
bers in the Club and there is a 
healthy balance of reserve funds in 
the bank. 


ANTHONY CEKOTA came to Can- 
ada in the Summer of 1939—one 





of a group of eighty Czechoslovaks 
who escaped from their native city 
of Zlin before it was too late. Cut 
off from their homeland, having 
some machines and considerable in- 
dustrial skill, these former employees 
of the Czechoslovak Bata Shoe Com- 
pany built a new life and a new in- 
dustrial community in a remote part 
of Ontario in the town now called 
Batawa. 

Mr. Cekota has written a book: 
“The Battle of Home”—a glowing 
tribute to his adopted country, 
Canada. It is a very frank and 
honest discussion of some of the 
fundamental problems of not only 
the shoe business but post-war plan- 
ning and the possibilities in the post- 
war world—as he sees it. The book 
of 373 pages was printed by Mac- 





millan Company of Canada, Ltd., 
Toronto. Here is a very observing 
paragraph: 

“As matters stood before the war, 
and during the first years of war up 
to 1941, the will governing the shoe 
business here was as wandering and 
volatile as the will of a girl select- 
ing her hat from a pile of hundreds 
of different fantasies, most of which 
serve but little the purposes of a hat, 
and in which the question of taste 
ceases to be a question at all. The 
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whole thing had been accepted as 
a public nuisance, too bad, but un- 
avoidable. The head, thank God, 
cannot be crippled, in spite of all 
the fantasies of hat manufacturers. 
Feet, on the other hand, can be 
crippled. A shoe business, gov- 
erned only by fantasy and the de- 
sire to defeat competition across the 
street by some kind of trifle, is a 
great danger to human feet, as well 
as to its own existence. All mem- 
bers of the shoe business on the 
American continent, with but few 
exceptions, are dissatisfied with this 
state of affairs and, above all, with 
its results. As long as in this busi- 
ness, science does not replace ca- 
price, the whole shoe business will 
lag behind other branches of trade 
which go to work scientifically. 
Naturally its ability to pay really 
good wages and to stabilize employ- 
ment and profits will be influenced 
accordingly.” 





LET US PRAY 





Late Deliveries from an 

friend, but have taken the liberty 
of changing a few words to make 
it apply to our own shoe industry: 


“Keep your temper, gentle Sir," 

Writes the Manufacturer, 

“Though your goods are overdue, 

For a month, or maybe two, 

We can't help it, please don't swear. 
_ Leather's scarce, shoes are rare, 
| Can't get fabrics, can't get dyes, 

These are facts—we tell no lies. 

Harry's drafted, so is Bill, 

All our work is now uphill. 

So your order, we're afraid, 

May be still a bit delayed. 

Keep on hoping, don't get vexed, 

Maybe this month, maybe next, 


—Received the following tan 


Keep on hoping, don't say die, 
We'll fill your order bye and bye." 


—Patience is a virtue; so let us all 
show consideration of the other 
fellow and his problems; and 
some day we'll be able to get all 
the shoes, gas, cigarettes and 
roti de boeuf that our hearts 
desire. 


FU ben 
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GARRET L. BERGEN, personnel 
manager for Marshal Field & Com- 
pany, says: 

“We are still in a profit and loss 
economy. We must make sure that 
we place veterans and other dis- 





placed workers in appropriate jobs, 
jobs in which they can contribute 
to our business at a profit to our 
businesses and to themselves. We 
and they are going to have to give 
it all we’ve got if our businesses are 
to survive and we and they along 
with it. 

“Each employee must ‘pay his 
own way.’ We must not fall into 
the error of ‘making a job’ for a 
returning veteran. If we can help 
each veteran find his own highest 
level of skill and ability and put 
him in a job which will use that 
ability, he will ‘pay his way.’ 
Neither he nor we want to handle 
this as a charity or WPA project. 
As Eric Johnston, president of the 
Chamber of Commerce of . the 
United States, has said: “There is 
no snake oil that will cure our un- 
employment problem.’ ” 








FRED WERNER of Werner Shoe 
Company, St. Joseph, Mo., says: 

“I want to compliment you upon 
the article ‘Give and Take’ in the 
March 15 issue of the REcorDrER, | 
have always tried to apply the prin. 
ciples of the Golden Rule and it cer. 
tainly behooves us all to follow that 
idea now and in the post-war 
period. 

“A good factory connection is of 
vital importance to the retailer and 
the fact that we have been loyal to 
the factories that supply us during 
the past 22 years—depression, war 
or any other conditions—means a 
lot to us now. Our inventory is low 
but we are still selling more shoes 
than we did a year ago and 194 
was a very good year. 

“If we could keep the news- 
papers and radio from coming out 
with articles and announcements 
about shortages in leather and 
shoes, we should be able to get 
along nicely:” 


* aa - 


H. D. ERK, advertising manager of 
The Julian & Kokenge Company, 
Columbus, Ohio, says: 

“Rationing has made women 
more shoe-conscious. The industry 
is hoping that the educational work 
that has been done among women 
in regard to good shoes will stick, 
after the war ends.” 
































"With all my shoe stamps used up I'm taking no chances on burglary, Dear.” 
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Inflation Can Come Unless 


THE shouting and the tumult dies and V-E Day leaves 
us with one war won and yet a more grizzly one still “to 
go.” Lest there be any feeling that cautions can be 
thrown to the wind and a little inflation isn’t a bad thing 
for business (particularly if it’s one’s own business), 
let us remember that following World War No. 1, the 
exuberation of prices and the lack of controls destroyed 
thousands of businesses. 


No man in his right senses wants to see inflation come 
along. Fortunately, our President, Harry S. Truman, 
lived through an experience that has made an indelible 
imprint on his thinking and judgment. He was partner 
in the Truman-Jacobson Haberdashery Store on 12th 
Street, opposite the Muehlebach Hotel, in Kansas City. 
Business was good, for in the post war period silk shirts 
were emblematic of the times; but in May 1920, the 
bubble burst. The two partners were broke; the stock 
was disposed of in a lump sale; and, believe it or not, 
it took the two partners some fourteen years to pay off 
their business obligations. 


Any man who has been through an experience like 
that is not going to easily encourage inflation and a re- 
turn of wild buying and selling. Because, remember, 
it can happen again. It can happen if every man in 
business doesn’t watch his step and doesn’t hold to the 
line. A twenty-five cent rise here and there may seem 
inconsequential but the terrible part about inflation is 
that it walks up a flight of stairs, step by step; and it 
almost seems as though each step were logical and right 
until the inevitable collapse. 


We feel that President Truman, in his one business 
experience—for he was later lawyer, judge and Senator, 
is not going to permit, if he can help it, that thing to 
happen again. And the reason why we are so sure of 
that is because when he was vice-president, in February 
1945, he wrote a letter to Edward Jacobson in which he 


_ Used the very significant line: “Don’t let them catch 
you on an inflation squeeze, as they did us be- 


fore.” It is by tokens and omens like these that we 
construe a man’s thinking, particularly when that man 
is given tremendous power. 
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By the same token we think the experience of post-war 
No. 1 inflation has made an indelible impression on 
President Harry S. Truman in his decisions affecting the 
pricing of commodities, the continuance of OPA and 
the strengthening of the hand of Chester E. Bowles. 

In the field of business, following the cessation of the 
European war, there are all the seeds of rebellion against 
price regulation and unless there is sure, strong co- 
operation between business and government in checking 
black marketing, the situation will get out of hand when 
the shortages become still more acute next Fall and 
Winter. 

The war on the home front is not over; nor is liberty 
given to any man in business to buy and sell on his own 
enterprise. We are still subject to the martial law that 
says that men, materials and money are part of the 
war effort and must so continue. 

You can almost take it for granted that we are go- 
ing to have regulations and restrictions limiting the 
rise of prices. The rest of the world, outside of Great 
Britain, her Commonwealths and the United States, has 
gone mad for merchandise and because the rest of the 
world has been starving and destitute, it is willing to 
pay any price for food and footwear. World leather 
markets will show the effect of these six years’ shortage 
and we may be forced, by world events, to make less 
and less because they, the “have-not-peoples-of-the- 
world,” must be provided with food and footwear for 
the bitter Winter ahead. 

So, instead of wild inflation, wild expansion and wild 
business activity, we who must carry the burden of the 
Pacific War may find it necessary to tighten our belts, 


repair our shoes and work and fight and pray for real 


world victory. We would like to see the new shoe busi- 
ness, after world victory, built upon a lean, sound, simple 
and prosperous foundation. If the majority of retail 
shoe stores can weather the coming hardships, they will 
be in a wonderful position to sell and serve for the 
great decade to come, when every man willing to work 
may find employment; because distribution can be a 
clean, healthy and hungry part of our national economy. 
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BETWEEN V-E AND V-J. DAYS 


Dominating Factor in Shoe and Leather Picture 
Is Still the Scope of Military Requirements, 
But Announced Reduction in Army Personnel and 
Re-Deployment Plans Suggest Appreciable Drop 
in Need for Combat Boots and in Leather Demand 


THE period that begins with the end of hostilities in 
Europe will in certain economic respects be more critical 
than full scale two-front warfare. Some degree of cur- 
tailment in war output is obvious as the number of men 
deployed in action is reduced. However, the estimates 
of cutbacks in the aggregate will not spell a uniform 
story for all industries. In some the cutbacks may be 
swift and drastic; for others the German collapse may 
bring only minor changes in military demand. The con- 
sequences of V-E day for the shoe and leather industries 
are, at this date, highly uncertain. 

In the second quarter of 1945 the dominating factor 
in the shoe and leather picture is the scope of military 
requirements. The bulk of all sole and side upper 
leathers is being channeled to the armed forces; 25%- 
30% of all calf leather is being used for Navy shoes and 
other purposes; 25% of goat and kid leather moves into 
military glove and garment plants; a high proportion 
of horsehides, sheepskins, kips and deerskins are needed 
by the Services. As a result, the availability of leather 
for rationed shoes has dropped to a lower basis than 
ever before anticipated. How soon can this condition 
change for the better? 

Little if any information has been disclosed by the 
war agencies or procurement officers regarding plans 
beyond V-E Day. Purchasing policy in the past and 
inferences on potential service needs are the only guides 
which the trade has. It has been announced, for ex- 
ample, that the Army will be reduced to less than 7 
million men compared with almost 8,500,000 at the peak. 
While this is not a large reduction, it would still bring 
Army personnel below the average level in 1944. The 
thought cannot be ignored that with no more men in the 
Service than during 1944 footwear requirements should 
also be no larger. Furthermore, when the actual level 
of current military needs falls off, procurement may well 
be reduced more than commensurately. Safety factors 
in production and shipping are no longer as vital, in- 
ventories held at home and abroad can be progressively 
absorbed. 

The new schedule for Army shoes and leathers re- 
cently announced may not be a cutback, but it may be 
one of the first straws in the wind. Requirements. for 
May through August will average 10% lower than in 
April. Presumably this program was arrived at before 
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SHOE PRODUCTION, 1940-1944 
(Million pairs) 
With Leather Uppers Other 
Total Government Civilian Types 
404 _ 332 72 
498 15 401 82 
484 41 368 75 


466 47 315 104 
463 50 264 149 


1940 
1941 
1942 
1943 
1944 





V-E day and might be affected by the complete cessa- 
tion of fighting. In any case it is the first reversal in 
trend since the acceleration of military buying which 
followed the German counterattack last December. 

The probable character of the Pacific war makes it 
unlikely that any important change in Navy personnel 
can be expected before Japan is defeated. On that as- 
sumption the Navy’s requirements in footwear should be 
expected to continue at present levels during the Japan- 
ese war. However, certain unanswered questions on 
future Army needs are vital to the shoe industry. At 
present the bulk of sole and upper leather being taken 
by the Quartermaster is required for combat boots. If 
in the period when the Army is being moved out of 
Europe, partly for demobilization and partly for con- 
centration in the Pacific, fewer combat boots are needed, 
leather requirements could show an appreciable drop. 
Each pair of combat boots requires seven feet of upper 
leather, whereas the ordinary service shoe needs only 
four square feet, and garrison oxfords approximately 
two and one-half feet. Similarly, the equivalent of hun- 
dreds of thousands of hides has been used for miscella- 
neous Army equipment; transfer of such equipment to 
the Pacific and the elimination of supply depots in 
Europe could assure an appreciable reduction in the 
drain on leather output. It has been calculated that one 
million hides is the basis for production of 20 million 
pairs of civilian shoes, and a reversal in the steady 
growth of military requirements would have a rapid 
effect upon output of civilian footwear. 

At least one factor on the supply side of the ledger 
after V-E day is relatively encouraging. Domestic sup- 
plies of cattlehides and calfskins in 1945 are expected 

[TURN To PAGE 101, PLEASE] 


47 





Victory in Europe Should Ease 


But Reconversion to Normal Conditions of Pro- 
duction and Distribution in Shoe Industry Will 
Be Gradual and Dependent on Action of Govern- 
ment Agencies, Seems Consensus in Trade Survey 


THatT the impact of peace in Europe on the vast war 
economy which America has created since the Jap air fleet 
rained its bombs on Pearl Harbor on Dec. 7, 1941, will be 
tremendous and far reaching, is accepted everywhere as a 
foregone conclusion. It is essential to bear in mind, how- 
ever, that all industries geared to the war effort will not be 
affected. in the same degree, and cannot therefore be ex- 
pected to react in the same way. 

In the Army’s great airplane construction program, for 
example, drastic cutbacks have already been announced. 
Similar cutbacks can be anticipated in many of the muni- 
tion industries. It is readily apparent that the supplies of 
munitions required for a one-front war will be less than 
those deemed necessary in recent months when American 
forces were actively engaged in vast operations, both in 
Europe and in the Far East. 

But it is equally apparent that the United States must 
and will maintain great armies and air forces, as well as 
the most powerful navy in the world for a long time to 
come. That means Uncle Sam will still be in the market 
for enormous quantities of shoes and clothing to equip his 
armed forces and for food to feed them. So it is clear that 
the government will continue to be a big purchaser of 
shoes, clothing and food supplies. The demands may be 
reduced to the extent that intensive military operations are 
discontinued in Europe, but this reduction may be offset 
in a measure by the speed-up in the tempo of operations 
in the Pacific theatre. 

So far as Army shoes are concerned, July and August 
procurement figures are known to the industry and cut- 
backs are not now anticipated before September. From 
September to the end of the year, it would appear reason- 
able to anticipate a cutback of 10 to 12 per cent, below 
July-August procurement. Drastic reductions below these 
figures would now seem dependent on wholly unforeseen 
developments in the Pacific theater. 


An effort by Boot anp SHoe ReEcorper to obtain a cross 
section of opinion from the shoe and leather industry, as 
well as from government agencies, as to the probable ef- 
fects of victory in Europe on the shoe business of the 
United States revealed a wide divergence of opinion. The 
prevailing view in Washington is that V-E Day will have 
little or no effect on shoes and leather. As the Office of 
Price Administration expressed it in a release on May 3, 
“V-E Day will not bring one more pound of sugar to the 
United States, put another pair of shoes on the civilian 
market, or increase the civilian supply of meat, butter or 
canned foods.” Some shoe and leather manufacturers, on 
the other hand, felt that if government controls were eased 
promptly, favorable effects upon production would follow 
almost immediately. There seemed to be a fairly general 
consensus that the answer is up to the government and 


that changes in existing industry conditions may be ex- 
pected to follow gradually rather than immediately. 

The National Shoe Manufacturers’ Association, in its 
news bulletin of April 27, whose delivery practically. coin- 
cided with the false report of German surrender, sized up 
the situation as follows: 


“Mucu interest continues to be manifested by shoe manu- 
facturers in army requirements for leather and shoes dur- 
ing the third and fourth quarters, and there is much 
speculation about the possible effect of V-E Day. Recent 
publicity about cutbacks on cuff and gusset leather in the 
second quarter has increased this speculation. 

“The Boston Quartermaster Depot is now in process of 
placing contracts for the third quarter. These contracts 
will call for 2,000,000 pairs of combat boots and 700,000 
pairs of Type 3 service shoes per month as compared with 
2 400,000 pairs of combat boots and 600,000 pairs of Type 
3 service shoes per month in the second quarter. This 
amounts to a pairage cut of ten per cent. It should be 
pointed out, however, that the 3,000,000 pair per month 
schedule for the second quarter was in excess of produc- 
tive capacity and the schedule for the third quarter will 
approximate actual deliveries in the second quarter. In 
other words, the apparent cut shows up on paper rather 
than in actual deliveries. The recent so-called cutback on 
cuff and gusset leather was a readjustment of leather direc- 
tives rather than an actual cutback. Furthermore, whatever 
reduction is made in the second quarter probably will be 
compensated for in the third quarter. 

“As an illustration, it was anticipated that there would 
be approximately 31,000,000 feet of side leather and kip 
ior civilian shoes in the second quarter, and approximately 
53,000,000 feet in the third quarter. The readjustments 
which have been made probably will result in availability 
of 42,000,000 feet of these leathers in the second quarter 
and 42,000,000 feet in the third quarter. 

“There will be variations upward and downward in Army 
requirements as fighting in various theaters progresses. 
The Army issue rate on shoes varies monthly according to 
the number of men engaged in actual combat, the type of 
terrain, and kind of activity taking place. The rate of induc- 
tion also has a bearing. There is a lag of approximately 
two months between actual requirements at the front and 
change in Army procurement. 

“Military contracts in the fourth quarter will be adjusted 
to conform to rate of issue and other conditions which will 
be foreseen after midyear. , 

“With respect to conditions after V-E Day, General 
Somerville, Commanding General Army Service Forces, 
War Department, recently issued a statement to the effect 
that certain types of steel and textiles and leather will re- 
main in tight supply after V-E Day.” 
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of society equal opportunity for security and advancement.” 


National Shoe Retailers’ Association said in its May 
issue of National Footwear News: “Assuming V-E Day 
may come soon, what effect is it likely to have upon military 
footwear requirements? Statements officially made or im- 
plied give very little indication of what can be expected. 
Yet common sense argues that an end of hostilities in 
Europe should reduce sharply attrition of battle, curtail the 
need for combat boots in place of service shoes (which 
require three feet less leather per pair) and make it pos- 
sible to lower the margin of safety sought in supply depots. 
It must be remembered that a pair of combat boots re- 
quires seven feet of upper leather, or enough to make al- 
most three pairs of civilian shoes. Any reductions in the 
military purchase program would tend to have more than 
a commensurate effect upon civilian supply. 

“In the second quarter, service needs will account for 
approximately 90 per cent of all cattle sides upper leather, 
between 25 per cent and 30 per cent of calf leather, some 
25 per cent of the available goat and kid skins, and some- 
where between 60 per cent and 65 per cent of sole leather 
supplies. Apparently this proportion of the leather produc- 
tion represents a peak designed to provide against all con- 
tingencies. In view of rapid developments in Europe, the 
contingencies which stimulated military procurement 
earlier in the year are becoming remote. The possibility 
must be reckoned with that after June, the proportion of 
leather available for civilian use will begin to increase.” 

Boot anp SHoe Recorper received the following replies 
to a request for views of prominent shoe manufacturers, 
tanners and trade leaders: 
le ae 


GUY E. MANLEY, E. P. Reed & Company, president of 
the National Shoe Retailers Association: 

“Victory in Europe will transfer tremendous activities to 
the Pacific and overwhelming concentration on Japanese 
strongholds. This will call for increased effort and vast 
quantities of material. 

“Restoration of Europe's fields, flocks and herds will take 
time. 

“Government regulations now effective may be necessary 
until supplies are more adequate. 

“The keenest and most farsighted minds in business 
must study foreign relations. 

“Consideration in humanitarian relations can prove more 
selfishly intelligent than emotional shortsighted scurrying 
to protect immediate interest. 

“The spirit of business must be humble in face of tre- 
mendous obligations.” 

Fe Oe CC 
ROGER A. SELBY, The Selby Shoe Co.: 

“Following victory in Europe there should begin to be 
felt in the shoe industry an easing of materials and man- 
power shortages. As this grows the low retail inventory 
situation should have its effect in serving to maintain pro- 
duction at full capacity for a considerable period. Con- 
sideration could well be given to the lifting of manufactur- 
ing quota restrictions so that those in a position to increase 
production might do so in the public interest. The general 
spirit of business will be buoyed up by the hope that from 
here on out the administration will accord to all segments 
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HERBERT N. LAPE, The Julian & Kokenge Co.: 

“We do not anticipate any immediate change or relief 
for shoe industry after V-E Day. However, no industry 
needs more consideration than that of the shoe industry. 
As a whole, great scarcity of materials will be a deterrent 
for a considerable length of time, but it is to be hoped we 
may gradually be permitted to resume normal production.” 

* * * 

CHARLES G. CRADDOCK, Craddock-Terry Shoe Corp.: 

“In our opinion if the army reduces its purchases after 
the ending of the European war, additional leather for 
civilian shoes could be available in short time and an in- 
creased output of civilian shoes could immediately follow. 
We believe the outlook for shoe business should be excel- 
lent and that most government controls over the industry 
should be promptly lifted.” 

* * . 
IRVING FLORSHEIM, Florsheim Shoe Co.: 

“Victory in Europe will be followed by cut-backs of 
some military production. This will release more labor for 
the shoe and leather industries and be moderately helpful 
in increasing production. There can be no material increase 
in rationed shoes for civilians until the armed forces sub- 
stantially reduce their requirements. Prosecution of the 
war against Japan makes this seem unlikely in the im- 
mediate future. This tight siuation will make it necessary 
to continue certain government controls.” 

a oe 
CHAS. F. JOHNSON, JR., Endicott Johnson Corporation: 

“Because of uncertainty as to effect ending of war with 
Germany will have on shoe and leather business we prefer 
to make no comment at this time.” 

ep. S— 
MAXEY JARMAN, General Shoe Corporation: 

“Victory in Europe will probably not have any great 
effect on the shoe industry. Unnecessary government quota 
controls are likely to continue. It is my opinion that there 
are sufficient supplies of materials and labor available right 
[TURN TO PAGE 64, PLEASE] 
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How BUSINESS Can Regain 


Industry Must Accept Its Share of the Responsibility 
in Our Post-War World of Turning Its Operation to 
Social as Well as Individual Profit. Only in That 
Way Can It Achieve Relative Freedom from Gov- 
ernment Intervention and Increased Supervision. 


by HOWARD COONLEY, 


Past President, National Association of Manufacturers; Chairman of 
the Board, Walworth Company. 


ARECENT writer on business management has said: 
“There is nothing vague about the imminent probability 
that business is going to be operated either for society or 
by society.” I concur with the business analyst who re- 
cently made that statement. Business has to make up its 
mind which alternative it wants and how to go about its 
basic reconversion job—turning the operation of private 
business to social as well as individual profit. Social gain 
must be written into the charter of corporate private enter- 
prise. 

When the pressure of the war is over the questions up- 
permost in the minds of our people will be: How can we 
employ the tremendous growth of productive capacity in- 
duced by the war program to satisfy the wants of our 
people? What shall we make? How shall we get it dis- 
tributed? How shall we keep up employment in our fac- 
tories? How shall we continue the forward progress with 
more products going to more Americans? Business will 
have to find the right answers to each of those perplexing 
but vital queries. 

In preparing to meet these challenges of the years ahead, 
neither business nor anyone else should raise false issues, 
or look backward rather than forward. Business must 
realistically recognize that it is required to assume ever 
increasing social responsibility, and, whether we of business 
like it or not, to live with an increasing amount of super- 
vision and regulation of our economic activities. Will busi- 
ness, not only in individual units but also through its asso- 
ciations representing large sectors of business, undertake 
self-regulation and self-control in cooperation with govern- 
ment? Or, on the other hand, will business suffer the 
increasing imposition of arbitrary controls because some 
elements too fondly cherish the memory of privileges en- 
joyed in an age gone by? 

During the past few years business men have been re- 
sentful of increasing regulation on the part of government. 
From my experience as a business man, I would say that 
some just causes for resentment have arisen. Yet there 
has been, and still is, too little constructive action on the 
part of business in taking hold of untoward situations and 
working out those solutions before the problems get out 
of hand. 

Our free enterprise system cannot survive by a policy of 
mere negation. We have not realized the possibilities of 
our extensive facilities for voluntary cooperation. The peo- 
ple turn to government and vest it with increasing authority 
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over private activities about in the same proportion as those 
engaged in the activities fail in self-discipline and self- 
regulation. And that way pursued too far leads to the 
totalitarian state. 


Equal Responsibility to Public and Stockholders 


To the consumer and to the public generally business has 
a well defined responsibility. The consumer, in the last 
analysis, determines profits, wages, even the continuance of 
any business. Management must adjust costs and efficiency 
of production and distribution to market requirements, and 
labor must cooperate to the same end. When either busi- 
ness or labor in any enterprise fails to recognize not only 
the proper interest of all parties actively engaged in it, but 
also the needs of the consumer, and the broader concern of 
the public at large, and the authority of government, it 
must bear eventually the consequences of such neglect. Nor 
is merely passive recognition enough; there must be active, 
constructive exercise of responsibility, both in individual 
enterprises and in associated effort throughout each field 
of industry. 

In the production, distribution and exchange of goods 
and services we all wish to continue to depend largely on 
the private enterprises of our people. Few among us seem 
to want a comprehensive state socialism, in which a central 
government authority determines what shall be produced 
and by whom and how, and dictates likewise the processes 
and terms of distribution and exchange—a system under 
which we shall all be government employees. There will 
no doubt continue to be, however, an extensive area of gov- 
ernment services, for the public will undertake, through 
some government agency, services which it decides may 
thus be more satisfactorily performed than by private enter- 
prise. Yet though this is true, it is also proper to assume 
Americans generally de not favor radical reduction of the 
area in which private capital, management, and labor may 
operate, nor do they approve government regulation that 
stifles personal initiative and profit-or-loss adventure. 


Business, Too, Must Plan 


Business knows that for a long time there have been 
accumulated wants of our people that have not been met. 
The needs have continued to accumulate all during the war. 
After the war will we be ready to provide more and better 
housing for millions of ill-housed families—more consumer 
goods at lower prices—needed public works? Not unless 
we make plans beforehand. 
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R nearly thirty years, first as president 
Fe then as chairman of the board of a 
large manufacturing com . Howard 
sane. ig ng Har Arg adhe s' 
sponsibility for its policies, practices, an 
relations. This company, the Walworth 
Company, has plants in the Northeast, the 
South, and the Midwest and its distribu- 
tion activities extend from coast to coast 
as well as into the export field. As a direc- 
= of Barns of corporations and, in 

past few years, as a director, president 
and chairman of the board of the National 
Association of Manufacturers, he has had 
numerous contacts in the business world. 

Since the war began, Mr. Coonley's ser- 
vices have been at the disposal of the 
government. He wos head of the Con- 
servation Bureau of WPB until President 
Roosevelt and Donald Nelson asked him 
to accompany Mr. Nelson on his mission 

to China, where he wrote this article. 


We have made great progress in production—in agricul- 
ture, manufacturing, mining, and other fields. Has our in- 
creased efficiency and economy in production been reflected 
as far as possible in prices to consumers? Have our achieve- 
ments in distribution kept pace with our productive achieve- 
ments? I believe not. Surveys of the relation of produc- 
tion costs to ultimate market prices of many kinds of goods 
indicate much yet to be done toward low-cost distribution. 

Agriculture is certainly not in a state of complete health. 
It is on sick relief. It should not require enormous govern- 
ment subsidies year after year, seemingly without end. In- 
dustry and trade take part in agriculture. Industry pro- 
vides the machines and tools, the fertilizers, and other 
equipment for crop production; and most agricultural prod- 
ucts are processed by industry, afterwards passing through 
trade channels on their way to the ultimate consumers. It 
is apparent that the organizing, engineering and marketing 
skill available to business can give even more help than it 
has given to restore agriculture to a basis of self-support. 


The START of a New Industrial Era 


Our industries are spending some hundreds of millions 
of dollars a year on research—seeking new and improved 
processes and products. Government agencies and educa- 
tional institutions also are pursuing many kinds of research. 
All this has contributed enormously to our economic prog- 
ress. But we are told that we have only begun to explore 
the frontiers—that what we know is but a fringe of the 
probably knowable unknown. A surge of new things will 
be needed after the war to keep the wheels of industry 
turning at an unrelaxed tempo. 

But invention alone does not put new processes and prod- 
ucts into use, or make new things commercially valuable. 
Between a potentially useful invention and its actual use 
may intervene years of experimentation and development, 
careful exploration of markets, a large investment. In our 
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provisions for regulation of enterprise, therefore, in our tax 
system, in our industrial operations, every practicable en- 
couragement must be extended to economic adventure. 

For some years we have been experiencing more or less 
turmoil in employer-employee relations. Perhaps these are 
the birth throes of an era of better mutual understanding. 
In many lines of business, satisfactory relations have been 
maintained for a long period of years. Surely the separa- 
tion of labor and management into armed camps, policed 
by government to maintain a truce with a degree of neu- 
trality sometimes questionable, is not a permanent substi- 
tute for relations of mutual understanding, with arrange- 
ments for internal adjustment of differences, among per- 
sons engaged in a common enterprise. The well ordered 
household normally needs no policing. 


WANTED: The Opportunity to Earn Security 


Few will now question that there must be some insurance 
of workers against sickness, old age, and unemployment. 
Society has assumed a certain measure of responsibility in 
this regard, and this is likely ta be extended. Business, 
however, should have full credit for what it undertakes 
whereby the burden on the rest of society is lightened. And 
social security measures should be so adjusted and ad- 
ministered as not to remove or impair incentives to indi- 
vidual thrift and forethought—for individual opportunity to 
earn security is a driving force for enlargement of the com- 
mon welfare. 

All segments of business should recognize the wisdom of 
avoiding increases in prices not made necessary by rising 
costs. If business is serious in its desire for stability it 
must discourage by its own example over-mortgaging the 
future—as in unnecessary accumulation of inventories or in 
unwise expansion of installment selling. Manufacturing 
must look to the extension of training programs, so that 
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Shoes to be rebuilt are unloaded from a 
railroad boxcar on the Buford Reconstruc- 
tion Shoe Factory's railroad siding. 


Old Army Shoes 


REBUILT 
or War Victims 


A Shoe Salvage Program, instituted by 
the U. S. Treasury Department, Turns 
Over to UNRRA Rebuilt Army Shoes at 
the Rate of 4,000,000 Pairs Per Year. 


Above, right: Stripping the heels off the worn-out 

shoes before ‘rebuilding. Right: Stripping the 

soles at the plant in Buford, Ga., where the shoes 
are torn down and reconstructed. 


THANKS to American ingenuity, 
worn-out U. S. Army shoes are be- 
ing transformed into “new” footwear 
for the men, women and children in 
the liberated areas of Europe. 

With no visible effect on the stocks 
of available shoes for Americans, shoe- 
less victims of Nazi cruelty are being 
supplied with rebuilt shoes at the rate 
of 4,000,000 pairs a year from a plant 
in Buford, Ga., near Atlanta, and from 
several smaller factories. The shoe 
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The worn-out Army shoes are placed on an endless belt and are 
disinfected in a formaldehyde bath before being rebuilt. Above, 


photograph shows this first step in the process. 


salvage is a U. S. Treasury Depart- 
ment program; the rebuilt shoes are 
turned over to the United Nations Re- 
lief and Rehabilitation Administration. 

Substitute materials make possible 
this help to the suffering people of our 
Allies. Worn-out leather uppers are 
replaced by duck. Composition rub- 
ber is used for soles; fiberboard for 
innersoles. Combined with the good 
base of the original Army shoes, these 
materials make new-looking, sturdy 








Wide World photoes 


shoes which will give good service. 

Only those shoes discarded by the 
Army as unfit for repair and re-issue 
to U. S. troops for hard Army wear 
are allocated to the project. Shoes 
for this purpose have been coming in 
to the factories at the rate of 100,000 
pairs each week. 

Availability of machinery has not 
been a problem to the shoe salvage 
project. Shortages of essential mate- 
rials, rather than any lack of available 
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Here the welt is sewn on the shoe as part of the rebuilding process 
which “mi 


's-vld footwear serviceable. 


machinery, has been the factor which 
made shoe rationing a necessity in the 
United States. 

To war-torn Europe, this salvage 
program means that her exhausted 
millions can go about their tasks of 


rebuilding their ravaged homes, farms 
and factories in greater comfort and 
with less danger to health than would 


A leather finisher is sprayed onto the shoes 
after they have been rebuilt. Shoes with worn- 
out leather uppers are rebuilt with duck as 


a substitute upper material. 
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be possible if they were forced to de- 


pend on their own war-damaged re- 
sources. The plan to salvage shoes 
from the very bottom of the Army’s 
scrap barrel was developed by Alex- 
ander Gordon, chief of the footwear 
division of UNRRA. 

Before the shoes are rebuilt, they 
are classified as to size and needed re- 


Sewing up and repairing the outer seams 
and eyelet billets is the next step. 


pairs. They are then torn down, 
washed and sterilized. The plant at 
Buford has achieved a rate of 7000 
pairs of rebuilt shoes a day. An ad- 
ditional 5000 pairs are rebuilt in other 
factories. Photos shown on these 
pages illustrate the various steps in 
the rebuilding process as it is carried 
out at Buford, 


In the shipping department of the Shoe Reconstruction Fac- 
tory at Buford, discarded Army shoes which have been rebuilt 
are packed for shipment by UNRRA to men, women and 


children liberated from the Nazis. 
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With 








Obliged to Use More Fabric for Upper 
Material, Manufacturers Are Doing an 
Excellent Job in Styling 
Fabric. |. 


we 


ONCE ogain the shoe industry has shown 
its ability to take advantage of that time-tested remedy 
of “making a virtue of necessity.” In this instance, 
shortage of upper materials is the impelling necessity. 
The challenge is being met with imagination and skill, 
as evidenced by the shoes shown here. Combined with 
leather or standing on their own merits of good design, 
material and workmanship, rationed fabric shoes, ap- 
pearing in many Fall lines, are well worth a. precious 
coupon. For, after all, there is nothing new in the idea 
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Upper left: Interesting treutment of 
gabardine shoe combined with patent 
leather breaking the length of the 
“ highriding vamp. From Tweedie 


from Brauer Bros. Bottom: Patent 

leather tip keeps this gabardine sling 

pump in the tailored, spectator class. 

A Flirtation shoe from Henry B. 
Rosenthal. 


of gabardine shoes. In the past many women have pre- 
ferred them to leather shoes. In certain parts of the 
country, considered to be gabardine centers, this de- 
mand continues. 

The war has changed the point of view of a good 
many women, however. Their appreciation of leather 
shoes has increased to a marked degree. As these shoes 
become fewer in number, they are bound to become 
even more desirable. But facts are facts. Fewer shoes 
of any material will be available this Fall and a larger 
proportion of these will be fabric or part fabric and 
part leather. With these shoes on your shelves you, 
too, have a challenge to meet. Your job will be to re- 
educate women to the idea that a good gabardine shoe 
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QUALITY TREND 
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Quality minded shoemakers are 
building your Post-War markets 
today by using the flexible cush- 
ioning-comfort of Darex Insoles. 
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Darex Fusoles 


MAKE COMFORTABLE FLEXIBLE SHOES 


fee. U.S. Por OF 


| A PRODUCT OF THE DEWEY AND ALMY CHEMICAL COMPANY CaAmsriDGE 40, MASS. 
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PATENTS and the General Welfar 


Py a= 
WHEN the first Congress met one of its early actions was 
to pass a patent law. With changes made from time to 
time it still endures. 

Our patent system has worked well. It has been of vast 
benefit. No one can deny that discoveries and inventions 
in the patentable field have contributed much to mankind. 
This being true it must follow that means which encourage 
invention, should be preserved, guarded and used. In- 
centives should be maintained and not destroyed. 

Thoughtfukvebservant men among our scientists, our 
judges, our business men and others, have for many years 
agreed that the countries which have been making the 
greatest advances in science, in the industrial arts and in 
commerce are the United States, Great Britain and Ger- 
many. These men have also observed that these are the 
three countries of the world that have established thorough- 
ly developed patent systems. 

Have patent systems to do with progress? The answer 
must be an overwhelming affirmative. Of course a good 
patent system is not the only requjsite for progress in the 
post-war world. There are other essentials. Even the best 
patent system cannot function if our citizens try to dwell 
in lazy ease in bread-fruit groves. 

The inventor creates, he gives. In the main the adverse 
critics of our patent system, and there are some, see only 
what the successful inventor gets and overlook his contribu- 
tions. However, the old law of compensations is always at 
work. It is hard to get men to sacrifice save for a cause. 
In some form, humans expect rewards. In some form, 
honest men are. anxious that commensurate rewards be 
given to the deserving. 

What have inventions done for America? Look about 
you. Almost everything that we now use—the necessities 
and the luxuries—are traceable for their existence, their 
quality and their cheapness to patentable inventions seme 
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from an address by 
GEORGE |. HAIGHT 


President of the Wisconsin Alumni Research 


Foundation before the War and Reconversion 
Congress of American Industry. Mr. Haight's 
observations are of timely interest in view of 
President Truman's recent request to Secre- 
tary Wallace to undertake a study of the 
Speration of the patent laws. 


Facsimile of a certificate of Letters Patent, 
issued by the Commissioner of Patents of the 
United States. 





tracing far back and some nearer in time. The Bible was 
once written on clay tablets, then on papyrus, then on 
paper and even when printing came few could possess one. 
The King James version four centuries ago was so ¢x 
pensive that few could own one. Then came the cheaper 
Breeches Bible, and now through a long string of inventions 
in the arts of producing materials for paper, in paper mak- 
ing, in transportation, in printing and in other arts, a good 
copy of the most extremely sold book in the world can be 
bought for about three per cent of one day’s pay of a car- 
penter or a mason. * 

A vast portion of American labor and skill in our indus 
tries before the war, and now, is expended upon things 
that did not even exist fifty years ago. This is because of 
inventions that in the main were engendered by our patent 
system, and were put to work because of our patent system. 
There is strong reason to believe that this will continue and 
perhaps at an accelerated pace after the war. 

Per unit of labor, the production on farms has many 
times increased over that of fifty years ago because of that 
same patent system. When some people talk about patents 
on inventions they seem to forget what they and the public 
get and resent the payment of any reasonable reward to the 
giver. We shall need the continued working of that patent 
system when peace comes. Probably we shall need it more 
than ever before. It is likely that we shall so need it that 
it would be fair to challenge the patriotism of some in our 
midst who would now destroy our patent system. 

We talk about the post-war need of foreign trade. None 
except those who would erase divisions of labor and who 
would go wholly primitive will deny that need and its 
virtues both here and abroad. What does our patent system 
mean in respect to it? In the past our patent system has 
given us the ability to compete in foreign markets ag 
the products of cheap labor. It is because of that pat 
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Tigre CURIS of Bourse. 


Postwar competition will challenge shoe retailers how best to 
meet a style-hungry, quality-seeking public’s many demands, 
Curtis dealers meet that challenge confidently, successfully, 
with shoes so well known for style, stamina and value as to make 
it a habit with customers to ask for . . . “Curtis, of course!” 





SHOE COMPANY IN ¢ MARLBORO MASSACHUSETTS 


Four Generations of Fine Shoemaking 
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FIFTH AVENUE shops reflect the world of fashion in exclusive styles created by master 
craftsmen . . . merchandise with labels that confirm superiority. Rajah soles seen on 
quality footwear in America’s smartest stores reflect master craftsmanship of a high order 
. achievement attained only after years of tireless effort and research. Long-wearing, 
moisture-proof, flexible Rajah Soles are style correct on America’s Fifth Avenues. 


ON HOLLYWOOD BOULEVARD 
where ultra sophisticated shops cater 
to the whims and fancies of movie- 
dom, Rajah Soles are seen on quality 
footwear. 


ON LINCOLN ROAD 
where the coming season's fash- 
ions are cmeiewed . . . where the 
Rajah label is seen on quality foot-, 
wear in quality shops. 


Kajah SOLES 


¥.S. PAT. OFF, 


Founded 1837 
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CLOTHES CAN BE ‘HANDED DOWN’... SHOES SELDOM CAN, 
THAT'S ONE REASON WHY 


OF CHILDREN’S CLOTHES IS FoR SHOES! 















Are you set up to get that 21%?* Or is it going elsewhere? If so, it’s time you start- 
ed to capitalize on the millions of dollars Roberts, Johnson & Rand has invested 
in advertising ...cducating people to the superiority of Poll-Parrots. If your chil- 
dren’s shoe volume is lagging...or if you haven't a children’s department...don’t 
overlook the possibilities of the tremendous juvenile shoe market in.your post 
war operation. Include Poll-Parrots in your plans for these profitable reasons: 


*U. S. Department of Commerce 


Vv Shoes for all occasions...dress, school, play! 

Y Made over America’s widest range of scientifically graduated lasts! 
Y Famous for their 10-way Built-In Fit! 

V Dominant National Advertising! 


V Individualized cooperative dealer-help program for 
maximum local benefit! 


THAT'S WHY CONSUMERS DEMAND,..DEALERS PREFER... 
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7 £¥, 
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Poll’ Parrot 


boys and girls 
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to Low INVENTORIES 


Pairage ... All the Pairage They Can Possibly 

Make or Buy .. . That's the Crying Need of Shoe 

Manufacturers and Retailers Right Now. In this 

Over-All Picture, Play and Casual Shoes Have 
an Important Part in Meeting that Need. 


“We take whatever we can get and are thankful” might 
well express the point of view of most merchants today. 
Casual and play shoes . . . rationed and unrationed . 
are helping fill their empty shelves and adding color and 

) style variety to wartime stocks. Shoes illustrated here give 

» some idea of the variety and attractiveness of the Fall lines. 
Many, of course, are repeated styles of several seasons, but 
some are new. Others are now being made in fabric on 

» substitute soles where formerly they were rationed. There 

© are still plenty of leather casuals being made, however, and 

’ types vary as much among these shoes as in style shoes. 

' Characteristic of these informal shoes are soft construc- 
tions; opened-up patterns or soft, easy, covered-up ones; 
cushion-y platform soles, very low heels or supporting 
wedges; wide treads. Today, many style shoes have these 

' features, but all play and casual footwear have al! or most 
‘of them. When peace time living returns we should not 

| forget these shoes and what they have done for women’s 

) feet. Starting ten and more years ago with beach and 

| Summer sandals, this trend to ease, comfort, freedom and 

| naturalness, has influenced all shoemaking. Improvements 
> and refinements . . . much needed in some play and casual 

' shoes . . . can be introduced after the war and the best 
that these shoes offer today can be further improved. 


AT LEFT, reading from top to bottom— Upper left 
group: Unrationed sandal from Riviera; rationed sling 
pump from Illing of California; rationed stepin on 4/8 
el from Bourbeuse. Lower left group: Rationed cus- 
ual dress sandal from Kimel; unrationed tailored sling 
pump from Chanell ; rationed sabet with nailhends, a Hy- 
‘lander Casual from Barrett; rationed high-riding stepin 
from Sunray. Upper right group: Rationed two band 
vamp with scalloped edge, a Play-Tano from California; 
tioned two-buckle closed sandal from Kickerinos; ra- 
tioned front strap sandal from Mercury; rationed san- 
dal with front strap end buckle, en Eileen Casual. Lower 
right group: Top left, rationed sandal with two-piece 
criss cross vamp from Fulton; top rieht, unrationed 
sandal in simulated patent leather from Falcon. Bottom, 
* rationed high-riding stepin from Crik-Eits. 


AT RIGHT, reading from top to bottom: Rationed san 

dal with broad ankle strap, one of California Patios 
from Rogers & Ferralli; rationed sandal with one-piece 
vamp from Miller & Bergmann; rationed cross-strap 
sandal from Ted Saval; unrationed ghillie loop tie from 
- Geodfit; unrationed laced moccasin oxford, one of Holly- 
wood Skooters from Vogue; novelty vamp treatment in 
unrationed oxford from Desco; unrationed two-hand 
shoe with nailheads, popular current style from Fern. 


























PeRHaPs they may come gradually now that Victory in 
Europe is an accomplishied fact . . . or perhaps they must 
wait the climax of the long, hard pull that faces us between 
now and Victory over the Japanese. But, cut-backs are 
coming and with them the fine, plump leathers, and heavy, 
first quality bend soles will become plentiful. . . . And, 
manpower among our fine shoemakers, now devoted to 
service work, will be free to express again in these fine 
materials, the heritage of their ancient and honorable craft 
in shoes, shoes like the refreshing collection presented 
to you on these pages. 

American men, a small segment of the whole population 
to be sure, are hungry for really high grade shoes, just as 
there is a select group of retailers who await patiently the 
day when they will be able to bring such shoes to their 
customers. This high grade market is a merchandising 
phenomenon peculiar to the American scene. It is doubt- 
ful if such business ever existed in any other country in 
the world. In other countries all shoes in grades above our 
medium or slightly higher grade become a ‘Strictly custom 
proposition, made to measure, usually within the four walls 
of one shop and are delivered some times weeks after the 
customer has placed his order. 

In the long wartime years, many of us have forgotten 
that there exists in America a half dozen or so factories 
which can produce shoes in this finest “bespoke” tradi- 
tion, as well or better made as any strictly “custom” shoe, 
and made Ovér such a variety of lasts that infinitely better 
fit was assured. Perhaps we have forgotten, too, that there 
was a growing list of retailers and departments who were 
turning to these factories for prestige merchandise to sell 


In perhaps no other shoe does hand work be- 
come so apparent as in the well-made ski boot. 
It’s so long since we've seen shoes of this type, 
that one may forget how beautiful they can be. 


YOURS 
TO SELL... 
When That 


Cut-Backs, Lifted Restrictions, 

Ample Manpower, Bring These 

Post-War Models into Sharp Focus 
for the Forseeable Future. 





Patterns for the style-minded retailer to livé 
for; two different, but inspired interpretations 
of the moccasin-front, worked in natural col- 
ored veal. Note the unusual stitch on the 
walking shoe at the top and the attractive hand 
butting on the lower shoe, designed for golf. 


in custom departments as a part of their all-over men’s 
retailing operations. 

These custom departments were mutually beneficial to 
both retailing and fine shoemaking, for, while they served 


to style and grade up all the merchandise sold in the stores . 


featuring such departments, they gave the retailer, at the 
same time, a medium of expression for his own ideas to 
be executed in these high grade, if low volume factories. 

Because the shoes sold in this type of operation are 
sold at an attractive mark-up, the cost price is sufficiently 
high to allow a factory to put more handwork and expend 
more time in detailing their shoes. Thus these workrooms 
became class rooms in which young shoemakers were 
taught the refinements and niceties of their craft, which 
required years of practice and work to develop proficiency. 
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Here's a "Memory Refresher” of 
the Finer Things We Used to Know 


JOB Is Done 


In a very real sense they are the “ateliers” in which the 
great tradition is being kept alive. And they are labora- 
tories to which the retailer can turn with an idea for a 
new shoe, or an improvement on an old pattern and re- 
ceive the attention, which such ideas deserve. In them too 
have been found the solutions to many problems: of style, 

[TURN TO PAGE 81, PLEASE] 


American men are almost as hungry for leather 
as they are for steaks. This blucher-brogue, a 
museum piece today, shows what can be done 
with soles when materials are plentiful again. 


The ability to execute hand operations often 
becomes the inspiration for a style. Note how 
the hand-butted seams on these two patterns 
give attractive trim to otherwise plain shoes. 


The return of boot making as a fine art awaits 
but the day of victory. The high grade men’s 
store or department has always recognized the 
value of this business as a prestige builder. 


























TAKING 
HOLD 


. . GRO-CORD’S STEPPED-UP 
ADVERTISING GIVES YOU A 
BIGGER BITE OF SHOE SALES 


REACHING 15,000,000 READERS 






The new, intensified GRO-CORD promo- 
tion is really going places. But better still, 
shoe buyers are going places — to those 
dealers featuring footwear with genuine 
GRO-CORD bottoms . . . can't-slip, long- 
wearing comfortable soles and heels. 





GRO-CORD'S advertising schedule is designed 
for both the mass and class markets . . . to pro- 
duce sales among all shoe-conscious people. Be 
sure your line is in line with GRO-CORD. 


| GRO-CORD 
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RUBBER CO. 


LIMA, OHIO 


Formerly The Lima Cord Sole & Heel Co. 
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V-E Day Should Ease Pressure 


[CONTINUED FROM PAGE 49] 


now for additional shoe production if quota controls wen 
relaxed.” 

_ 7. _ 
HAROLD C. KEITH, Geo. E. Keith Co.: 

“Victory in Europe should take off the pressure on wa 
equipment and gradually allow more civilian shoes to hk 
produced, as additional materials and manpower are avail 
able. This change will come more slowly than many hop, 
Moreover, Europe is desperately in need of leather to stan 
their factories and begin to supply their own people, Goy. 
ernment controls will and should be taken off gradually 
and perhaps it is best for our industry that the transitign 
back to normal business come slowly. The winning of both 
wars and of the peace is what counts right now.” 

7 * * 


E. S. GERBERICH, Gerberich-Payne Shoe Company: 

“You, of course, realize that anything that we now sq 
is an opinion rather than a knowledge of what will folloy, 
My opinion is as follows: 

“T do not think there will be an immediate effect on th 
shée business when victory in Europe will be achieved. | 
expect to see cuts on Army shoes, This should increase th 
supply of leather, especially upper leather, which will bh 
needed to produce shoes for civilians. 

“I expect rationing of shoes to continue and government 
control to be released gradually, if and when conditions 
will warrant it. 

“I think soon after V-E Day there will be a let-up in 
business during the reconversion period, but I expect t 
see considerable improvement as adjustments are made to 
produce civilian supplies, of which there is a great shor- 
age.” 

eé- 6 
LOUIS H. SALVAGE, Louis H. Salvage Shoe Co., presi- 
dent of New England Shoe and Leather Association: 

“Declaration of V-E Day should have no material effed 
on the shoe and leather industry. Military contracts har 
elready been issued for the third quarter on the basis that 
no contracts will be terminated after V-E Day. War Pr 
duction Board leather directions allocating approximately 
eight million feet cattlehide and kid leathers per months 
to juvenile shoe manufacturers is expected to continue it 
force after V-E Day. OPA shoe rationing and price cob 
trols, and WPB production quotas and price range rt 
strictions will all remain in effect after V-E Day. 

“It is, therefore, my personal conclusion that V-E Day 
will not result in any important relaxation of governmental 
shoe controls nor in any substantial increase of civilia 
footwear production or retail distribution during the ser 
eral months following V-E Day.” 

: * * * 
D. N. GUTMANN, Gutmann & Co.: 

“As far as our tannery is concerned, I am sure that we 
could be in production on civilian leathers in good quantity 
within a week, provided, however, that the restrictions a 
lifted in Washington. Please bear in mind that we, as wel 
as the rest of the tanners, are operating under direction 
from Washington, and until these directions are removed, 
we have no choice in the matter. 

“My personal opinion is that the stock of shoes on hand 
and those coming through the shoe factories at the presemt 
time would allow for quite a considerable cut-back after 
V-E Day, and this would immediately release considerable 
quantities of leather for civilian shoes. I believe the soone? 
these restrictions are lifted, the better off all connected & 
rectly or indirectly with the shoe and leather trade will be” 
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CARL F. DANNER, American Hide & Leather Co.: 

“] have no opinion on the immediate effect of V-E Day 
on the leather industry. I have held the position for weeks 
that V-E Day would be of no immediate consequence to the 
leather industry, but that the important time for us would 
be the day that military officials announce substantial cut- 
backs. 

“As you know, the leather schedule has already been 
cut about 10 per cent and it would seem as if the schedule 
could be cut back some more as soon as hostilities cease 
over there. : 

“I should think that the Army would want to substitute 
garrison shoes for a sizeable percentage of combat boots, 
for combat boots should not be required by an army of 
eecupation. I think the garrison shoe would be preferred 
by most of the boys who stay over there. This substitution 
in itself would save substantial quantities of leather which 
could be put to excellent use for civilian purposes.” 

+ +. * 


BURT. W. RANKIN, Hunt Rankin Leather Co.: 

“V-E Day and the return of our men now serving in the 
armed forces should alleviate our manpower problem some- 
what and in my opinion enable us at least to some extent 
to supply our customers with increased quantities of calf 
leather for the manufacture of civilian footwear.” 

* * * 


R. E. BINGER, Allied Kid Company: 

“I cannot help but think that shoe leathers of all kinds 
must remain in short supply for some time, especially if 
UNRRA requirements are to be as large as estimated. As 
long as OPA continues to function all other government 
controls appear essential, especially WPB controls of quota 
allocations. Therefore not much change in present set- 
up during 1945, with everyone hopeful for a quick and 
complete finish for the Japs.” 

* * 7. 


DANIEL J. HICKEY, Surpass Leather Co.: 

“Victory in Europe should ease situation and also free a 
substantial amount of heavy leather on account of reduced 
military needs. Prospects for increased production of kid 
‘eather are poor due to skin shortage. More genuine 
kangaroo will be available this year than any since we 
entered the war. Demand for shoes is likely to continue at 
high level. Controls probably wil! continue until supply 
more nearly equals demand. 

* = * 


ERNEST C. BLACKWELL, Spaulding Fibre Co., Inc.: 

“Look for continued and increasing demand for Ameri- 
can shoes and parts. Government control seems necessary 
for the time being, with decreasing controls eventually to 
be hoped for.” 

** * 

ALFRED VAMOS, whose organization in the Marbridge 
Building, New York, has world-wide shoe connections, says: 

“The crux of the shoe situation, the world over, on V-E 
Day is RAW MATERIALS and if anyone, anywhere, thinks 
that on the day after V-E Day finished materials will be 
50 per cent off, they may have another shock coming to 
them—for prices may. rise. 

“Remember all Europe after V-E Day will want to go to 
work making shoes and clothing, etc., and their demand 
for materials wil! accelerate the condition of world short- 
ages. After all, hides and skins for European tannage and 
shoemaking came from Hungary, Roumania, Poland, 
Czechoslovakia and the carefully cared for cattle of France 
and Holland, and all the war torn lands. In order to live, 
these peoples have had to kill most of the animals. It is 
obvious that hides and skins don’t grow on trees, so it will 

[TURN TO PAGE 66, PLEASE] 
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a look forward to the time 
their youngsters can begin enjoying the 
foot-supporting comfort and solid 
leather durability of Playful Shoes. 
Children, of course, like the 

grown-up styling of these clever 
platform models. And Stores like the 
way they move right off the 
shelf. Write today for details. 





Available in sizes 8/2 to 11% ond 
12 to 3; S and M widths. 


Priced 

to sell 
pro 

for $4 

and $5. 
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take a long time to” correct the Sy of supply to the 
abnormal demands of post-war Europe. 

“Tt is good for us all to take a sober look at a world 
shoe material situation to realize that shortages will be 
greater because the demand is wider-spread and even if 
mafipower is released from war, there still is the economic 
necesgity of having materials with which the manpaner 
can: work.” 

+ _* * 
WILLIAM S. MILIUS, Milius Shoe Co.: 
_ _“Geok=fer. gradual increase in production of shoes dur- 
ing next six months, with a high proportion being depend- 
able unrationed types, As it seems material shortages can- 


not be: ley quickly.” 
* 


WOLFF atten SHOE ser. Co.: 

“It is our opinion that victory in Europe should and will 
have the- effect of loosening restrictions in al] — 
with the résuli- that there will be gradual relief for’ 


shoe manufacturing industry as a whole.” 
eo 2 @ 


UNITED STATES SHOE CORPORATION: 

“In. our opinion effect of victory in Europe with respect 
to shoe industry entirely dependent upon amount of labor 
as well as raw materials made available for civilian pro- 
duction. Believe if government control were partially re- 
laxed, prospects would be favorable for good business,” 

ie * 
IRVING DREW CORPORATION: 

“Our opinion three months after victory in Europe both 
manpower and materials will allow an increase production 
of shoes with possible exception of kid leathers which will 
continue short.’ = 


,* 2 @ 
J. J. BYRNES, Jehanen” Bros. Shoe Co.: 

“If government allocates sufficient materials our produc- 
tion can be increased 20 to 25 per cent three months after 
V-E Day. .General spirit of business will be terriffic due 
all leather shoe stocks now at lowest point. Imperative 
government release control soon as possible which will pre- 
vent an orderly transition to the peace economy.” 

* *~ os 
W. T. DICKERSON, Walker T. Dickerson Co.: 

“Your guess is as good as mine. The future of the shoe 
industry depends wholly upon political action in removing 
many of the unnecessary bureaucratic controls to permit 
private enterprise to again be condueted under personal 
initiative subject to equitable regulations of law and the 
enactment of sane tax laws permitting net profits that will 
encourage expansion and productivity.” 

* * * 
C. H. MYERS, President, Kistler-Leather Co.: 

“The essentiality of shoes to our national welfare, com- 
bihed with depleted inventories and pent-up consumer de- 
mand for same, will necessitate continued supervision of 
our industry by the government after V-E Day. Production 
of sole leather will be limited by hide supplies as against 
present-day labor shortages. Government cutbacks will not 
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be sufficient to have any great effect on civilian sole leather = 


supplies for a period of four to six months following cessa- 
tion of the European conflict. Control of hide prices should 
be maintained.” 

a * * 
STANLEY HEALD, The Stetson Shoe Co.: 

“From our position, we do not feel production quotas 
can be changed after V-E Day. In fact, we feel it will be 
some time to come before sufficient war materials will be 
available to lift present general restrictions materially, and 
e. long time before price range quotas could be safely re- 
moved. We anticipate good retail business provided ration 
stamps are available.” 

. * * 
A. J. BRAUER, SR., Brauer Bros. Shoe Co.: 

“Victory in Europe should mean the ‘release of more ma- 
terial for civilian use, the return of our men to their jobs 
and the removal of many government restrictions. All this 
means more business in every industry, of which the shoe 
business will get its share.” 

* ~ * 


A. TOBER, Tober Saifer Shoe Co.: 

“My personal opinion as to effects on shoe business after 
victory in Europe is that I do not look for any important 
change. Supply of leather and other materials that go into 
making shoes will still be under government control. While 
there is bound to be a small change, I do not look for much 
improvement for at least six months after V-E Day.” 

n * * 


J. B. REINHART, SR., Trimfoot Co.: 
“As we see it, victory in Europe unfortunately will have 
no immediate effect on production availability of material 


or government control.” 
* * * 


PAUL C. MUTSHNICK, Boyd Welsh, Inc.: 

“We feel V-E Day will have no immediate effect on 
quotas, government controls or increase supply of leather. 
Announcement of V-E Day may cause a brief depressing 
effect on retail business, but because of extremely short 
znventories this will hardly be passed on to manufacturers. 
The present shortages in the shoe industries will continue 


for some time.” 
* * * 


W. W. MOULTON, Moulton-Bartley, Inc.: 

“We do not feel end of war in Europe will ease present 
production problems. Increasing responsibilities of feed- 
ing and clothing a destitute Europe and at the same time 
fighting a major war in the Pacific will not allow easing of 
government controls.” 

** * 
M. A. STEIS, Spalsbury Steis Deevers Shoe Co.: 

“With victory in Europe, if government controls are re- 
laxed on quotas and leather, our production can be in- 
creased 600 pair per day with present equipment. We 
strongly favor planned monthly production throughout the 
year which would benefit all and eliminate peaks and 
valleys.” [TURN TO PAGE 77, PLEASE] 
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times during processing. Proper drying insures 
softness. One such operation is toggling. Workmen clamp 
skins to large metal frames which are inserted into 


one of a series of dryers. The finished leather ‘reflects the 





care which is given each skin of Kid. 














Amomacic dealers know 


that these famous shoes for men pack the greatest 
sales wallop in their price field . . . in fact, 
AIR-O-MAGICS boast more features than most shoes 
retailing at twice the price! Why does AIR-O-MAGIC 
continue to put in all 88 construction features in 
these difficult times? Simply because we’re building 
for the future . . . YOUR future as well as OURS! 
And that’s why we’re extensively and consistently 
advertising AIR-O-MAGIC Shoes for Men in national 


magazines as well as radio everywhere! 


Most Styles 
retail from 
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MARION SHOE DIVISION - DALY BROTHERS SHOE CO. INC., 309 WEST SECOND ST., MARION, IND. 
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NON-LEATHER SHOES GET 
NOD IN CHICAGO 


i WHEN a store like Best's advertises 

» non-rationed shoes it has significance. 
It becomes more and more evident 
that those stores which some time ago 
would not consider selling anything 
but leather shoes are now giving in- 
creasing attention to non-leather foot- 
wear. This is true not only of play 
types but of dressier shoes. One be- 
gins to see gabardine styles with plas- 
tic soles in a number of the so-called 
better shops. 

The first store here to call attention 
to summer whites was Field’s. This 
was done in a six-column ad, profuse- 
ly illustrated, showing 14 types. These 
featured suede and kid as well as two- 
tone spectators, with uppers entirely 
of leather and with plastic soles. The 
response was phenomenal, for in two 
days’ time the departments were prac- 
tically sold out of all white shoes. 
With the exception of Field’s, prac- 
tically all stores in Chicago have held 
back on whites, since most buyers be- 
lieve these will be a rather scarce com- 
modity at best and they prefer not to 
rush the season. But the public reac- 
tion to Field’s ad certainly showed 
that women are literally hungry for 
white footwear. 

The mother-and-daughter theme 
which has been so successful in ap- 
parel was played up in Mandel’s shoe 
department with the showing of identi- 
cal canvas play shoes in children’s as 
well as adult sizes. These were non- 
rationed merchandise, available in 
many bright summer colors. Mandel’s 
continue to emphasize coordinated ac- 
cessories in alligator and lizard, offer- 
ing sandals or pumps with handsome 
matching handbags. Bright red and 
rich burnished browns have been the 
hest sellers to date. 

After a phenomenal Easter busi- 
ness, shoe buying fell off to some ex- 
tent and the month following was com- 
paratively inactive (with the exception 
of the two-day rush on white at Field’s 
as mentioned above). However, shoe 
men expressed themselves as quite 
satisfied with the comparative quiet, 
for they said it would have been ut- 
terly impossible to have kept up any 
longer with the pre-Easter demand. 
Navy and patent are still the out- 
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standing demand everywhere, with 
reptiles important in the higher style 
houses. Quite a number of retailers 
state they are constantly surprised at 
the number of No. 1 and No. 2 shoe 
stamps which still come to light. One 
Michigan Avenue merchant said that 
he kept rather close tab on coupons 
during Easter business and found that 
60 per cent taken in were in No. 3’s, 
while 40 per cent accounted for No. 1 
and No. 2’s. Now that a new stamp 
will be validated August 1, shoe men 
believe business will again rise per- 
ceptibly since those many customers 
who were holding back on the spend- 
ing of their No. 3, are now assured of 


a new coupon. 
* # . 


BOSTON PUTS SPOTLIGHT 
ON RATION-FREE TYPES 


BosTON merchants are divided in 
their opinions as to the effect of the 
validation of the next shoe coupon on 
August 1, instead of earlier as had 
been generally expected. Some be- 
lieve that it will interfere with the 
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Fourteen styles in whites are shown 
in this interesting ad by Marshall 
Field & Co., Chicago, Iilinois. 











sale of whites and that the darker col- 
ors, principally black, therefore, will 
be most in demand throughout the 
Summer. This reasoning is based on 
the premise that most women have 
only one stamp and will elect to use 
it for a color which can be worn with 
every costume in all types of weather. 
Others reach the same conclusion by 
reasoning that women have no coupons 
and will, perforce, be out of the mar- 
ket until the white season is over. Still 
others, accepting the one coupon pre- 
mise, feel that the coupon will go now 
for white shoes, with the darker col- 
ors slow until August 1. There is 
unanimous agreement that non-ration- 
ed shoes will sell like hot-cakes. 

These bright-colored footwear items 
are now appearing in the front of the 
display windows of even the more con- 
servative stores. Staples and rationed 
types generally, with some exceptions, 
are being relegated to the less con- 
spicuous positions. 

Kay’s-Newport store on Boylston 
etreet reports an increasing demand 
for black patent and black doeskin. 
Spectator pumps of leather are begin- 
ning to move though the weather has 
been anything but Spring-like, and 
non-rationed play-shoes have been 
bought steadily since about the second 
week in April. 

The store owned by Joseph Antell, 
also on Boylston street, finds that, in 
dress types, the best colors are black 
snd navy—in both smooth and suede 
leathers. Novelties at this store in- 
clude wedge-heel sandals of bright- 
colored woven straw, red alligator and 
red suede sling-back pumps and spec- 
tators with fabric uppers—both wheat 
and white*combined with brown leath- 
er tip and foxing. 

E. T. Slattery Co., exclusive special- 
ty store for women, reports that while 
business in non-rationed shoes is ex- 
cellent, there is still a consistent de- 
mand for pumps and oxfords in the 
darker colors, principally — black. 
Whites, it was reported at the time 
this survey was made, would be sell- 
ing well were it not for the weather. 

The Arlace store, on Tremont 
Street, features rope-soled playshoes 
in black, white and in multi-color ef- 
fects, most of them with wedge heels 
or a modification thereof. Spectator 
pumps in red and white, brown and 
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white and black and white are being 
actively pushed in anticipation of 
warmer weather to some. 

The Solby- Bayes Company finds 
new customers asking for high-styles, 
as well as old customers who hereto- 
fore have worn more conservative 
shoes. While brown is selling to some 
extent, the demand is preponderantly 
for black, with patent leather the most 
popular—and the scarcest. 

The Ground Gripper is selling blue 
oxfords in both smooth and suede 
leathers, black oxfords in both smooth 
and grained leathers, and black in 
combination with patent. 


et go> 


The demand at the Thayer McNeil 
store runs heavily to black patent. 
Retail trade, generally speaking, is 
off. The rush for shoes has abated. 
en 


WHITES TAKE TOP HONORS 
IN ATLANTA SHOPS 


It’s “eye right on lovely white” for 
Atlantians this month, with whites in 
any style and make as top-sellers. 
Brown and white spectators are run- 
ning a close second, with a fair sale 
of unrationed play shoes. According 
to shoe dealers, patents are practically 
non-existent, but they are in great de- 
mand, nevertheless. 

A popular addition to Atlanta shoe 
stores is the new Nisley store, opened 
last month; a salon store with acces- 
sories as well as shoes, it is managed 
by Herb Schell. 

For its second Summer Rich’s has 
opened its Sun Shop in the middle 
section of its street floor shoe depart- 
ment. The shop is equipped with 
three shoe bars—one for bedroom 
shoes, one for non-rationed, and a 
third for rationed shoes. The shop 
gives a gay appearance, with red 
chairs, bright lights, and the sales- 
girls dressed in watermelon and green 
jumpers. On the posts are units that, 
thanks to the skillful use of neon 
lights, give the appearance of palm 


trees growing out of blue water. 
* * * 


COLOR FEATURED IN 
MINNESOTA STORES 
Minneapolis. 
Roy H. BJORKMAN makes shoe 
buying easy by showing samples of 
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“Fiesta Red,” bright shoes in a shade 
that will go with everything, offered 
by Chandler's, Memphis, Tenn. 





shoes to be worn appropriately with 
various costumes. For the soft suit or 
print dress is suggested a sling pump 
in soft doeskin with flat heel in black 
or brown. Sling pumps for street are 
popular. One with diamond perfora- 
tions in Kelly green, Chinese red or 
Navy blue has sold well. A punchy, 
open-back pump in red or green doe- 
skin, navy or tan calf has also sold 
well. Another color number at this 
house is a porthole sandal in black 
patent, navy blue or red calf. 

Powers brightens its showings of 
brown, black and navy blue with many 
styles in red and green. A red grained 
calf, perforated, in a cross-strap sling 
pump has sold well. Brown calf strap 
pump is recommended here for casual 
clothes and suits. 

Stendal has a wide variety of styles. 
Low-heel moccasin types for comfort 
in black or russet calf are popular for 
street wear. A red or tan low-heeled 
pump has been wanted by tall girls 
especially. A square-toed oxford in 
black or brown calf and in brown alli- 
gator calf has found favor with the 
walking crowd. High-heeled pumps 
in black calf are favorites here. A 
town sandal, in colors, is being bought 
freely by the young crowd. 

Dayton’s have a bracelet sandal in 
black suede, studded with golden nail- 
heads. Snakeskin sandals with high 
heels in russet brown sell freely. 
Brown or blue calfskin with a plat- 
form wedge and open back is a pat- 


tern in popular favor. 
in black or russet brown calfskin are 
liked in the low-heeled group. 


John W. Thomas finds sport styles © 


on low heels popular for school, work 
and sports. Play shoes with platforms, 
wedges and sabots have been selling, 

Sturdy brown calfskin moccasin 
wedges for wear with suits as well as 
for sports are liked. In dress shoes, 


Loafer-types 









gay colors, platforms, extension soles, ~ 


nailheads, stilt heels are all being se- 
lected. A blue “softee” with a flexi- 
ble sole in calfskin has found favor. 
This comes in Turftan or black. The 
fabric spectator with tan calf tip and 


foxing has been a good seller. Sandals. 


hold their popularity. 


A blue calf 









broad strap sandal has moved well. 
Matching shoes and bags in snakeskin 
have been much in demand. Red 
platform sandals in a rich red alliga- 
tor lizard-grained calfskin with high 
heels and open toes are liked. 

+ * * 


St. Paul. 
MAURICE L. ROTHSCHILD has a 


casual oxford for active wear of em- 
hossed alligator in red, green or blue. 
Another oxford casual is in a gay 
checker board match-and-contrast of 
alligator patches sewed on réd gabar- 
dine. Pumps in amber brown genuine 
alligator and in brown calfskin are 
favorites. Red lizard sandals are sell- 
ing well for print dresses and light 
suits. 

Schuneman’s, Inc., presents a 
sophisticated banded sandal, key 
punched and petitely scalloped in 
black patent. It is also popular in 
high colors in suede and calfskin. 

Antique red is shown in free and 
easy casuals, featuring high fronts. 
These are popular in brown, also. 


The Golden Rule offers a group of 
play shoes in bright colors to go with 
cotton dresses and with slacks and 
shorts and play suits. Summer casuals 
ot high style, featuring wedges, open 
toes and heels were included. 

For street square-toed oxfords in 
brown, black, colors are liked. Classic 
pumps in brown, and navy are fea- 
tured, and customers are buying many 
sandals in colors'as well as in black 
patent leather. 


Boot and Shoe Recorder 





















AVAILASLE AS ILLUSTRATED : — 
MULTICOLOR WEAVE (BLUE, RED, GREEN) 
ON NATURAL BASE OR ALL-OVER NATURAL 


Lo Have ewe! 


GENUINE PIGSKIN 
<x. LEATHER 


> HAND-WOVEN MEXICAN SLIPPERS 
(Women’s Sizes—3 fo 8) 


749 5S No Waiting for Slippers That Never 


Show Up... We'll Have ’Em in 

















Tex., or Chicago, !il 


IMPORTANT! These slippers are packed 30 pairs 





to the case (size scale as below). in ordering, Stock During May and June... 
specify whether you want natural or multicolor. 
Cases cannot be split, but must be all one color. Just When You Need ’Em Most! 








size] SIZE | 3) 4/5) 6)7)8 
SCAlE | PAIRS | 1 |419/100|51|1 





4 yoUR PEARSON INDUSTRIAL PRODUCTS CORP. 
RUS 2 70 122 S. Michigan Ave. 
ORDE Chicago 3, Ill. 
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Chicage 

SINCE that first premature announcement of uncondi- 
tional surrender on the part of Germany, the average citizen 
has envisioned the many “releases” he hoped such a situa- 
tion would bring about in our national economy. Even 
shoe men, though in their hearts they knew better, in- 
stinctively thought of the greater supply of leather which 
they hoped might be made available for civilian production. 
In spite of these hopes, almost everyone in the industry 
is still in the state of mind of concentrating upon the im- 
portant and immediate job that must be done. 

Release by the government of three million yards of 
gabardine and four millon yards of tent twill for civilian 
men’s shoes during the second quarter of the year is re- 
garded by many shoe men as a “sop to Cerberus.” Those 
houses who in the past have never made anything but an 
all-leather shoe are, at present writing, completely uncer- 
tain whether they can turn out a good-grade fabric shoe, 
since their employees are unfamiliar with working with 
cloth. Then, too, their thinking naturally embraces the 
possibility of a let-down in the quality name which they 
have built up over many years. They feel they have al- 
ready made some concessions in using plastic soles. 

Although it is to be hoped that, with the end of the 
war in Europe, there will be some diminution of demands 
for the armed forces, most shoe houses are of the opinion 
that any slackening in such demand will be a long time 
off. Since the Army heads have increased their demands 
for service shoes and combat boots, they say it doesn’t 
take an Einstein to figure out where the vast bulk of leath- 
er supplies must go. And, since they doubt whether the 
required number of shoes can actually be turned out in 
the allotted time, shoe men think this means the program 
will carry en over into the third quarter. Thus, those who 
had hoped the situation might be lightened by early July, 
are once again depressed at the unpromising outlook in the 
civilian picture. There is naturally some dissatisfaction 
with the lend-lease program. A number of shoe men have 
said that this program should be looked into and possibly 
re-vamped with an eye to giving a more equitable distribu- 


tion of leather hides for the use of the “folks back home.” 


(itl 


SEVERAL New England shoe manufacturers have warned 
their retail merchant customers that the end of the war 
with Germany cannot be expected to bring in its immediate 
wake any increase in the number of leather shoes available. 
Merchants are reminded that shortages in hides and skins 
and in labor supply will not be transformed into surpluses 


% 


y 
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overnight and that the quetas which manufacturers have 
been imposing on dealers may be expected to continue 
for some months to come. 

In fact, in some cases, manufacturers have found 
necessary to curtail quotas still more in the face of an 
ever-shrinking supply of raw materials. The severity of) 
these quota reductions is best illustrated by the report of 
one Boston wholesale house to the effect that its source of 
one staple shoe now delivers one-fifth as many cases as it 
did in pre-war years. The first quota cut was 35 per cent, 
the next was 50 per cent and the last, as noted, was 80 


per cent. While this is an extreme case, it is far from © 


unique. 

At least one large New England manufacturer has begun 
the production in volume of men’s fabric “dress” footwear. 
While most merchants are frankly reluctant to accept them, 
some, reassured by last year’s experience in the sale of 
men’s fabric casuals, are placing orders against quotas. 
The fabric of which these shoes are to be made is not yet 
available in quantity and it is, therefore, too early to predict 
about what percentage of total production will be devoted 
to this new, war-born type. Fabric shoes for boys are mov- 
ing well. 

Those women’s manufacturers making non-rationed foot- 
wear are currently producing more shoes than they thought 
it possible to produce and the demand far exceeds the 
supply. Other women’s manufacturers, lacking leather for 
shoes, have been helping out the men’s manufacturers by 
stitching the cuffs of combat boots and making Army items 
of fabric bought through the Quartermaster Depot at 
Jeffersonville, Ind. Still others, who formerly worked en- 
tirely with leather, are converting at least a portion of 
their productive capacity to non-rationed shoes. 


Hece Gork 


Makers of women’s quality shoes in the New York area 
ere feeling wartime shortages more acutely than in any 
previous season in the past three years. Leather short- 
ages constitute the gravest problem. But for these, some 
manufacturers would still be delivering on time, they re- 
port. Suede is especially hard to get and calf is being 
substituted for some suede orders. Gabardine shoes are 
also being made by several high style manufacturers to 
ease the situation. In many instances, these are made in 
combination with leather, either patent leather or calfskin. 

The demand for gabardine shoes, typical of certain parts 
of the country, continues even under wartime conditions, 
according to manufacturers who have always done a good 
business in these fabric shoes. In a few factories these 
shoes are being made unrationed. Whether or not manu- 
facturers go into unrationed types depends, to some extent, 
on whether factory conditions permit them to do so. The 
problem of getting a good substitute sole also has a part 
in this decision. [TURN TO PAGE 78, PLEASE] 
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A BETTER-LOOKING STORE means a better-paying business. Plan now to make 


your store more attractive ... 


inside and out... 


with Pittsburgh Glass. This 


store in Norwood, Ohio, is an example of how it’s done. Architect: William Brug. 


The store with 


“Gop 





nce cvccccccccuoe>.-- SOR ME MMMM C20 yo. 
is the store that draws the crowd! 


Plan NOW to make your store more attractive . . . and 
get your share of postwar business. 


IF you can widen your trading 
area, attract new customers, satis- 
fyold customers better, and get the 
jump on competition, you're on the 
way to fat profits and prosperity. 


And that’s where Pittsburgh Glass 
@mes in! When you make the in- 
terior of your store smart, modern 
and appealing with Pittsburgh Glass 


“PITTSBURGH Chee st elmore 


tH + 





. when you give personality and 
stopping power to your store front 
with Pittsburgh Glass and Store 
Front Metal . . . you've gone a long 
way toward insuring success. Thou- 
sands of merchants have already 
proved, with Pittsburgh Glass, that 
the store with eye-appeal is the store 
that gets the business. 


But don't wait to act until building 
restrictions are lifted. Plan your new 
store front and interior now. Then 
you'll get the work done quicker 
when store construction gets the 
green light. 

See your architect to assure a well- 
planned, economical design. Our 
staff will gladly cooperate with him. 
And send the coupon below for our 
free books of information and photo- 
graphs about actual Pittsburgh mod- 
ernization jobs. 


Pittsburgh Plate Glass Company 


2189-6 Grant Building, P’ 
Please send me, = modernization. 


Pittsburgh 19, P 
thout obligation, * your 


illustrated booklets on 
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Recorder Correspondent on Pacific Mission 


Commander Waiter Karig, USNR, chief of the Magazine and Book Section, Office 
of Public Relations, Navy Department, handing credentials as war correspondent 
fo Eugene J. Hardy, Washington steff writer for BOOT AND SHOE RECORDER, 
prior to the latter's departure for the Pacific combat area, where he will gather 
information of interest to BOOT AND SHOE RECORDER readers. Mr. Hardy is 
weering the official shoulder patch which the Navy issues to accredited war 
correspondents. The photograph was taken just prior to taking off in a transport 
plane on the first leg of the long flight to area now the focal point of news inter- 
est. Commander Karig was formerly Washington correspondent for the Newark 
Evening News and is the author of more than a score of books. With Lieutenant 
Welbourn Kelley, USNR, he wrote the first volume of "Battle Report,” which 
dealt with naval activity from Pearl Harbor to the Battle of the Coral Sea. A 
second volume, recounting the Navy's job in the Atiantic, is nearing completion. 











Inventory Drop Caused 
Ration Period Extension 


Announcement of August 1 as the 
date for validation of another shoe 
stamp was made so that the trade can 
plan its merchandising accordingly and 
so that consumers can budget their re- 
maining stamps to fit their own and 
their families’ needs. The number of 
the new stamp has not yet been an- 
nounced. 

When the new stamp comes into use, 
a period of nine months will have 
elapsed since the last stamp was vali- 
dated on November 1, 1944. From No- 
vember 1, 1943, when Airplane Stamp 
1 became good, to November 1, 1944, 
a shoe stamp has been validated every 
six months. 
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The longer interval between valida- 
tion of stamps is necessary, OPA said, 
because of the extremely heavy mili- 
tary demand for shoes and severe in- 
roads on retail inventories of ration 
shoes. 

The retail inventory of rationed shoes 
had fallen from 200,800,000 pairs on 
January 1, 1944, to 151,000,000 pairs on 
January 1, 1945. The War Production 
Board’s estimate of production of ra- 
tioned-type civilian shoes in 1945 is 
about 237,000,000 pairs, as compared 
with 268,000,000 pairs in 1944. 

This year the main emphasis will be 
on the production of shoes for children 
under 14 years old, OPA said. The War 
Production Board and the Office of Ci- 
vilian Requirements are making every 
effort to maintain the output of shoes 
for juveniles at an even higher level 


Ws the 
than in 1944. The Governmgnt’s 
gram aims to achieve an oufput of 
500,000 pairs of juvenile rationed 
shoes in 1945, as compared with 669) 
000 pairs last year. 


New Ration Stamp Records 


A simplified plan under which 
dealers can keep better records of 
ration checks, stamps and certifi¢ 
they send to their suppliers and ba 
under which suppliers in turn can 
records of the ration currency de 
depesit with them, was outlined 
by Office of Price Administration, 


< 
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Houghton D. Vaughn Now. 
Chief of OCR Footwear Secti 


Houghton D. Vaughn, assistant vig 
president of General Shoe Corporati 
Nashville, Tenn., who was recently @ 
pointed chief of the Footwear Requi 


HOUGHTON D. VAUGHN 


ments Section, Office of Civilian 

quirements, is now serving in that 
pacity, having taken up his Washi 
ton duties as of April 23. He repl 
Leonard B. Bird, who plans to eng 
in the shoe manufacturing busines 
Baltimore. 

In line with its policy of backing 
war effort in every possible way, G 
eral Shoe Corporation has loaned 
services of Mr. Vaughn to the gov 
ment for this important position 
OCR, as a dollar-a-year man. He 
native Nashvillian and has been ¢ 
nected with General Shoe for 15 ye 
joining the organization. following 
graduation frém University of 
bama. Y 


Boot and Shoe Recordi 











THE NEW CHINESE INFLUENCE 
THAT I$ SWEEPING THE COUNTRY 


All over Lotus White 
Celestial Blue with Midnight Bive 
Pagoda Gold with Earth Brown 
Dragon Green with Pagoda Gold 
Lacquer Black with Mandarin Red 
Earth Brown with Dragon Green 
Mandarin Red with Lacquer Black 
Yangtze Wheat with Earth Brown 
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SanpLer brings the romance of the coolie influence up-to-date with a 
new flatter flattie. Its barefoot freedom is brought about by a sponge rubber 


fabric-covered platform that’s soft and flexible . . . its sturdiness because 


of its thick, brown, non-marking rubber soles. They’re 
$4 -d4 


ablaze with oriental color and have perky oblique toe 


NET 


and sole treatment. Definitely a must with the 
Solid cases. . 36 pairs to cose 
young crowd. Medium widths . . . half sizes 3 108 


SANDLER BROS. SPECIALTIES ¢€O., BOSTON 11, MASS 


2 IN MADEMOISELLE VOGUE GLAMOUR SEVENTEEN CALLING ALL GIR 











For Posting Your 
: CEILING PRICES 
be (also your selling prices) 
_ for EACH STOCK NUMBER 
>t on your 


CARTONS 


x * ® 


You Thus Maintain a 
Visual and Factual 
Record for Official 
Checking Against 
Wholesale Invoices; 
handy for filing with 
your duplicate sales 
slip. 











* et 
50c per Gross 
$2.50 per 1000 
$6.75 per 3000 
$11.25 per 5000 
Check with Order 

Unless C.O.D. Preferred 

x * ® 
MERCHANTS SERVICE DEPT. 


209 S. State Street 
Chicago, Il. 








med) Folds over 
Pp Edge of Carton. 








ARE YOU SATISFIED 
WITH YOUR PROFITS? 


1 Are your markdowns a problem? 


1 Are your expenses excessive ? 


V1s your business progressing ? 


Wouldn't it be helpful to you to have our 
staff of experienced shoe retailers survey your 
business, and to offer you practical advice 
and suggestions of simple changes in your 
methods that have proved to be sound by 
many successful chain and independent shoe 
retailers? 


Write for full information. All cor- 


respondence confidential. Charges for 
surveys and advisory services moderate. 


SHOEMEN'S SERVICE 


1319 Cleveland Avenue * Washington 8, D.C. 














Building Shoe Stockpile 
For War in Pacific 


Boston—The Boston U. S. Army Quartermaster Depot 
on May 3 issued the following press release: 

“The Boston Quartermaster Depot today released figures 
which dispel any thought that the Army is stepping down 
its procurement of footwear for the second and third quar- 
ters of 1945. 

“Figures for the coming six months, as reported by the 
Depot show that the Army plans call for procurements of 
combat boots and Type 3 service shoes totalling approxi- 
mately 2,800,000 pairs per month during this period. Rep- 
resenting an increase of 77 per cent over a low monthly 
procurement rate during the last quarter of 1944. 

“Although this represents a levelling off in the over-all 
procurement picture during the second and third quarters, 
it is pointed out that the military needs of the Army are 
thus adjusted to the production capacity of the industry, 
which involves a consideration of materials, manpower and 
machinery. 

“The Army is seeking to establish a safe stock level for 
the coming needs of the Army in the Pacific combat areas.” 


V-E Day Should Ease Pressure 
[CONTINUED FROM PAGE 66] 
HENRY M. SPELMAN, JR., Dewey and Almy Chemical 
Company 
“V-E Day has passed and we are already working toward 


the realization of V-J Day. There will be no better supply 
_ situation for shoe manufacturers before the year end and 
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little more manpower, unless Japan capitulates soon. Short- 


_ages of leather, textiles, wood, chemicals and manpower 


cannot be noticeably alleviated until several months after 
shooting stops in Asia. Reconversion in the shoe manu- 
facturing industry requires a free supply of proper mate- 
rials and manpower. Neither appears to be in sight this 
year.” * *# # 


F. H. BECKER, Ohio Leather Co. 

“The effects of victory in Europe when achieved are 
bound to have a profound reflection on the leather and shoe 
trade in this country. There is a scarcity of both in all 
countries of the world and inquiries that we have received 
for leather from foreign sources are really on a very large 
basis. Our first duty of course is to take care of the domes- 
tic situation, as there undoubtedly is a shortage of shoes 
and leather in this country that must be appeased first.” 

= * * 
OWEN W. METZGER, Wetherhold & Metzger, President, 
National Shoe Retailers Association. 

“Opinions formulated and expressed today will be his- 
tory tomorrow. Premature expressions on subject matter 
referred to should be avoided until such time that the guess- 
work will be entirely eliminated, Stability is what we're 
working for and present conditions too unsettled to form 
any specific thinking for publication.” 

* * — 
FRANK S. RICE, Rice-O’Neill Shoe Co. 

“I feel there will be no decided change in production on 
shoe supplies immediately after V-E Day. We expect a 
gradual loosening up in labor and materials within a few 
months after victory and a general feeling of renewed con- 
fidence after total victory.” [TURN TO PACE 88, PLEASE] 
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Manufacturing and Markets 


[CONTINUED FROM PAGE 72] 


The manpower problem is not as acute as that of mate- 
rials in the New York area. It is compensated for, also, 
by overtime work. “Today there is only one thought in 
the minds of manufacturers,” according to one of their 
spokesmen, “and that is to make more shoes and satisfy 
our customers. The question of making money does not 
enter in.” At the same time, one maker of women’s qual- 
ity shoes here is seriously concerned at what a two-weeks’ 
vacation will do to his delivery schedules. On the whole, 
manufacturers in this area have maintained a good record 
in respect to deliveries. 

The situation continues difficult among makers of chil- 
dren’s shoes. Sole leather, upper and lining leathers all 
are scarce. As one manufacturer described his present 
day selling methods. “We hand it out with a dropper.” 
Concentration is on tan and brown shoes with a limited 
number of whites being made, especially in the small sizes, 
and a smal] amount of black patent leather in one-straps. 
In one of these factories production has been considerably 
reduced in the 2-4 size run and increased in the infant’s 
and child’s sizes. The reason for the reduction is the 
rationing of these sizes, according to this manufacturer. 


Koctede’ 


PERHAPS there was never more sincerity in the welcome 
extended by shoe retailers to traveling sales representatives 
of shoe factories than that accorded as knights of the grip 
went forth similingly with Fall samples upon the advent 
of May. 

Retailers had been waiting hopefully, expectantly, for 
these visits. Unfortunately, they could not bring good news 
—exclusively. The uncertainty in general conditions and 
shortages which cloud the industry are factors of un- 
known duration. 

Retailers are, in many instances, being asked to limit 
their present orders to July, August and September de- 
liveries, and prices for them are subject to later revision, 
with smaller orders for these months than they were ac- 
customed to giving. 

Manufacturers, short of materials and the help with 
which to make them into shoes, are in the present difficult 
position of not being able to make profits on the limited 
number they are able to produce, due to increases in 
costs. 

But the OPA is now making a study which may termi- 
nate in an upward revision of ceiling prices all along the 
line, which all agree is one of the essentials of increased 
production. If that is done soon, then prices of footwear 
will be higher for Fall. 

Manufacturers will make as many shoes of leather as 
their allotments will permit. After that they will produce 
footwear with uppers made of fabrics and with composition 
soles. But the promised fabrics are not yet available in 
quantity. 

Customers who have been accustomed to having special 
shoes made for them simply because the ones in stock do 
not please their fancy in all particulars will not be able to 
get them generally—it retards production too much— 
although provision will be made for all customers whose 
feet requires special lasts. 
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Retail Sales, Independent Shoe Stores 
March, 1945 


Department of Commerce, Bureau of the Census 
Current Statistical Service, Washington 





“foe Sales——_____, 
Number Per Cent Chang 
of 
Firms ‘Mar., ‘45 Mar., "45 
Report- vs. vs. March, 
States by Regions ing Mar.,’44 Feb., '45 1945 

DD. dives Uesace 539 +41 +55 $5,775,692} 
New > pamsay peccccooce 59 +66 +104 518,367 
ere ten 6ossebeus 5 +44 +61 $2,332 

— "‘Mieashiine bh cbs ° Prats eke” | 12 See 
WEE © bec odsdceose s deal weed: eile 
oeeapes 31 +60 +113 256,804 

Rhode Island ........ e o4e cane) i oo TC ee 
Connecticut .......... 12 +66 +98 113,369 

Middle Atlantic ........ 54 +47 +81 869,962 
ER WEE we dscccctes a aaah ide ih ales (a: 
New Jersey ......... asia ie °° GO Slee ‘ 
Pennsylvania ........ 54 +47 +81 869,962 

East North Central 150 +61 +71 1,209,608 

i: Si ce beeas vote en 25 +58 +68 278,752 
TTTT TTT TT Try 22 +60 +65 175,060 

PD derpettedsdece 28 +77 +63 168,597 
a Seedeccccens 36 +658 +71 249,608 
Wisconsin .......+++> 39 +63 +81 337,601 
by 8 North Central 60 +658 +62 412,636 
ON. cc enyevede — dase osa0 eae 
ME | Anew bhé%edcbene 22 +63 +75 161,276 
ED bce dectcwsde 23 +54 +62 131,122 
North Dakota ........ in éée0 awed “Mice? meee 
South Dakota ....... os dtr PO RG EPS 
Nebraska ............ 8 +50 +37 74,279 
PEE (Manchervocesace 7 +69 +68 45,958 

Seuth Atlantic ........ 14 +38 +48 266,989 
SD 5. s ouvennees ey bese some =) -). Een 
Maryland ............ a0 shee pee’. To oy ene 
Dist. of Columbia ee edie wok > » ~~ eesene 
WHER. dae cc eWecccee be eee< néee a eens 
West Virginia ....... ee bac hae 1 oben 
North Carolina ...... te Sae'c ae 
South Carolina ...... od éeas oe ane 

-  Sbepepge supe 8 +38 +53 171,098 
* 

East South Central 7 +24 +48 177,981 
Dy <se<0cguces ae asic’ a... ebeane 
Tennessee ..........+. a eine ao... <——-n 

podeviceceus 7 +24 +48 177,981 
Mississippi ........... Ls nich A ie 

West mg ‘ Cauaeal 33 +32 +42 459,001 
ED séaeesorioce 5 +16 +30 41,720 
DEE: ecvedeveeces ee cote 1 >  .weeenk 
e) BID. sovcccvetes 9 +47 +61 33,302 
Mh Vedvehes oe se os 19 +32 +42 383,979 

cbs cécocsseees 35 +34 +60 308,909 
© o'cateccdinec 6 +34 +65 43,686 
i Kcivesgeeststace e agen dies? "a. Seeeeee 
ED “nee cedbucess 5 +50 +23 27,287 
SN. chs dctecsc'cs 8 +20 +72 119,851 
New Mexico ......... ° gous eee Ss oP aennel 
EE? Dduee vevcccese ° dwee 940, i) eee 
ME haebsacivctccccns e ion i ee 
BEE duteas obec ctocs 6 +29 +84 36,288 

ee 127 +23 +29 1,552,240 
Washington ......... 20 +17 +26 239,906 
GE 8a Sa cb dbo cive 14 +38 +26 74,158 
SNE: Scmocevecce 93 +24 +30 1,288,181 

eaeo, TH, 2. .eccecces 7 +80 + 34,550 
Los Angeles, Oal. ...... 23 +21 +23 285,708 
Portland, Ore. ......... 6 +21 +15 35,653 

Se EMO FO ccccecce & +46 +64 58,350 
San Francisco, Cal. .... 17 +11 +383 351,007 
Seattle, Wash. ........ 8 +18 129,685 


8 
*Insufficient data. tAs —— with $4,093,984 in March, 1944, 
and $3,724,310 in February, 1945. 





There is a fair supply of smooth kids and crushed kids, 
but the amounts of calf, suedes and patent leather for 
civilian use are way down. Just how much sole leather 
will be available is indicated from the fact that 75 per 
cent of it must be devoted to military uses. 

Children’s shoe manufacturers in the Rochester area 
expect a considerable increase in production, due to the 
allocation of some additional leather for this purpose. 
These and all other shoe factories here are as busy as they 
can be with the amount of help and materials they have. 

Despite all of the difficulties, practically all shoe retail- 
ers here had good sales in March, but the Easter trade 
brought a reduction in stock which has not yet been re 
placed, “Business is good, but we can’t get enough shoes,” 
is the general report. 
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IS THE TIME TO LAY YOUR 
so FOUNDATION FOR PEACE AND PERMANENCE 





D,001 

— Now while selling is easy—profits plentiful— to set up a special orthopedic program—one 
979 thousands of dealers are planning their peace- that is designed to handle “problem feet”. Such 
86 time operations. Right now, they are laying a program is built around Miller Health Shoes. 
1287 the foundation for e long period of sound and It is the most unadulterated foot-help program 
sees profitable merchandising. They know business jin America — offers a complete freedom of 
me will become more competitive, that profit mar- choice—doesn’t tie you down to a trade mark. 
240 gins will tighten. They know, too, that in order 

ise to maintain dollar volume as well as pair vol- We invite your inquiry at this time, for we'd 
74 ume, they will have to give added service at ike to talk to you about some of ‘the basic 
80 the fitting stool. changes that have taken place in the shoe busi- 
688 The easiest and most profitable way to do this is _ ness during the war. 


We, here at Miller’s, have completed our plans for post-war 
operations.. We're settled in our new factory ready to 
step up production when more materials and labor become 
available. We are testing out new ideas designed to speed 
up production. We are convinced the strain of war activity 
upon women’s feet has greatly increased the future need for 
orthopedic footwear. 







NEW YORK OFFICE CHICAGO, ILL. ALSO 


656 Marbridge Bidg. 1208 Republic Bldg. West Coast Rep. 
eee 1ON OF ALBERT = KLINKICHS 
THE MILLER SHOE COMPANY 4015 CHERRY STREET CINCINNATI 23, OHIO 
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The Retailer’s Job in Holding the Line 





How Cost Increase Absorption As Applied 
Works Out in 


in Retail Distribution 


By CHESTER BOWLES 
Administrator, Office of Price Administration 
PART II 


Working out‘fair methods of absorb- 
ing costs in wholesale and retail trades 
was a difficult job. There were many 
complex problems to be considered: The 
accounting methods of the distributive 
trades, different types of stores selling 
a particular commodity, and the varied 
statuses of individual firms within a 
trade. With the help of representatives 
from wholesale and retail trades, how- 
ever, we have considered the informa- 
tion available and have made special 
adaption of cost absorption methods to 
these trades. 

Basic OPA policy regarding the in- 
dustry earnings standard and the prod- 
uct standard used from the beginning 
of price control, still applies. When 
there is an increase in a manufacturer’s 
prices, OPA will not generally allow an 
increase in wholesalers’ and retailers’ 
prices if the industry earnings standard 
and the product standard are met. 

The earnings standard is 
met if the profits before taxes are as 
high as those of the designated peace- 
time period. 

The second standard, the product 
standard, is a more important and com- 
plicated factor to be considered in de- 
termining the ability of the distributive 
trades to absorb cost increases. It is 
the standard applied to trades selling a 
number of commodities so that the 
overall earning of the trade will not be 
the sole measure for setting the price 
of any given commodity. 

When suppliers’ prices increase, 
OPA’s stand is that higher price ceil- 
ings of the wholesaler and retailer 
should occur only if the absorption of 
suppliers’ price increases would reduce 
margins on commodities below the aver- 
age.cost of doing business. 

accounting is usually done on a 
store-wide or departmental basis. Store 
figures show what it costs to run an 
entire store, but they don’t show what 
it costs to sell a kitchen table, a suit of 
clothes, or a tooth brush. 

Since store-by-store operating costs 
are available, the average-over-all oper- 
ating expense of an entire trade can be 
determined. That operating expense is 
important in measuring capacity to 
absorb costs on separate commodities. 
Expressed as a percentage of net sales, 
it is the over-all “expense rate” which 
we use as a gauge to measure capacity 
of a particular group of sellers to ab- 
sorb cost increases on a product. 

The second factor to be considered 
along with “expense rate” is the mar- 
gin on a commodity. Here again, the 
margin for each commodity must be the 
eae margin for a trade as a 
W. ° 





_ rate.” 


With these two percentages, the 
trade’s “expense rate” and the trade’s 
margin, maximum absorption capacity 
on any particular commodity can be 
computed. The difference between mar- 
gin and “expense rate” is that capacity. 

For example, suppose manufacturers’ 
ceiling price for a certain type sofa bed 
has risen 5 per cent. OPA must de- 
termine what type store sells the most 
of these sofa beds. Suppose most of 
them are sold in furniture stores and 
that the current “expense rate” of fur- 
niture stores is 34 per cent. Then OPA 
must determine the average margin 
furniture stores obtain on that type 
sofa bed. Presume that margin is 43 
per cent. Furniture stores then have a 
capacity to absorb an amount equal to 
9 per cent of their selling price. 

The 5 per cent increase in manufac- 
turers’ prices is equal to slightly less 
than a 3 per cent increase on the re- 
tailers’ selling price. Retailers then 
could absorb the full amount and retain 
about a 40 per cent margin which would 
be well above the “expense rate.” 

If the “expense rate” and the margin 
are equal, no absorption of a manufac- 
turers’ price will be required. If the 
margin is already below the “expense 
rate” at the time of manufacturers’ 
price increase, no absorption of the 
higher price will be required, but 
neither will sellers be allowed to in- 
crease margins to equal the “expense 
Previous margins will remain 
unchanged. 





SAVE PAPER! | 
Help SPEED VICTORY! 


Paper packs ao war punch. Don't waste 
it! Thousands of tons of paper and paper 
boerd are required for containers to 
cerry essential materiais fo our armed 
services overseas In this critical period. 
Ammunition, food and medical supplies 

help SHORTEN THE WAR and SAVE 
LIVES OF AMERICAN BOYS now battling 
under tough conditions against a re- 
sourceful and relentless foe. Paper is 
essential fo pack these war necessities. 


Wear Production Board has put paper 
on the list of critical materials and dras- 
tleally curtailed its use by newspapers, 
magazine and book publishers. 


ae peer ud og nsph perform a vital 
wor ing fo save paper 
through the utmost economy In use and 
by helping to collect used paper for sal- 
vage. Left's all do our part to conserve 
this vital material and thereby help sup- 
ply containers that will speed supplies 
end moteriais to our soldiers on the 
Pacific fighting front. 





These are the minimum points be 
yond which cost absorption will not hk 
required on a trade-wide basis. Such 
trade-wide consideration is generally 
allowed for stores selling under OPA 
specific margins or set dollar-and-cent 
prices. 

A second consideration we must a) 
ways keep in mind in applying cost ab. 
sorption on a trade-wide basis is hoy 
special trade groups will fare. Whena 
supplier’s price goes up on a particular 
commodity or line, there is sometimes, 
group of sellers who obtain the maja 
part of volume from that commodity or 
line. The practice is that price i. 
creases will be granted where necessary 
to prevent any significant group of 
sellers from suffering over-all hardship, 

Some wholesalers and retailers may 
become alarmed at the possibility of 
cost absorption equal to the difference 
between operating expenses and margin 
being required on some commodities 
Anticipating such absorption on item 
after item, they foresee all profit 
vanishing. It must be remembered, 
however, that the industry earnings 
standard also still applies assuring th 
trade profits before taxes at least equal 
to those of a peacetime period. 

If the increase in a manufacturer's 
price is so small that it would place the 
margins of few, if any, sellers below 
the “expense rate,” all sellers. would be 
required to absorb the small increase, 

General facts to be remembered 
about cost absorption on particular 
products are that absorption will not 
reduce margins below the cost of doing 
business of an entire trade, and, if 
margins are not uniform on a product, 
below’a firm’s cost of doing business. 


No absorption is required if a manv-§- 


facturer’s price increases on a CcOm- 
modity being sold on a margin equal or 
below the “expense rate.” There wil 
be no changes in margins. 

The wholesaler and retailer combined 
will often have a capacity to absor) 
more than the manufacturer’s price in- 
crease. In that case, OPA will deter 
mine the fair amount each should ab 
sorb using the standards just outlined 

Should the manufacturer’s price it 
crease on a commodity be more thar 
the combined capacity of the whole 
saler and retailer to absorb, each then 
absorbs the maximum, and the rm 
mainder is passed on to the consume? 

Cost absorption is one of the require 
ments OPA must follow in its job d 
keeping prices down in a time of ip 
creasing supply costs. It puts the busi 
ness man in partnership with OPA i 
keeping operating costs down thu 
keeping prices down to a generally fait 
and equitable point. 

Unless we use standards to see that 
prices are generally fair and equitable 
now and in the difficult months ahead, 
we cannot hope for orderly transition 
into a sound postwar economy. Bust 





ness men are vitally concerned with that 
transfer, and the objective aid whid 
you have given us in working out prob 
— in the past year has been invalt 
able. 
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Yours to Sell 
[CONTINUED FROM PAGE 63] 


jasts and construction which never 
would have gotten beyond the trial 
stage in volume factories. From these 
benches have come many patterns, 
which subsequently built volume for 
more mechanized shoemaking. 

In the center of the hustle and activi- 
ty of Chicago there flourishes one of 
these custom plants: Cole-Haan Com- 
pany in which Mr. Trafton Cole holds 
forth. The magnificent results of his 
work can be easily distinguished in the 

war shoes he has made for this 
presentation. In baseball parlance, one 
often hears the expression “he’s a ball- 
player’s ballplayer.” Certainly Cole to 
the shoe fraternity is a “shoeman’s 
shoeman.” His models have the un- 
usual details which catch the immediate 
fancy of the consumer. But, to fully 
appreciate them, one must be the shoe- 
man who understands the intricate 
workmanship and painstaking care 
which have gone into them. Cole’s 
“cobbler’s touch” is an inherited one, 
for he comes from a family of shoe- 
makers. Modest in the extreme, he in- 
sists that the reputation for style crea- 
tion which Cole-Haan enjoys belongs 
rather to the genius of the retail buyers 
who come to him with embryo ideas and 
work with him in their development and 
interpretation. In many respects he is 
like an architect who takes the dreams, 
the hopes and thoughts of these buyers 
and molds them into reality. His style 
philosophy is broader and not the type 
one usually associates with the shoe- 
maker. He believes that there is far 
more to good shoes than merely fine 
shoemaking, and that they are the 
combined results of thoughtful, careful 
and original styling, hard work, and ex- 
pert shoemaking. To him style is not 
static, but progressive, a new horizon 
to explore with each new thought and 
trend. Appreciating that the speed of 
style has been accelerated by man’s 
tomplex mode of living, the growth of 
the suburban home, the country estate 
—where man lives differently, Cole feels 
that this mode of living necessitates 
the need for a variety of footwear suit- 
able to its specific environment. 


of their ability. 





MEN OF MERIT 


MR. HAROLD J. LITTLE, Manager 
HEALTH SPOT SHOE SHOP 


316 East 11th Street 
Kansas City, Missouri 


The good job that Mr. Little is doing in 
the Kansas City Health Spot Shoe Shop 
is reflected in the steadily growing vol- 
ume which this store continues to show. 


Mr. Little's fine record of success is typical of what is being accom- 
plished in Health Spot Shoe Shops. The liberal profit-sharing plan 
under which these stores operate provides an incentive to the men 
to put forth their best efforts because their earnings increase in 
proportion to their capacity to build up the sales in the store. In 
other words, it is to their decided advantage to make the most 


MEN WANTED 


Opportunities are always open for men of merit. Send your application 
biank today if this profit-sharing plan appeals to you. 


1240 W. LAWRENCE AVENUE + CHICAGO 40, ILLINOIS 


HEALTH SPOT SHOES FOR MEN, WOMEN AND CHILDREN 





He is a unique combination of the 
traditionalist and the adventurer. A 
fortunate balance indeed as America 
progresses from thoughts of wartime 
restrictions and shortages to the pros- 
perous era into which we are heading. 


Patents and General Welfare 
[CONTINUED FROM PAGE 56] 


system in the main that we have been 
able to maintain here the highest stand- 
ards of living by protecting them with 
the only strong means we have—the 
encouragement and protection of our 


inventors in new and improved ma- 
chines and processes under our tried 
patent system. There is no reason to 
suppose that this will be different when 
peace comes. 

We have heard that our patent sys-. 
tem is weakening because our courts 
are requiring higher standards of in- 
ventions; that now an invention must 
be a discovery made in a flash of 
genius. Let us not be disturbed by tak- 
ing this too literally. Everyone who 
knows anything about inventions is 
aware that the genius which produces 
them is generally found like other 

[TURN TO PAGE 83, PLEASE) 





THE ARNOFF SHOE CO., IO] DUANE ST.., 


Moy 15, 1945 


SKI BOOTS 
Limited @llotment 


Special Ski Blucher Pattern 

Heavy Smooth Brown Split Leather Uppers 
Reinforced Natural Retan Leather Tip 
Nine Iron Full Oak Leather Midsoles 
Sixteen Iron Composition Rubber Outsoles 
Regulation Grooved Rubber Ski Heel 
Genuine Leather Sock Lining 


Ration Currency Required 


ORDER FALL REQUIREMENTS NOW 
DELIVERY MAY, JUNE, 1945 ; 
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How Business Can Regain 
Leadership 


[CONTINUED FROM PAGE 51] 


skills will be taught that can be ap- 
plied also to future productive needs, in 
order to further the production and dis- 
tribution of more goods and services at 
lower costs to a larger number of peo- 
ple. 

There is no doubt that the improve- 
ment of industrial processes has too 
often in the past caused temporary un- 
employment and sometimes a serious 
dislocation of labor. Recognizing this 


responsibility, manufacturers face the 
duty of making every possible effort to 
provide other employment opportunities 
for displaced employees, and in lieu of 
a job, to find ways for providing sub- 
stantial dismissal benefits. The encour- 
agement, in cooperation with educa- 
tional authorities, of special vocational 
training for other work is an important 
phase of this movement. 


Tear Down Those “Spite Fences”! 


No one economic group can solve our 
economic problems—much less, as an 
economic group, can it give direction or 
salvation to our society. But every eco- 


nomic group can cooperate with othen 
to remove the obstacles to progress, We 
cannot keep business fenced off from 
other social institutions, 

Within industry, as a central ee 
ment of our economic system, there js 
need of increased cooperation not only 
among units in the same field, through 
their associations, and among industri] 
managements generally, but also be 
tween management and labor. The in. 
tervention of government, often handi- 
capped by political considerations, wil] 
be less frequently required, regulation 
by government bureaus and commis. 
sioéns will be administered with less cop. 
fusion and arbitrariness, if industry 
sets its own house in order. 

And we must not assume that people 
will long endure the prevalence of poy- 
erty in the midst of plenty, inability to 
distribute widely the amazing achieve 
ments of the Machine Age, extensive 
denial of opportunity through condi- 
tions of human creation, and a degree 
of insecurity for large groups of our 
people that is surely unnecessary in 
this modern world. In such circum. 
stances masses of men may be easily 
led into sacrificing a freedom which 
they find faltering for a promised se 
curity which is dangled before their 
troubled eyes. Political patterns which 
promise social order and social cer- 
tainty under arbitrary rule arise not 
only where democracy has never been 
tried but also where it has been found 
temporarily inadequate to satisfy hv- 
man aspirations. 


“Rugged Individualists” 
Must Work Together 


For too long have we been diverted 
by our separate interests; too long have 
we failed to realize our increasing in- 
terdependence; too little have we taken 
advantage of our habit of association to 
develop a common responsibility for 
making our increasingly complex eco- 
nomic system work. We can readily 
agree that our economic and social 
problems will be solved better by free 
men cooperating with enlightened self- 
interest than by the arbitrary rulers of 
any totalitarian state. But we must 
have the will, a patient but persistent 
determination, to solve them rapidly 
and progressively, if we are to prove 
the superiority of our free way of life. 

Who has a greater interest than busi- 
ness men in the resumption of our prog- 
ress toward a higher level of economic 
welfare for all our people? The 130 
million people of the United States are 
our customers. We are all in a sense 
one another’s customers for the goods 
and services we can furnish. 

Business, keeping its freedom and us- 
ing it with constructive effort and s0- 
cial vision, can make America more 
than ever a land of opportunity—where 
all people, pursuing occupations of their 
own free choice, respecting one an- 
other’s liberties, recognizing their social 
responsibilities, may exercise their basi¢ 
right to be what they have it in them 
to be. 
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Patents and General Welfare 


[CONTINUED FROM PAGE 81] 


us in a capacity for taking in- 
fnite pains. 

In the early eighteen nineties a 
United States Commissioner of Patents 
turned down an application for a pat- 
qt upon a flying machine, stating in 
his opinion in substance that “If there 
js one scientific fact proved above all 
others, it is that the age-long dream 
of man to fly in machines heavier than 
air never can be realized.” A few 

later, on December 17, 1903, the 
Wright brothers were flying at Kitty- 
hawk, N. C. What had they done? 
Why almost nothing at all over what 
had gone before. Their contribution 
was merely the adjustment of a few 
angles, generally known as the aileron 
control. Of course, any mechanic 
could have done that. But no mechanic 
did. What the Wright brothers did 
resulted in realizing the age-long 
dream of man. It was the difference 


on the ground dreaming about it. 

Our patent laws have been changed 
and improved from time to time. They 
were extensively re-codified in 1870. 
There are now under study several 
recommendations for amendment. In 
respect to these, the National Associa- 
tion of Manufacturers, through its fine 
Patent Committee, has been doing 
highly constructive work. 
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You want to sell more than a pair of 

+ « » yOu want to sell customers 

who will keep buying shoes from you— 

mothers who will return again and 

— Play - Poise Shoes with Magic 

¢ Fit are built to help you sell 
healthy happy feet. 


The Vieginia, Suse Company. Ine. 


FREDERICKSBURG, VIRGIN 


FUTURE FRANCHISES ONLY 
AVAILABLE IN CERTAIN CITIES 


May 15, 1945 
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It must be plain, however, that in 
its fundamentals and in its basic pur- 
pose our patent system must continue. 
There are some who are impatient 
with it. To such we would say that 
in the last century it has overwhelm- 
ingly proved its merit and that in the 
post-war period it will be found that 
our patent system will take on a 
greater importance than ever before in 
our history. It is a system that accel- 
erates progress; also it serves to pro- 
mote competition in this, that when 
one, by a patentable invention, makes 
an advance, his competitors must and 
do endeavor also to make advances in 
the further promotion of science and 
of the useful arts. 


Patent owners should endeavor to 
make that patent system fully perform 
its accelerating function. The shelving 
of patents merely for profit is usually 
a policy of short-sightedness and not 
promotive of the real spirit of our pat- 
ent system. 

A better understanding respecting 
that system should be promoted. It 
should be a vigorous promotiop. When 
American labor, American industry 
and our citizens generally fully under- 
stand its proved virtues and its place 
in American life, the necessity for the 
continuance of the American patent 
system in the postwar period will not 
be challenged. 
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Wouldn’t the Jap flyers like to know! Just to detect the camouflaged spot 
takes sharp eyes when you're travelling better than 300 miles an hour in a 
plane. Confidentially, there’s an army tank under all that netting. 


Sharp eyes help in lots of ways. They’re responsible for England-Walton’s 
fibre-sorted, matched soles too. 


POLARIZED LIGHT REVEALS THE UNCANNY 
INSIGHT OF ENGLAND-WALTON SORTERS 


Look these photomicrographs over 
closely ...a pair at a time. You'll 
discover the reason why E-W 
fibre-sorted, matched soles provide 
more uniform wear resistance, flex- 
ibility and arch support. 

The first set shows what happens 
when two unmatched soles are flexed. 
Notice the dissimilar internal fibre 


ENGLAND-WALTON DIVISION 


AE Suwon Jabber G 


structures .. . the stress lines are not 
alike. These soles —even though 
enough alike in surface appearance 
to be matched by ordinary sorting 
— will not give equal service. 

Now check the next pair of photo- 
micrographs. The soles are matched 
by England-Walton sorters. They’ll 
wear better. 


Photo courtesy U.S. Signal Corps. 


FIBRE-SORTING 


In these days of rationing, 
fibre-sorting gives extra value 
even on the cheaper grades of 
sole leather. 

In postwar days, it will be 
equally as important as an 
extra sales feature in a highly 
competitive peacetime market. 


Boston, Camden, Peabody, New York, St. Louis, Columbus, Milwaukee, Los Angeles, 
San Francisco, Ashland, Ky., Newport, Tenn., Hazelwood, N. C. 
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Most Popular WAC Sizes 6 to 8, A to B 





WASHINGTON—Members of the Wo- 
men’s Army Corps have much in 
common with their brothers in arms; 
some have small feet, some not so 
small. With GI’s however, some have 
big feet and some not so big. In three 
years of providing footwear for the 
WACs, the Quartermaster Corps has 
found that most of the women soldiers 
need shoes ranging from six to eight 
in size and mostly in A and B widths. 

Tariff charts of the footwear sec- 
tion of the Storage and Distribution 
Division, Office of The Quartermaster 
General, show that 66.79 per cent of 
the women soldiers wear shoes in the 
6 to 8 size range, with 60 per cent 
requiring either A or B widths. It is 
also disclosed that 15.6 per cent of the 
WACs need AA widths and that 12.2 
per cent require C widths. Shoes for 
members of the WAC are manufac- 
tured in 98 regular sizes and 50 sup- 
plemental sizes, ranging from 2%A to 
12A. Shoes built according to special 
measurements take care of WAC 
feet that cannot be properly fitted from 

‘the 148 regular and supplemental 
sizes. Most popular size worn by the 
WACs is 6%4B, worn by 5.27 per cent 
of the Corps. Size 7B is next in popu- 
larity with 4.8 per cent of the women 
soldiers wearing that number. 


9D Most Popular Men’s Size 


Most popular shoe size for the WACs 
brothers in arms is 9D, worn by 5.28 
per cent of all men soldiers. Second 
and third in demand by the men soldiers 
are 8%D and 8D, worn by 5.07 and 
4.8 per cent, respectively. Men’s shoes 
are made in 90 regular and 149 sup- 
‘plemental sizes, ranging from 3A to 

16E. Extreme widths called for in the 

% aster Corps tariffs for the 
field service shoe for men are AAA and 
EEEE. 

Experienced in buying and issue of 
service type footwear to women seldiers 
was entirely lacking when the Women’s 
Army Corps, then the Women’s Army 
Auxiliary Corps, was activated three 
years ago. Initial issues of shoes to the 
WACs were of selected commercial 
types purchased by Quartermaster 


~ 
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67 Per Cent of WACs Take Shoes in These Sizes, While 60 Per Cent 
Need A or B Widths. Most Popular Single Size Is 61% B. 


Corps buyers. These commercial shoes 
were not considered at first to be sturdy 
enough, the heels were too high, the 
last was too narrow and the insoles 
tended to-buckle. To meet the demand 
for a more rugged shoe for training 
purposes the Quartermaster Corps de- 
veloped its own last, which has been 
described as a free fitting one that 
provides more toe room and also has a 
lower heel. This last has been used 
for two years in all WAC shoes. 


Standard WAC Service Shoe 


Shoe, Service, Women’s Low, is the 
official nomenclature of the shoe that 
is issued all WACs and members of the 
Army Nurse Corps for ordinary wear. 
It is to the woman soldier what the field 
service shoe is to her Army brother. 
The WAC service shoe has a russet 
finish, a 9/8 heel and a substantial 
leather sole. This shoe proved satis- 
factory to the women soldiers during 
basic training periods. 

In recent months, with most of the 
80,000 WACs engaged in office work, 
both at home and overseas, many of 
the women soldiers have complained 
that the service shoe is too heavy. 
Whether a change in the QMC last is 
to be made is unknown. Regardless of 
what may occur, the Shoe, Service, 
Women’s Low, is the standard for WAC 
footwear. 

Another popular shoe number with 
the WACs is the field service shoe com- 
parable in design to the men’s field 
service shoe. It is issued WACs de- 
tailed to truck and ambulance driving, 
and similar heavy duties. WAC soldiers 
are issued two pairs of service women’s 
low shoes, and one pair of the field 
service shoes, or two pairs of field 
service shoes and one pair of the ser- 
vice women’s low shoes, this depending 
upon the type of duty to which they 
are assigned. 

Other shoes issued members of the 
WAC include the Boot, Service, Com- 
bat Women’s, which was first issued in 
August, 1944, and is intended for 
WACs and Army Nurses serving in 
overseas theaters of operation; Shoes, 

[TURN TO PAGE 87, PLEASE] 





Production Drops 2.2 Per Cent 





PRODUCTION OF BOOTS, SHOES, AND 
SLIPPERS. OTHER THAN RUBBER 
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WASHINGTON, D. C.—Production of 
boots, shoes and slippers, other than 
rubber amounted to 38,778,064 pairs in 
February, according to a monthly re- 
lease by the Department of Commerce, 
Bureau of the Census. This figure rep- 
resented a decrease of 2.2 per cent from 
production in January of 39,670,115 
pairs, but an increase over February 
1944 production of 37,683,939 pairs. 
Production for the first two months of 
1945 totaled 78,448,179 pairs, 5.3 per 
cent higher than that for the same 
period the previous year. 

Production of shoes for the govern- 
ment in February, including military 
and non-military, amounted to 4,245,- 
722 pairs, compared with 4,325,695 
pairs in January and 3,391,715 pairs 
in February of last year. Output of 
these shoes for the first two months 
of 1945 was 8,571,417 pairs, compared 
with 6,580,998 pairs in the same 
months the year before. 

Men’s shoe production in February 
totaled 5,456,007 pairs compared with 
5,602,371 pairs in January and 6,209,- 
164 pairs in February of last year. 
Total for the first two months of this 
year was 11,058,378 pairs, a decrease 
from the 12,890,481 pairs which were 
produced in January and February of 
1944, 

Output of youths’ and boys’ shoes 
was 1,272,002 pairs in February, higher 
than both the January figure of 1,249,- 
529 pairs and the February 1944 
figure of 1,714,425 pairs. Total for the 
January through February period in 

[TURN TO PAGE 87, PLEASB] 


















Style No. 6396 
D Width only 
Sizes 4 to 12. 


$950 


Sport-Moes m Beat this Value 


Special Plain Toe Pattern 

Rich Antiqued Brown Elk Uppers 
Natural Finish Leather Soles 
Heavy Leather Sock-Lining 
Genuine Leather Counter Pocket 
Reinforced Ball Strap 

Rubber Heel 


Immediate Delivery 
Send Ration Currency with order 


THE ARNOFF SHOE CO., IOI DUANE ST., N. Y. C. 








Test Wearing Qualities of Treated Soles 





120 Mail Carriers in Washington Have Been Subjecting Treated Sole 
Shoes to Wear Tests Under Direction of Conservation 
and Salvage Division of WPB 


WASHINGTON — One hundred and 
twenty mail carriers in Washington, 
D. C. have been acting as “guinea pigs” 
for the past five months in testing the 
longer wearing qualities of shoes with 
treated soles, the Conservation and 
Salvage Division of the War Produc- 
tion Board has reported. The tests 
were begun with the cooperation of the 
Postoffice Department as part of the 
sole leather conservation program be- 
ing conducted by WPB. The sole treat- 
ment materials being tested are oil, 
wax, an asphalt composition and a 
nitrocellulose composition. 

Each postman wore one shoe with a 
treated sole and one with a sole which 
had not been treated by immersion in 
one of the materials. When the un- 
treated sole had been worn through, 
both soles were removed and a new 
pair affixed in the reverse order—that 
is a treated sole was put on the left 
shoe, where formerly a treated sole 
had been on the right shoe, or vice 
versa. The tests using the 120 post- 
men will be completed in a few weeks, 
WPB said. 

Previous tests conducted under the 
sole treatment program have shown 
that treated soles afforded a minimum 
of 25 per cent longer wear than un- 
treated soles, WPB said. 

Dr. Fred O’Flaherty, Director of the 
Tanners’ Council Laboratory of the 
University of Cincinnati, at Cincinnati, 


Ohio reported to WPB that hundreds 
of pairs of shoes with treated soles 
had been tested in the past two years 
under his personal supervision. both in 
the Laboratory and in wear tests by 
persons in normal occupations, and that 
the 25 per cent increased wear esti- 
mate was conservative. Maximum in- 
creased wear could be almost twice that 
amount, according to the grade of 
leather involved, he said. 

“I believe these sole treatments not 
only will be instrumental in meeting 
serious shortages throughout the world, 
but will provide better value to shoe 
buyers,” Dr, O’Flaherty wrote to WPB. 

Cooperation of shoe manufacturers 
with the sole treatment program is be- 
ing demonstrated in a display of shoes 
with treated soles in Room 4026, Social 
Security Building, Washington, D. C. 
Eighty-five companies, representing 74 
per cent of the industry making shoes 
adaptable to sole treating, have con- 
tributed sample shoes to the exhibit. 

In addition to a variety of treated- 
sole civilian shoes for men, women, and 
children, the exhibit includes samples 
of a number of shoes produced for the 
armed services of the United States, 
Canada and Russia. These range from 
sandals for U. S. submarine personnel 
to Russian army shoes and oxfords for 
women in the U. S. and Canadian 
armed services. 





N.E. Reports Increase 
In Production 


Boston — Shoe production figures, 
* analyzed by the New England Shoe and 
Leather Association, show that the 
three New England states produced 12,- 
478,204 pairs during the month of 
February, an increase of one per cent 
over February, 1944. New Hampshire 
showed a decrease of one per cent. 





Massachusetts and Maine, however, 
registered increases of one per cent and 
3.5 per cent, respectively. The Janu- 
ary-February total shows New England 
five per cent above last year. The 
Massachusetts Department of Labor 
and Industries reports that shoe fac- 
tories in the state employed two per 
cent more employes than during the 
same month of last year. Pay-rolls in- 
creased 14 per cent. 


Back NSMA 52-Week 
Shoe Production Campaign 


New Yorx.—Appointment of a com- 
mittee to determine how shoe retailers 
can help level out sharp peaks and val- 
leys in shoe production has been an- 
nounced by I. M. Kay, president of the 
Popular Price Shoe Retailers Associa- 
tion, 

“There seems to be widespread agree- 
ment that trying to achieve steady, 52- 
weeks production is one of the most im- 
portant tasks confronting all branches 
of the shoe industry,” Mr. Kay said. 
“The retailer is in direct contact with 
the public at all times and therefore he 
may be inclined to discount the feasi- 
bility of leveling out his buying and 
selling because he is so conscious of the 
seasonal nature of shoe buying habits. 
We believe, however, that a thorough 
study should be initiated that will show 
to what extent traditional methods of 
timing promotional and selling efforts 
influence consumers to buy seasonally. 
We believe also that intense study 
should be made of other fashion indus- 
tries to determine how, and to what 
extent, they have been able to reduce 
the seasonal nature of their business. 
On the surface it would appear that 
developing and promoting shoe ward- 
robes for the varied functions of daily 
wear might be a means of attaining 
greater and more equalized production.” 

Mr. Kay noted that reports of retail 
shoe sales by mail order and chain store 
firms on a monthly basis in 1944 swung 
between $28,000,000 and $64,000,000 
with a monthly average of $43,000,000, 
according to figures from the Depart- 
ment of Commerce prepared by the Na- 
tional Shoe Manufacturers Association, 
which is leading the campaign to put 
the shoe industries on a level 52-weeks 
production basis. 

Chairman of the “52-Week Commit- 
tee” of the retail group will be Mark 
Edison, of Edison Brothers Stores, Inc., 
St. Louis. Its members will be Walter 
E. Barnes of W. T. Grant Co., Alfred 
L. Morse of Morse Shoe Stores Corp., 
Boston, and Mr. Kay, who will serve as 
an active member of the group. 
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Moves New York Office 


New YorK.— Moose River Shoe Co. 
has moved its New York office from 144 
Duane Street to the Marbridge Build- 
ing. Louis S. Faerber will continue in 
charge of this office. The factory is 
located in. Old Town, Me. 





Production Drops 2.2 Per Cent 
[CONTINUED FROM PAGE 85] 


1945 was 2,521,531 pairs, compared 
with 3,373,808 pairs in the same period 
the preceding year. 

Women’s shoe production in Feb- 
ruary came to 15,607,153 pairs, a de- 
cline from that of 16,039,549 pairs in 
January and from 16,076,596 pairs in 
February 1944. Total for the two 
month period was 31,646,702 pairs, a 
decrease from the 32,020,747 pairs 
which were produced in the same period 
the year before. 

Production of misses’ and children’s 
shoes in February totaled 4,321,218 
pairs, an increase over the 4,123,985 
pairs which were produced in January 
and a decided increase over the 3,323,- 
601 pairs which were produced in Feb- 
ruary a year ago. Production for the 
first two months of this year was 8,445,- 
203 pairs, a substantial increase over 
the 6,460,232 pairs which were pro- 
duced in the same two months the pre- 
vious year. 
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 Balbeie 


THE FOOT STIMULATING, SHOE 














4 


4 ES WITH A FUTURE 






Bellaire proven construction features create 
repeat sales. Repeat sales promise a future 









for retailers .. . 


and Bellaire shoes are the 


basis of good business today—tomorrow— 


and for years to come. 








FOREPART CUSHION 


The illustration 
graphically de- 
scribes Bellaires 
REPEAT SALES 
features. 
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PORTLAND 
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MAINE 


CKNEY, WALAER 





Total production of infants’ and 
babies’ shoes in February came to 
2,819,796 pairs, a decrease from the 
3,015,162 pairs which were produced 
in January, but an increase over the 
2,198,388 pairs which were manufac- 
tured in February 1944, Total for the 
two month period was 5,834,598 pairs, 
compared with 4,353,602 pairs produced 
in the same two months last year. 





‘Most Popular WAC Sizes 


[CONTINUED FROM PAGE 85] 


Field, Women, issues for heavy duty 
wear; Overshoes, Arctic, Women’s 
Overshoes, Women’s Low, and Shoes, 





Felt, Women’s. 

Quartermaster Corps’ issue charts 
for men and women soldiers on duty 
in the Zone of the Interior disclose that 
the women soldiers wear out more 
shoes than do their brothers in arms 
while in the continental United States 
the average WAC wears out three pairs 
of service shoes annually, as compared 
to two pairs necessary to keep her 
brother soldier well shod while in train- 
ing. This statement, however, is based 
solely on the issue of the regular ser- 
vice shoes and does not include the 
issue to men soldiers of other type shoes 
which are worn extensively in training 
while on duty in this country. 
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UNRATIONED 
CHENILLE SLIPPERS 


For 
WOMEN and CHILDREN 


In Stock 


STYLE +4010 


Misses’ Sizes Women's Sizes 
WINE 11-3 WINE 4-9 
ROYAL ; 11-3 ROYAL 4-9 
ROSE 11-3 ROSE 4-9 
LT. BLUE 11-3 LT. BLUE 4-9 

$1.20 F.O.B.N. Y. Net 30days $1.25 


PROMENADE SHOE CORP. 


118 West Broadway New York City 

















MARBRIDGE BUILDING 


47 West 34th Street 
New York 


1328 Broadway 








Clever Crowley Ad Stresses Service 


































This bright, semi-humorous advertisement was used to em- 
phasize the scientifically correct fitting service and general 
convenience of the men's shoe section at Crowley's, Detroit, 


V-E Day Should Ease Pressure 


[CONTINUED FROM PAGE 77] 


LEO WEIL, Wellco Shoe Corp.: 

“In my opinion, production of civilian shoes will not in- 
crease after achievement of victory in Europe, but will be 
steady as demand for shoes is still great and stocks very 
low. I do not believe the government will increase supplies 
of shoe leather immediately after war in Europe ends be 
cause of shortage of leather. Government controls may be 
easier in three to four months after European war is ended. 
General spirit of business will be good for quality merchan- 
dise. Public will refuse more and more substitutes as time 
goes on.” 





Fabric Shoes With Eye Appeal 


[CONTINUED FROM PAGE 54] 


is a desirable shoe, especially when made with a leather 
sole. For several years now they have associated fabric 
uppers with substitute soles in unrationed play types. 
Your task will be to take them along the line of think- 
ing that will recognize good shoemaking and styling no 
matter what material is used. 

As to unrationed style shoes, everything points to 
a good season for them. The fact that they are being 
well made on good substitute soles, that they are at- 
tractively styled and that no coupon is required, are 
three reasons good enough to ensure their success. The 
only problem will be that you will not be able to buy 


as Many as you want. 
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36 PAIR CASE LOTS ASSORTED FULL SIZES 7-11 
IMMEDIATE DELIVERY 


MEN'S SANDALS 


@ NOT RATIONED 
@ BROWN PLASTIC PIG UPPERS 


@ 12-IRON BROWN RUBBER ORTHOPEDIC 
SOLE WITH BUILT-IN HEEL 


@ GOODYEAR STITCHED FOR LONG WEAR 


CO., 296 B’way, New York 7, N.Y. 








SPORTING SHOE 


Former Shoe Man Describes 
Recapture of Corregidor 


New York—Art W. Beeson, seaman 
first class in the navigation department, 
and former traveler for Dunn & Mc- 
Carthy, Inc., writes us of the recapture 
ef Corregidor for which he “had a 
ringside seat.” He says: 

“*The Rock’ was well plastered by 
Army bombers early in the morning— 
and then just at 0830 the paratroopers 
arrived. Soon the air was full of para- 
chutes of varying colors. They looked 
like highly magnified raindrops in slow 
motion. It was a marvelous sight to 
watch, the transport planes coming in 
one right after another and dropping 
their loads of chutists. You could see 
them coming, evenly spaced, for miles 
—like heavy traffic on a holiday in the 
States. 

“Then the troopers began to land on 
the beach, and the whole operation was 
beautifully coordinated, each element 
playing its part perfectly, working to- 
gether with the smoothness of a highly 
trained foothall team. 

“All this time the air was full of 
planes of all kinds: fighters, bombers, 
observation planes—and our own float 
planes to direct our gunfire, While the 
transports were flying at one level, 
bombers were coming in at different 
altitudes and dropping their bombs on 
different parts of the island. 

“After the paratroops had landed, the 
plateau on top of Corregidor looked 
very much like a Philippine washday— 
for the Filipinos lay their laundry out 
on the grass to dry—and the island was 
dotted with various colored chutes. It 
looks like the Japs may be pretty well 
‘washed up’ in The Philippines now.” 





Plan New Plant 


CoLumBus, OHI0.—Joyce, Inc., is 
planning to build at least one new fac- 
tory building and possibly two in 
Columbus after the war, Troy Feibel, 
founsel of the firm, has announced. 
The proposed plant would be built on 





4 three-acre site at the present plant, 
which was constructed four years ago. 
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“Where’s Bill?” 

“K.P!” 

“K.P.? How come—he’s been 
peelin’ spuds all week.” 

“Not that K.P. —I mean KIWI 
Polishin’!” 

“Oh, I you... that’s one habit 
I get a Fick out of, too — ‘shinin’ 
my own’ shoes with KIWI!” 
“Sure gives a swell shine alright!” 
“And how! I’m writing home and 


tellin’ the folks to be sure to try 
KIWI for themselves!” 


“Can they get it back in the States?” 
“Sure! It’s a bit scarce now though, 
owing to shipping shortage, but you 
bet your life they’ve got KIWI in 
New York, anyway!” 


“No flies on New Yorkers when they 
see something that’s really ‘tops’!” 





KIWI DEALERS will pa 
whopping big = ~~ nd 
come home a 





KIWI 


The ORIGINAL English STAIN Shoe Polish 


Sole U. S. Distributor: LYONS & CO., 120 Duane St., New York 7, N. Y. 








“And KIWI is ace high, brother . . . 
I’m on my way to do a little K.P. 
myself right now!” 


“A date, eh?’’ 


“Sure! The gals can’t resist a KP. 
shine!” 


STAIN 
DARKTAN « LIGHT TAN 
MAHOGANY « OX BLOOD 

NON-STAIN 
BLACK * BROWN « TAN 
TRANSPARENT {neutro!) 
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SANDALS 
CHILDRENS | 
Non-Rationed SANDALS 


In Stock 





At Once Delivery 
$1.50 


per Pair 





Terms: Net 1@ Days F.0.B. New York 
Minimum Orders — (8 paire 


Children's Sizes 9-12 


12-3 


COLORS: WHITE or BEIGE 
Durable Wearing Soles 


GERDA FOOTWEAR COMPANY 


158 Duane Street New York 13, N. Y. 


Misses’ Sizes 
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LADIES’ BOOTS 


$475 


Ration 
Currency 





li el 





3030 

48- 
@ BROWN ELK UPPERS 

@ LEATHER SOLES 

@ UNDERSLUNG HEELS 

@ WELTED SIDESEAMS 

@ REG. PULL STRAPS 





Miller Named to 
Public Relations Post 


NEw YorK—The Rubber Manufac- 
turers’ Association, Inc., has announced 
the addition to its public relations staff 





CHARLES C. MILLER 


of Charles C. Miller, former Washing- 
ton correspondent for the Knight News- 
papers. 

Mr. Miller has been covering rubber 
news for various Ohio newspapers for 
many years. He was city editor of the 
Conneaut, O., News-Herald, re-write 
man for the former Akron Times-Press, 
and later city editor for the Akron 
Beacon-Journal until he became Wash- 
ington correspondent for Knight News- 
papers in 1944. 

In 1943, Mr. Miller visited Haiti, the 
Amazon Valley, and Bolivia as a mem- 
ber of a press tour arranged by the 
Rubber Development Corporation, re- 
porting on rubber production. 


Army Places Large Order 
For Bath Sandals 


BostoN—The Boston Quartermaster 
Depot announces the award of contracts 
covering the manufacture of 1,775,000 
pairs of bath sandals and miscellaneous 
footwear items as follows: 

Women’s moccasin shoes—Hubbard 
Shoe Co., 4,500 pairs. 

Women’s combat boots—B. A. Cor- 
bin & Son Co., 2,270 pairs; and George 
E. Keith Co., 1,356. 

Knee rubber boots—Endicott-Johnson 
Corporation, 25,000 pairs; and Tyer 
Rubber Co., 21,380. 

Women‘s low black shoes — Gray 
Bros., 575 pairs. 

Women’s field shoes—The Green Shoe 
Mfg. Co., 1,394 pairs. 

Women’s low service shoes—George 
E. Keith Co., 852 pairs. 

Mukluk boots—Portland Footwear 
Co., 43,000 pairs; and Rasmussen Shoe 
Co., 26,400. 

Over-the-shoe waders — Hodgman 
Rubber Co., 568 pairs; and United 
States Rubber Co., 305. 
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GIRLS’ CASUALS + 


6 Ee OF ee er, 


GIRLS KNOCKABOUT 


RATIONED 









$9.35 


Sizes 4-9 


Girls’ Elk Casual, Antique Finish, 
Brown Sole and Heel. 


Write for Folder 


CONJOR SHOE CO. 


287 Broadway New York City 
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FOOT APPLIANCES 
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IT’S NEW 


“Seamless” Bunion Protector 


YX 


Made of Top Grain Cowhide, De- 
signed in one piece and Moulded so 
as to fit the large joint perfectly .. . 
eliminating shoe distortion. There 
isn’t a Seam or a Ridge to cause any 
painful friction. 

Your SHOE FINDER bes MODERN'S 

SEAMLESS BUNION PROTECTOR 

Hf not, write 














MODERN ORTHOPEDIC 
APPLIANCE COMPANY 


109 West 26th St... New York 1, N. Y 











Honored by Associates 


Gmarp, OHI0O.—H. G. Patton, as- 
sistant superintendent of the Ohio 
Leather Co., here, who will leave soon 
to make his home in Florida, was guest 
of honor at a dinner recently in the 
Mahoning Country Club, Youngstown, 
and was presented a gift by his asso 
ciates. 
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Shoes Still Wearable 
After Four Years 


San FRancisco, CaL.—aA pair of 
Florsheim shoes that withstood four 
years “of a rather rough go” were 





oe. Le ome 

These are the shoes which carried Col. 

Duckworth through four years of hard 

wear in the Japanese prisoner-of-war 
camps in the Philippines. 


brought into the Florsheim Shoe Shop 
on Market Street, here, recently. Carry- 
ing them was Col. Duckworth, who ex- 
plained to C. E. Ford, manager of the 
store, that he had been wearing the 
shoes on April 8, 1942, when he sur- 
rendered Army General Hospital No. 1 
on Bataan to the Japanese. By that 
time the shoes had already seen many 
months of hard wear. For the next 
84 months, the shoes were worn by Col. 
Duckworth in prisoner-of-war camps 
in the Philippines, with most of the 
time spent in Cabanatuan where the 
colonel was ranking officer in charge. 

“Look at ’em,” he said, “they will still 
take a shine, and the soles aren’t even 
worn through—after four years of ex- 
tremely rough exposure.” 

The shoes were returned to the fac- 
tory where they were rebuilt. They 
are still being worn. ; 





Freeman Salesmen Help 
Out in Factory 


Dixon, InL.—Nine members of Free- 
man Shoe Corp. sales force have stowed 
away their sample cases and have gone 
to work at machines, manufacturing 


~~ Retailers selling Ideal Baby Shoes today 





combat boots at the company’s plant, 
here, in an effort to ease the current 
labor shortage. None of the men had 
any previous factory experience, but all 
appreciate the knowledge of shoe con- | 
struction which they are receiving in | 
this manner. No extra compensation | 
will be received by any of them. 

Those engaged in this work are: Carl 
P, Ortlund, E. D. Adams, Charles Lar- 
son, Tod Gallagher, Henry Hauser, 
H. H. Casanave, Charles Clark, F. 
Heinz, and Charles Kemen. 
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are impressed with the fact that although they 
may be on a strict quota basis, the quality of 
every pair they fit is well up to the high stand- 
ard Mrs. Day set many years ago. 


With fine materials difficult to secure and 
skilled workmen becoming scarcer each day, it 
is a real tribute to Mrs. Day’s resourcefulness 
that she is still able to secure just the right 
materials for each of the many important parts 
of an infant shoe. Her skill at supervision has 
kept the finish of Ideal Baby Shoes up to her 
usual high standards. That is why these deal- 
ers all agree, that there is Only ONE Mrs. Day, 
a fact they will remember when quotas have 
been forgotten and infants’ shoes are plentiful 


again. 


mrs. DAY'S IDEAL sasy sHOE co. 


DANVERS e MASSACHUSETTS 


71 WEST 35th STREET 
NEW YORK 1, WN. Y. 
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GIRLS’ BROWN ELK 
CAMP MOCCASINS 
Brown No-Mark Soles 


RATIONED 


In Stock At Once Delivery 





$1.65 Sizes 4 to 9 
Write for Folder 
CONJOR SHOE COMPANY 
287 Broadway New York 7, N. Y. 
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MEN'S SHOES 
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WORK SHOES 








STEEL TOE 

SAFETY SHOES 

|popuLaR. PRICED 
SHOES 
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PLAID SHOE LACES 











PLAID SHOE LACES in stock 
for IMMEDIATE DELIVERY 
Write for Color Card TODAY 


LYONS & COMPANY 
120 Duone St., New York 7, N. Y. 
QUALITY SHOE STORE SUPPLIES for 44 years 
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Becker Heads Ohio Leather 


GIRARD, OHIO.—F rederick H. Becker, 
Youngstown, has been elected president 
of the Ohio Leather Co., here, succeed- 
ing the late Victor G. Lumbard, who 
died in Michigan City, Ind., recently. 
Mr. Becker, who has been with Ohio 
Leather Co. for 28 years, was vice- 
president and general manager of the 
firm. He and Mr. Lumbard were close 
friends for many years, and he joined 
Ohio Leather at Mr. Lumbard’s sug- 
gestion. 

Mr. Becker joined the American Hide 
and Leather Co. in 1905 at the age of 
20, and managed the company offices 
in Cincinnati and St. Louis for about 
eight years. He then went in the com- 
mission leather business in Chicago 
under the name of the Becker-Berry 
Co. 

He joined Ohio Leather Co. on June 
15, 1917, and was sales manager until 
June 24, 1932, when he was made a 
director and general manager. He was 
elected vice-president and general man- 
ager on Jan. 11, 1940. Mr. Becker is 
a member of Masonic bodies, the Elks, 
Youngstown Club, Youngstown Coun- 
try Club, and Youngstown Chamber of 
Commerce. 


Introduced at Cocktail Party 


New YorkK.—Mrs. Eleanor Kamb, 
new advertising director of Joyce, Inc., 
was introduced to the trade and the 
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e SHOE BEAUTIFIERS 


by 


DANIELS 


Complete line of very attractive 
bows and ornaments made in ge 
leather and suede—in all cola 

immediate and future deliveries. 


Send for illustrated Catalog of Shoe 
DANIELS MANUFACTURING CO, 
8520-20th Avenue, Brooklyn 14, N. 














fashion press recently at a cock 
party held at the Hotel Gotham, by the 
company. Mrs. Kamb was in New 
York, accompanying Mrs. Faie Joyce, 
who was attending the Fall openings. 





Leather Needed for Occupational Therapy 





New York.——Leather work has been found one of the most effective types of 
occupational therapy. This photograph, taken at a military hospital in this country, 
iMustrates how leather work is used to provide finger and arm exercises and te 


restore muscle use fo wounded veterans. 


A drive for the Red Cross is being conducted by the Leather Salvage Commit- 
tee of the Shoe and Leather Goods Industries under the chairmanship of Barney 
Worthman, Fulton Leather Goods Co., te collect scrap leather from tanners, shoe 
manufacturers, leather wholesalers and smali leather goods manufacturers for this 

urpose. Prospective donors who communicate with General Supply Officer, Amer 
can National Red Cross, Washington 13, will receive shipping instructions. 
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BE BE TOME 


Ten warm color tones — golden browns, wines and 
mahoganies — for ‘‘toning’’ any tan leather shoe. 
BE BE TONE is a new color formula providing un- 
usual color depth and that hand-rubbed appearance. 
BE BE TONE brings out the grain of the leather — 
gives a dark accent to perforations and stitching. For siete no! aint cies UNM a 


color styling your tan line — use BE BE TONE. streaks. Mellows the tone of the leather 


and provides a uniform color base. 


A Product of B. B. CHEMICAL COMPANY, Cambridge and South Middleton, Mass. 
Distributed by UNITED SHOE MACHINERY CORPORATION, Boston, Massachusetts 
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UPPER CEMENTING LIP CEMENTING 


coco DE BE BOND CEMENTS... 


jr gentrad cimscriterg goruaiz0rA 


CEMENTS TO MEET TODAY'S SHOEMAKING NEEDS! 
The BEBEBOND and SUPERGRIP lines of shoe cements have been 


developed with one objective in mind—to meet the demand of shoe 
manufacturers for the most efficient cements for each operation that can 
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be produced from available synthetic base materials. 
The outstanding performance of BE BE BOND and SUPERGRIP CEMENTS 
is maintained through constant laboratory control and an intimate contact 
with present day operating conditions. 
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SOLE CEMENTING BOTTOM CEMENTING 


SOLVENT APPLYING SOLE ATTACHING 


¥ When You Can’t 
x fs Sell "im Shoes 


Sell Life-Preserving 
Shoe Repairing 


Nee a eee A Y 
With 1.1. S. Left and 


yo =, Right Rubber Heels 


bY 


CLA 
guy eteettttitituvsabwssnir 
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a When there are practically no new 
to be had good shoe repairing 
@s important to maintain customer 
act as it is for something to sell. 
re |.7.S. Left and Right Rubber 
is and 1.7.S. Tuffy Heel Lifts— 
made of a new and remarkable 
tic rubber. 1.7.S. Heels give you 
war level wear and shock absorb- 
quality that customers remember 
didn't expect again until after 
wor. 


HE I-T-S COMPANY 


ELYRIA OHIO 


ARROWS as above—actual size 


25¢ per dozen 
(White Board — Green Trim) 


*1—All Sizes. *2—Arch Support. % 3—Boys. 
¢4—Built for Service. $5—Built-in Arch. 
*6—Combination Last. %7—Drastically Reduced. 
$ 8—Extra Quality. ¢9—Extra Wide. 

| $10—For Solid Comfort. %11—For Tender Feet. 

| $12—For Walking Pleasure. % 13—Gabardine. 

| %14—CGennine Leather. £15—Goodyear Welt. 
$16—Just Arrived. %17—Just Like Dad's. 

| 318—Leather Soles. %19—Narrow Widths. 
$20—No Stamp. %21—Nurse’s Oxford. 
%22—Reduced. *¢ 23—Season’s Newest. 
$ 24—Soft and Flexible. % 25—Special. 
* 26—Ration Free. (Please order by number.) 


M. ©. or Check with Order Please: 
If C. O. D. Preferred, Add 24c 
TING If Special Delivery, Add 15c 


8" x 14" DISPLAY CARDS: 75c¢ Each: 3 for $1.85 
List of texts to select from will be sent on request. 


| Detailed Information on Monthly Service at Your Request 


|BOOT AND SHOE RECORDER 
OUTH STATE STREET @ CHICAGO 4, ILLINOIS 
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PLAY OXFORDS 
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Children's and Misses 
Non-Rationed 
PLAY OXFORDS 


In Stock 


$7.55 


per Palr 


Style #7106 
Children’s Sizes 812-11 
Misses’ Sizes 1142-3 


Terms: Net 10 Days F.0.B8. N. Y. 
Minimum Orders — 18 pairs 


COLORS: RED, BLUE, WHITE, MULTI 
Red No-Mark Soles, Tested for Wear 


Also in Sandal Style #107 — Same Colors 


GERDA FOOTWEAR COMPANY 
158 Duane Street New York 13, N. Y. 
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| wedding anniversary recently. 


AGENCY SERVICE 
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ATilg® SINCE 1942 


MOCCASINS 


PLUMP LEATHER UPPERS 
SEWED COLLARS 
ORTHOPEDIC RUBBER SOLES 


IN STOCK 
13 


Ne. 6142 
MEN’S SIZES 6% —12 
BOYS’ SIZES 1—6 $1.70 


F SHOE CO.,INC., 101 Duane $¢..N.Y.C 





At Once Delivery | 





About Shoe People 


The career of J. B. Reinhart, presi- 
dent of Trimfoot, Inc., manufacturers 
of children’s shoes in Farmington, Mo., 
was the subject of a recent issue of the 
publication Adventures in Business. 
The article traced the business history 
of Mr. Reinhart from his start as a 
teller in a St. Louis bank, through his 
association with the Wizard Company 
which later became the Trimfoot or- 


| ganization. 


* * * 


Hy Goldman, manager of the Chil- 


| dren’s Shoe Store in Buffalo, N. Y., 


reports that the first six months of the 


store’s operation have been most suc- 


cessful. Mr. Goldman has had 16 years’ 
experience in the shoe business in Buf- 


| falo and Niagara Falls. 


+ > * 
H. B. Kebler, Lansing, Mich., ob- 
served his fiftieth year in the shoe busi- 
ness in the same location recently. His 


| store is located at 123 E. Grand River 


Avenue. 
. am * 


Ben Lubin, buyer and merchandiser 
of men’s, women’s and children’s shoes 
for Lerman Bros. Department Store in 


| Kentucky, was in New York recently on 


an extended buying trip. He also visited 
Boston and the New England states. 
> * * 


Benjamin Keeler, owner of a shoe 
store in Norwalk, Conn., was recently 
elected chairman of the Retail Mer- 
chants’ Executive Committee of the 
Chamber of Commerce. As vice-chair- 
man of the committee in the past year, 
Mr. Keeler rendered outstanding service 
to the organization. 

* . 7 

Mr. and Mrs. William F. Quinlan of 
Natick, Mass., observed their golden 
Mr. 
Quinlan is owner of a shoe store in 
Natick, and is active in civic affairs. 

> * . 

T. F. (Doc) Pollard, representing the 
Rice-O’Neill Shoe Co., St. Louis, in the 
central southern states, is recuperating 
at his home in Mobile, Ala., following 
a heart attack which he suffered a few 
months ago. Mr. Pollard plans to visit 
the factory the latter part of May. 

_* . 7 

Col. J. L. Cochrun, vice-president in 
charge of sales for the Seiberling Rub- 
ber Co., Akron, O., has announced seven 
promotions. L. M. Seiberling, for three 
years assistant sales manager in charge 
of manufacturers’ and government 
sales, was named sales manager. How- 
ard F. Smith, for five years manager 
of the Chicago branch activities, has 
been transferred to Akron, to become 
manager of trade sales. George A. 
Wiedemer was named to succeed Mr. 
Smith in the Chicago post. 

S. G. Olling, a former assistant to 
the new sales manager, has been named 
manager of manufacturers’ sales. 
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CHILDREN'S SLIPPERS 
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In-Stock At-Once Delivery 


CHILDREN’S LEATHER SLIPPERS 
NON-RATIONED 


infants’ Sizes 5-8 
Children’s Sizes 82-12 F 
Misses’ Sizes 1242-3 
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$455 
Gpar 
vorne-8 by oa Gos pas. s New Yet 


Brown or Tan, also Red 
Flexible, Hard Leather Soles 
Scotch Plaid Lining 
Displaying—Marbridge Bidg. 
Room 644 
Representative: Frank mg 


Hotel 
Room 649 May | and 2 


GERDA FOOTWEAR CO. 


158 Duane St., New York 13, N. Y. 








J. Fred Seiberling was named manage 
of government sales and will maintai I 
offices in Washington, where he has hai 
charge for some time. Tom M. Hughes, 
formerly manager of mileage sales, was 
named manager of accessories and re 
pair materials sales. C. 8. Parker, his 
assistant, succeeding him as mileage 
sales manager. 
7 7 * 

Dean E. Carson has been named & 
rector of business research of B. F 
Goodrich Co., succeeding Ward Keene, 
recently named assistant to the pres 


dent of the company. Mr. Cars@ 

joined the Miller Rubber Co. in 1920 ( 
and ten years later joined the Goot f 
rich organization when Miller ve x 
merged with it. He joined the busines . 


research department in 1943. 
. 7 7 

Virgil H. Gebauer has been appoi 
general manager of the Marott 5 
Store, Indianapolis, Ind., according 
announcement made by George 
Marott. Mr. Gebauer has been with t 
Marott organization 27 years, the lat 
16 being spent as manager and buy® 
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for the children’s, boys’ and girls’ de- 
partment. 

Frank T. North, advertising manager 
at Marott Shoe Store, has announced 
his resignation after serving in that 
capacity for the past 16 years. 


Col. S. Peyton, former secretary of 
the Iowa National Shoe Travelers’ As- 
sociation, was recently in Chicago, after 
many months’ service in the Air Corps 
in the European Theatre of Operations. 
While flying his bomber, his ship was 
struck, killing six of his fellow officers. 
Col. Peyton was lucky enough to escape 
with only a severe shake-up. He is tem- 
porarily hospitalized in this country 
and hopes for a new assignment in the 
Pacific area. 

7 * + 

Ed Streetor, former colonel in the Air 
Forces, is back at his old job, traveling 
for the E. P. Reed Co. of Rochester, 
N. Y. During his service with the 
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art, Uti 


Yes, good looks can be combined with 
utility—as we've so definitely proved with 
this trio of appealing, top-quality Tarsal- 





armed forces, he was secretary to Gen. Treds for fall. Each shoe is fitted with God- 
Stratemeyer in the Asiatic field of op- | man’s exclusive comfort features for which 
pens tees Aga 12 million feet say “Thank you.” They're 
big value shoes; too, priced in the right 
bracket for quick turnover! Get in touch 
with the Godman representative in your ter- 
ritory, or write direct to our home office. 


Sam Weiss, president of the Michi- | 
gan Shoe Travelers’ Club, now affiliated | 
with the National Shoe Travelers’ As- | 
sociation, was a recent visitor in Chi- | 
eago. He is enthusiastic about the activ- 
ities of his club and say they anticipate | 
avery active and profitable Fall season. Hauty A trim-waisted three-eyelet gypsy with attrac- 
tive slash detail and patent leather heel and toe. There 
is plenty of style in this sleek number and it should 
prove one of your best sellers. Available only in Black 
Kid with patent tip and heel (illustrated). 


* - * 


John T. Lakso of Weyenberg Shoe | 
Company attended the National Office | 
Management Association’s annual semi- | 
nar recently at the Milwaukee Athletic L 
Club under the sponsorship of the Mil- | f} 4 
waukee Chapter of the association. Sub- 
jects discussed were: “Planning and | 
Control”; “Selecting Office Employees”; | 
“Office Compensation Plan”; “Survey- | 
ing Office Practices”; “Graphic Methods 
of Simplification” and “Layout and 
Flow of Work.” 


Here is an unusually attractive and comfortable 
utility oxford featuring walled-toe and center-stitched 
two-piece vamp. Very sturdy—an ideal shoe for the on- 
the-go woman. Available in Brown Colf [illustrated); 
also Black Calf. 


Rosaly This 5-eyelet oxford reflects the ever-populer 
zigzag stitch and perforation detail. Exclusive fitting 
* * @ My. , features. Available in White Crush Kid [illustrated); 


ROSALY Block Crush Kid; Brown Crush Kid. 


Pfc. Curtis Angle, first employee of | 
the Marion Shoe Division of Daly Bros. 
Shoe Company, Marion, Ind., to be call- ; 
ed into service, has returned from 43 
months’ service in thé Pacific and car- 
ries seven gold bars on his sleeve. Soon 
after arriving home he was married and 


THE H. C. GODMAN COMPANY 


COLUMBUS 16, OHIO 





SUUGHNCUN NNN ANEAANEUOUAEUOGOUUGEEASURUOUELOOUEOOUESUOOCEOUOCHOUCODOUEEOUCEOA GEE OEEROUOERAUEOOUE OOOO is now in Florida where he is awaiting 
a. . * 
FOUNDED 1808 Carl Newton, retired shoe manufac- 
. ‘ . . actors... N. H., city government, has been ap- 
Our factoring service makes it possible I pointed as local chairman for the na- 
for Manufacturers : : : 
to producti i iviti men, women and children in the liber- 
production and selling activities—the and Selling Agents sted’ countries of Europe. 
real source of profits. iM 
d Alli . 
and AlliedProducts. Open Store in Los Angeles 
= The Fashion Bootery has been opened 
357 Fourth Avenue NEW YORK = Ben Schall and Gene Fagan as a part- 
Branck Offices = nership. Arch types of shoes and some 
rt 


re-assignment. 
WILLIAM ISELIN & Co.. INC. 
turer and former member of the Dover, 
for the shoe executive to devote full time tion-wide drive to collect clothing for 
of Shoes, Leather 
Inquiries invited 
at 520 S. Hill Street, Los Angeles, by 
LYNCHBURGH, VA. GRAND RAPIDS, MICH. LOS ANGELES, CALIF. novelty footwear are being featured in 


HOUUUUEUAUUUOUEUUOUUESEOUUUOEREOOUUEROOUAOUEEOUGUUGEROGUOUEUORAUOGURREUOODERECUOOUREROUEOORERCGUOLOELT this attractive store. 


May 15, 1945 97 
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NON-RATIONED 
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CALIFORNIA process-PLAYSHOE | 

| 





$ x | 

2 @ pair 

2% 10 days, net 30 
F.0.8. Chicage 


Gabardine 4 eyelet oxford with 
Vinolyte sole—fiexible. White only. 
immediate Delivery. 

Black, Blue, 
Delivery. 


Sixes 4 to 9 packed 36 prs. to case. 
Minimum orders accepted 18 prs. per 


WILLIAM COHAN CO. 
— Third Floor — 


Play Shoes—House Slippers—Sport Shoes 
19 So. Wells St., Chicago 6, Ill. 











Brown, July-August 
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Available for Immediate Delivery 
Quantities of LOW HEEL, 
ANKLE SHOE FORMS for” | | 
PLAY SHOES 


Slippers, Oxfords, 
Moccasins. 


















Price 


Slightly Used 
Excellent Condition 


READE SHOE FINDINGS CO., INC. 


115 West Broadway, New York, N.Y. 


¢ per pair 
SIZES: 5, 5%, 6 | 


















Tobin Receives Civilian Service Award 





Left to right—Colonel Bernard J. Finan, Commanding Officer, Boston Quartermaster 
Depot; Gregory J. Tobin, Technical Adviser on Shoes and Leather; and Brigadier 
General Russell A. Osmun, Office of The Quartermaster General. 


Boston.—In a special ceremony at 
the Boston Quartermaster Depot re- 
cently, Gregory J. Tobin, Technical Ad- 
visor on Shoes and Leather, received 
one of the few Exceptional Civilian 
Service Awards ever issued by the 
Army Service Forces. The award was 
presented to Mr. Tobin in the name of 
the Secretary of War by Brigadier. Gen- 
eral Russell A. Osmun of the Office of 
The Quartermaster General in a cere- 
mony conducted by Colonel B. J. Finan, 
Commanding Officer of the Depot. 

On Mr. Tobin’s commendation for 
special performance of duty, the cita- 
tion included: “In recognition of his 
distinguished service to the Office of 
The Quartermaster General in the skill- 
ful and tactful development and opera- 
tion of the Army’s footwear procure- 
ment program. His outstanding con- 
tribution has resulted in great savings 


to the government and increased opera- 
tional efficiency.” 

Mr. Tobin was appointed originally 
on a per diem basis as Expert Consult 
ant in Footwear to the Secretary of 
War, effective July 18, 1941. Commence. 
ing April 1, 1942, he was assigned per- 
manently to the Boston Quartermaster 
Depot on a full-time basis with primary 
responsibility for establishment of the 
administrative program associated 
with the leather control activities of 
the War Production Board. 

In addition to directing procurement 
of all shoes for the United States Army 
during the past three years, Mr. Tobin 
has furthered research and development 
on these boots in connection with his 
responsibility for all specifications, pat- 
terns and designs of both general ser- 
vice shoes and special purpose boots. 





Educational Kits Now Ready 


New York.—“Of Kids and Goats” is 
the title of a book-like kit prepared by 
the Allied Kid Company for use in 
schools, colleges and training depart- 
ments of stores. The kit contains pic- 
tures of some of the important opera- 
tions by which raw skins from Asia, 
Africa, Europe and South America are 
unhaired, tanned, dyed and finished in 
the Wilmington tanneries of the com- 
pany. One of the pictures shows several 
workmen in a go-down in India hang- 
ing skins on bamboo poles to dry. An- 
other is of a bullock cart in which bales 
of skins are being taken to the docks 
for shipment to the United States. 

Small bottles of chemicals and dye- 
stuffs illustrate some of the materials 
necessary for the processing of skins. 
Envelopes contain swatches of skins 
before the hair is removed, “pickled,” 
“in. the blue” and finished. The swatches 
are pre-war cuts, too small to be 


used for other practical uses. 

The kit was prepared by the Promo 
tion Department in cooperation with 
the Richard Cann McMullen Experi- 
mental Station in Wilmington. It is 
part of an educational program to fa- 
miliarize consumers, students and sales 
people with the characteristics of goat 
and kid. Other phases of this program 
include retail displays, work with trait- 
ing departments and museums. 





Building Havana Plant 


New York.—Ground has been brokel 
at Havana, Cuba, for a United State 
Rubber Company plant in which tir 
recapping materials and rubber soled 
canvas shoes will be manufactured. L 
C. Boos, vice-president and generdl 
manager of United States Rubber Er 
port Company, Ltd., and Mayor Andre 
Embade of Santa Maria del Rosati 
officiated at the ceremony. The plant 

will begin production in July. 
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Model courtesy of Eastern Footwear Corp 


..makes WARM Friends 


The cushioning and insulating 
qualities of Spongex* make an in- 
sant hit with smart wearers of play 


shoes. 


Manufacturers are finding Spong- 
exa “natural” shoemaking material. 
Easy to build into shoes as plat- 
forms, insoles, linings, heel and 
tongue pads. Easy to sell because 
people like their smart appearance 
and cool, air-light comfort. 


For foot comfort and correction, 
Spongex is also molded into non- 
toxic, stainless metatarsal pads, arch 
inserts and cookies. 


Investigate and profit by the easy 
workability of Spongex, its ideal 
support to bone and muscle, its in- 
sulative coolness and comfort. We 
will gladly furnish manufacturers 
with samples of Spongex products 
tow in production. Write today! 
*Trade Mark Reg. U. S. Pat. Off : 


Sponge 
Rubber 
Products Co. 


117 Derby Place, Shelton, Conn. 
Plants in Derby and Shelton, Conn. 


Sales Offices: New York * Chicago 
Washington * Detroit 


WORLD'S LARGEST MANUFACTURERS OF CELLULAR 
- RUBBER AND BONDED FIBRE PRODUCTS 
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A name known to millions of mothers — a name ace-high 
in quality since 1888 -- The Dr. Posner brands can help 
you build solidly into the post-war period. Think it over. 





Ad Stresses Care 
Of Children’s Feet 


BROCKTON, Mass, — Brownie’s Chil- 
dren’s Shoe Store, here, used an in- 
formative newspaper advertisement in 
the Daily Enterprise, to stress the 
importance of National Foot Health 
Week. Copy read, in part: 

“Those precious little feet of children 
mothers so love to fondle! Have you 
ever stopped to think how delicate they 
actually are? During the tender years, 
instead of a solid foot structure, the 
little feet of children are merely 52 
bony masses which do not even appear 


united, but as the child grows these 
little masses enlarge and assume proper 
shape, gradually meeting each other. 
Then they form the arches of the feet. 
It takes ten years before the general 
structure of the foot is completed, al- 
though certain details of the great heel 
bone are not perfected until after the 
twentieth year. Imagine it! Twenty 
years to grow a foot. No wonder it is 
so important to take good care of 
them.” 

Following was a box containing six 
rules for the care of children’s feet, pre- 
pared by Dr. Joseph Lelyveld, chairman 
of the National Foot Health Council. 
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BARIS SELLS 


Quality Shoes from Surplus 
Merchandise, Better for Less. 
BARIS SHOE CO.., Inc. 
Worth 2-5180-4 
79-81 Reade St., New York 7, N. Y. 
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BOUGHT AT FAIR PRICES 
MOSINGER BROS. 


1235 WASHINGTON AvE., ST. Louis, Mo. 








LARGEST SELECTION 
OF TOP GRADE SHOES 


SPECIALISTS IN BETTER GRADE 
SHOES FROM 15 LEADING 
ST. LOUIS FACTORIES . 


e 
MEN'S - WOMEN'S - CHILDREN'S 
FOR IMMEDIATE SHIPMENT 
While In town “CC” Well 


M. K. WEIL SHOE CO. 
a 
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MOCCASINS 











HEAVY BROWN UPPERS 94-45 


ORTHOPEDIC RUBBER SOLES 
IN STOCK 


. 





MEN'S SIZES 6-12 $1.45 
BOYS’ SIZES 3- 6 $1.40 


WRITE FOR FOLDER 

GIRLS" and OTHER MOCCASINS ond SLIPPERS 
CONJOR SHOE CO. 

287 BROADWAY, NEW YORK CITY 





PAPER PACKS A WAR 
PUNCH—DON'T WASTE IT! 











Obituaries 





Hervey S. Hutchins 


Sr. Louis, Mo.—Hervey S. Hutchins, 
75, former treasurer of Brown Shoe 
Company, died recently at his home in 
University City. 

Mr. Hutchins was born in Baltimore, 
Md., September 10th, 1869. He entered 
the employ of Brown Shoe Company in 
1890 and was with the concern for 46 
years. When he entered the company 
he worked for George E. Southwick, 
then secretary and treasurer. He was 
elected treasurer of Brown Shoe Com- 
pany in 1913 upon reorganization of 
that company, which’ position he held 
continuously until his retirement on 
November ist, 1936. 

He is survived by his widow, Mrs. 
Maud Clayton Hutchins, two daughters, 
Mrs. Dorothy Kempland and Mrs. 
Marion Spalding of St. Louis, and a 
son, Hervey S. Hutchins, Jr., of Wichita 
Falls, Texas. 

Mr. Hutchins was well known in fi- 
nancial and shoe manufacturing circles 
of St. Louis. 


Leo G. Bonnard 


WASHINGTON. — Leo G. Bonnard, 49, 
former New York leather broker, died 
recently at his home in Takoma Park, 
here. He came to this area three years 
ago to join the War Production Board 
and was chief of the light leather sec- 
tion of the textile, clothing, and leather 
division at the time of his death. 

Mr. Bonnard held the Croix. de 
Guerre and the Purple Heart, awarded 
during ‘World War I, and belonged to 
the American Legion, Veterans 
Foreign Wars and the Knights of Co- 
lumbus. He was a member of the 
Father Duffy Chapter, Rainbow Divi- 
sion Veterans. 

Funeral services were held in Takoma 
Park and burial was in Arlington Na- 
tional Cemetery. 

Mr. Bonnard is survived by his 
widow, Mrs. Edna Bonnard, a daughter, 
Mrs. Renee B. Cannock, both of Takoma 
Park, and a sister, Mrs. Donald B. 
Giorgi of Mansfield, Pennsylvania. 








Mrs. Blanche E. Dickerson 


CoLuMBus, OHI0.—Mrs. Blanche E. 
Dickerson, 43, confidential secretary to 
the treasurer of the Walker T. Dicker- 
son Co., Columbus, for the past ten 
years, died recently after a long ill- 
ness. She was the wife of the late 
Qwen H. Dickerson, Sr., a casualty of 
World War I. 





Montrose Hoover 


PAINESVILLE, OHIO. — Montrose 
Hoover, 60, Painesville business and 
civic leader for the last 35 years, died 
recently. He had operated a shoe store 
here since 1910, when he went into 
partnership with his father. 
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ADD TO YOUR PROFITS 


by showing and fitting Fischer 
Bunion Protectors. They over- 
come the trouble in py hae 

unions 


shoes to feet distorted by 
and Enlarged Joints. 





FISCHER 


sae’ sé to’ Sep fos ‘a sil 


a 


There is a ready de- 
mand for Fischer 
Bunion and Enlarged 
Joint Protectors for 
the reason it is con- 
sistently advertised 
in consumer maga- 
zines. 

Ask your Shoe Finders 
Dealer. He will be 
glad to supply you. 
ON THE MARKET FOR OVER 40 YEARS 
THE FISCHER MFG. CO. 
3522 N. Downer Ave. 

Milwaukee !!, Wis. 




















FOOT BATHS 








MEDICATED FOOT BATHS 
FOOT RELIEF OR 
MONEY BACK 
8-oz. size $6 doz. 
retail $1 box 
R. E. BROWN 


620 N. Central 
Glendale 3, Calif. 
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He served three terms as president 
of the Better Business Bureau and se® 
eral terms as director of the Chamber 
of Commerce and the Business Board. 
At the time of his death he was treat 
urer of the Chamber of Commerce 
trustee of the Lake County 
Credit Assn., and a member of the Wat 
Price and Rationing Board. His wifé 
Julia, and a sister survive. ; 
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— Ps ¥ concerned by the limitations of United The new store will be one of the most 
Between V-E and V-J Days States supplies. The whole question of modern and best equipped in the area, 
[CONTINUED FROM PAGE 47] relief shipments must be — careful it was explained. Individual shoe de- 
study to prevent any further and partments will be greatly enlarged in 
to be —_ to or greater = * 121, dangerous dislocation of domestic in- physical size and stock; additional de- 
-. ory pragpd-ro es tenia dustry. Stocks of shoes and of leather partments will be added. Hosiery and 
to ¢ agg dips. & coli ae ened in the United States have reached the handbag departments will be enlarged, 
— 3 Rei 7 ~ erp a lowest levels on record; current output and the chiropody and shoe repair shop 
Sb ka sateen thee tad ehae- will be needed to fill military require- wil] have increased space. The building 
been he ~<A & Free anges raend ments as well as to meet the bare mini- will be air conditioned, and an escalator 
= ites sectaen In March, on =“ ™ of essential civilian rations. will be installed. 
ample, the total output of all cattlehide 
“™ @ jeathers reached the equivalent of Stenchever’s Plan Lape on U. S. Chamber 
2,449,000 hides, a figure higher than . 
~.s | the monthly average for any wartime Expansion Pr ogram Of Commerce Board 
year with the exception of 1942. PATERSON, N. J.—Stenchever’s Shge CoLumMBus, OnI0.—Herbert N. Lape, 
—y A final consideration; which may Store has taken a long-term lease on chairman of the board of the Julian & 
iS come to the pe see in a en ~ eS etntay shee - 213- 7 gem ee ys a poe of ~ 
future, is wo noting. is is the reet, whic ey plan to convert in olumbus Chamber o mmerce, 
— matter of relief and rehabilitation sup- a department store of quality shoes for been reelected to the Board of Directors 
ish plies for Europe. While the,industry men, women and children. This is part of the Chamber of Commerce of the 
ons has no knowledge of plans or policies ofa post-war program to be carried out United States. Mr. Lape represents 
with respect to the scope of relief ship- by the store, according to Max Bodner, the Ohio fifth district on the board of 
) ment from this country it is seriously president. 19 members. 
. 
This handy 
wal —and forms — 
for keeping an accurate selling and inven- 
4 tory “picture” of each width and size of each 
stock or style number consists of: 
Black Cloth binder—11%” x 13%%"”......... $2.50 
100 Daily Sales and Stock Sheets, (Form $100) 
and 1 Comparison Form $105.............. 
TER 1 Inventory Pad Sind sheets) $206 (5 pads 
$2.00) (10 pads $3.50).................-. $0.50 
2 Buying Order Pads ad sheets per pad) $107 $0.50 
, $6.00 
(West of Denver additional postage added) 
a (Sample sheets with guide for use sent on requast) 
e * 
ar Master Stock Sheet —Form #103— 10%” x 
13%"—Adaptable for O.P.A. Pricing Chart: 
saa MTG. . Siu Gea we cae coe baw SO $4.00 
Sales Record Slips: Form D 
— Per Pad (100 Flips) (100 pads $20.00). $0.25 
4S Refund Record Slips: Form E 
oF Per Pad (100 Slips) ................ . $0.30 
: - Customer Record Cards: Form F 
-K la a GHNel OT Se ns ariiehce tele senae $1.25 
oz. _< ae y, aed ©: 500 = rp eee eee $5.50 
c ee 2  - Sarr. ices ° 
bow ert hi lel oem 1 ng price carton e ‘orm 
IN mpeasdsocee “ef ; 1s" 89%" (gummed top) 1 grow $0.50 
eT RE OOo e age me Se ee x gummed top gross...... é; 
e een “ie [= veneer At i ES ans <0 deine $2.50 
if re i Sodecsumn ee Ban aul Shoe ee uo load (gummed top): Form H - 
. a . ©, SOME os cmd 4a? «wink 
“2 a Re =F ae} BOOB. i iad si-vatiz. 92s boat $10.00 
es I~ ae Store S55 = ae 
é SS a SR Tat + 2 a pie | PROFIT aoe eaek : an acourate method of 
teat | Fe | ee oes Sem 
0 | Boren ae | Chech with order, plows, wales COD. Shipment 
ber ee ge eee] Soars preferred. 
ard. pee ee wo va “ Orders filled for any forms preferred. 
oa ata Oe Ce ce Ss kk 
al eee E ae MERCHANTS SERVICE DEPT. 
vite, 209 S. State Street, Chicago 4, IIl. 
7 
det | May 15, 1945 101 
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RUBBER FOOTWEAR 




















MEN'S SNUGFIT RUBBERS 
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POM POM SLIPPERS 
WOMEN'S SLIPPERS 


PASTEL SHADES 
Non-Rationed 


In Stock—At Once Delivery 
$4.10 


per pair 
Sizes 4-9 











Terms: Net 10 Days 
F.0.8. N. Y. 
Minimum Orders—8 pairs 


NEW DUTCH LAST in CRYSTAL GLO 
Material 


Colors; Light. Blue and Pink 


Sturdy Soft Sole 
In 
Room Bullding 
Representative: Frank Murphy 
Hotel Chicago, iM. 
Room 649. Mey T’end'3 


GERDA FOOTWEAR CO. 


158 Duane Street, New York 13, N. Y. 





North & Judd Win 
“E” Award 

New Britain, Conn.—Inspiring cere- 
monies marked the presentation of the 
Army-Navy Production “E” Award to 
the North & Judd Mfg. Company re- 
cently, in recognition of its record in 
the production of war equipment. 

Notice of the award. was. sent to the 
company by the Honorable Robert E. 
Patterson, Under Secretary of War. 
The award, for which the company was 
nominated by the Quartermaster Corps, 
was made for its excellent record in the 
production of buckles, clasps, rings and 














New Shoe Store Is Attractive and Modern 


Mr. Slade and two customers examine the mofor-driven merry-go-round, special 
attraction for children in bis new specialty recently. 
merry-go-round has four chairs with straps, and every child is strap into a 





shoe store, The 


chair and given a ride, following the completion of the sale. 


PORTLAND, Me.—Slade Specialty Shoe 
Store, which opened recently, is a mod- 
ern and attractive shop featuring shoes 
from crib to college. Its owner, William 
M. Slade, has been fitting children’s 
shoes for 22 years. He was connected 
with William Filene & Sons in Boston 
for seven years, later managing the 
shoe department for Filene’s Portland 
Store for several years. 

The store, which has one entrance 
into the Arcade, with a display case 
outside, attracts theater-goers and 
shoppers at the other stores; the other 
entrance opens onto Preble Street. The 
show window on Preble Street has a 
half-back, enabling customers who look 
into the window to look into the store 
itself. It also enables the customer on 
the inside to select, if necessary, the 
type of shoe he desires. 

The stock is concealed, with four 


draped entrances leading to the stock- 
room. There are five large display 
cases and 17 chairs. 

The store is finished in pastel pink 
and blue. The floor is of blue inlaid 
linoleum. The walls are of Philippine 
board, about two-thirds up; the remain- 
ing third is in pastel pink and blue, 
with Walt Disney figures. Fluorescent 
lighting is used. A motor-driven merry- 
go-round of pink and blue, with a 
striped awning, is an attractive feature. 
The ceiling is pale blue. 

The stock consists of three lines of 
shoes and several types of slippers. Mr. 
Slade keeps a record of each child’s 
size and birthday, and cards are sent 
on the child’s birthday. He uses a fol- 
low-up system, checking every three 
months, and sending notices accord- 
ingly. 





other metal trimmings for uniforms 
and other equipage, as well as the pro- 
duction of certain items for jeeps, 
trucks, tanks, and aircraft. 

At the ceremony, the award was pre- 
sented by Brigadier General Guy I. 
Rowe, Commanding General, Jefferson- 
ville Quartermaster Depot, and was ac- 
cepted for the employees of the com- 
pany by Frederick M. Holmes, presi- 
dent. 

The citation was read by Lieutenant 
Commander R. T, Fish, USNR, and 
pins were accepted from him on behalf 
of the employees by Andrew Colehan, 
employed by the company since 1897. 
Commander Fish was assisted in the 
presentation of the pins by P.F.C. Dom- 
inic Ziecardi, a veteran of Munda and 
New Georgia, and by P.F.C. Peter Sem- 
plice, a veteran of the European cam- 
paign. 

The Honorable Raymond E. Baldwin, 
Governor of Connecticut, spoke in_be- 


half of the state, and the Honorable 
George A. Quigley, Mayor of New Bri- 
tain, welcomed the Army and Navy 
Personnel to the city. 


Zaiss Named Walkonair 
Vice-President 


Knox, Inp. — Fred J. Zaiss, well 
known shoe executive, has been named 
vice-president of Walkonair Corpora- 
tion. Mr. Zaiss has a large following in 
the shoe merchandising field, having 
been associated with Chicago Mail Or- 
der Co. for 18 years as Divisional Mer- 
chandise Manager. Previous to that he 
was buyer for National Bellas Hess & 
Co. for 12 years. 

Walkonair Corporation has moved 
into its new factory at Knox, Ind. The 
move was necessary because of increas- 
ing sales and their expansion in na- 
tional sales distribution which will be 
under the direction of Mr. Zaiss. 
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In art... in music...in fashion 
design. ..in all fields of human 
endeavor...there is usuallyone 
original creation which sets 
the standard, establishes the 
_ ideal, for those which follow. 

In the art of fitting shoes with 
scientific accuracy, no device 
has won the recognition and 
acclaim which has been accord- 
ed the original X-RAY Shoe 
Fitter. First to adapt the re- 
vealing rays of the fluoroscopic 
X-ray to the problem of fitting 
shoes, it has been improved 
and refined through the years 
to a point where it defies 
successful imitation. 

If you plan on improved fit- 
ting service as part of your mer- 
chandising program, look to the 
Original X-Ray Shoe Fitter for 
continued leadershipinits field. 


on a limited basis, in 
one model only, due to 
wartime limitations 

ortages. If you 
plan to own one soon, 
allow at least six 
months for delivery. 








SHOE FITTER Juc. 


3533 NORTH PALMER STREET 
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The Name 
On The Shoes The} 


UCCESSFUL, forward - look- 
ing merchants—including the 


largest de stores — are 
now han a@ greater and great- 
er proportion of nationally adver- 


tised, brand-name me 









dise. 


For smart buyers know that customers prefer merchandise 
with a familiar name. They know, too, that in the highly com- 

itive postwar world, such merchandise will give them the 
astest turnover—the surest profit. 


Krippendorf Foot Rest Shoes are known by name to mil- 
lions of American women! They are consistently advertised 
in Vogue, Good Housekeeping, The Ladies’ Home Journal, 
Woman’s Home Companion, and Mademoiselle. 


Your customers know—as 
Dittmann is a firm of in 
adhering to fine wo 


you know—that Krippendorf- 


ity, building for the long pull by 
ip, quality materials, and to every 


other footwear feature that makes for 


a manufacturer’s — and his dealer’s — 


lasting success. 


THE KRIPPENDORF-DITTMANN CO., 


$6.95 - $7.95 ayer mene 
CINCINNATI, OHIO 


New York Showroom: Marbridge Building 
*Nationally advertised in Vogue, Ladies’ Home Journal, Mademoiselle, Woman's 
Home Companion, Good Housekeeping, and The Instructor. 





Selby Strengthens Sales 
Organization 

PorTSMOUTH, O.— Upon the recom- 
mendation of Ford Bacon & Davis, en- 
gineers called in by Selby Shoe Co. to 
survey their business with an eye to 
improving their post-war position, the 
company have decided to strengthen 
their sales executive organization. Un- 
der the new plan, all sales efforts will 
be in charge of two vice-presidents— 
William F. Hooley and Marshall H. 
Stevens. 

Mr. Hooley will have general direc- 
tion of the Tru-Poise, Styl-Eez and 


Easy Goer lines. E. W. McCain will 
continue in. charge of Tru-Poise, and 
Mrs. B. Tatman will continue to assist 
Mr. Hooley. 

Mr. Stevens will have general direc- 
tion of the Arch Preserver, Cantilever 
and Physical Culture lines. R. Dono- 
hoe will continue in charge of Arch 
Preservers, and H. C. Segur and O. 
Fout on the Cantilever line, with S. B. 
Cropper assisting Mr. Stevens on the 
Physical Culture line. 

The company hopes to increase sales 
in the post-war period sufficiently to 
step up output from 10,000 pairs daily 
to 18,000 pairs. 
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COSTUME JEWELRY 


Increase unit sales—display smart, new Ear- 
rings, Pins, Bracelets, Necklaces, Compacts, 
Gift Jewelry for men, women, children, to 
retail at $1 up. Order our jal Intro- 
ductory $50 Assortment. FR illustrated 
brochure No. 104 sent on request. JAY KEL 
JEWELRY CO., 307 Fifth Ave., New York 1é. 
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MADE IN CALIFORNIA 
SOTA EY 





JANSEN SHOE CO. 
Manufacturers 


7408 MELROSE 
HOLLYWOOD 46, CALIFORNIA 
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Serviceman Reminisces on 


Work in Shoe Store 


New YorK.—Irving Waldman, presi- 
dent of Ideal Shoes for Men, Inc., here, 
received a letter from his son, Cpl. 
Ned Waldman, now serving in Italy. 





CPL. NED WALDMAN 


Ned, who was “born and brought up 
in the shoe business,” writes in part: 

“By the time you get this letter, this 
evening (March 31) will have been 
done long ago. But just for the record 
I'll let you know that I would give 
anything to be home now. Although 
I really don’t mean ‘home’; I mean the 
store. You know, the place where on 
Easter Eve, pandemonium breaks 
loose. 

“All morning and afternoon there is 
an increase of business, but toward eve- 
ning it gets thicker and thicker. Iz, 
Mac, Dad and I start to work just a 
bit faster. And at a steadily increas- 
ing tempo one hears the crackle of 
wrapping paper. You might think 
that in a shop of that type you sell 
only shoes. No, no; one eye on the 
socks, your mind whirling fast to 
answer some of the idiotic questions 
put to you by some customer, your 
fingers nimbly threading and tying 
a shoe. 

“All of a sudden you have to exer- 
cise your leg muscles by pushing the 
stool forward so that Izzy can whirl 
through ... 

“The noise increases, it gets hotter, 
more smoke; a consistent clatter of 
shoehorns hitting the floor and the 
peculiar click of feet hitting the con- 
crete steps to and from the basement. 
When you go down there you feel like 
never coming up. It’s a little cooler 
down there—not as much of the hustle- 
bustle; but nothing doing, back up you 


come taking the stairs two at a time. 
As you finish a sale you stand at the 
end of the counter and make out your 
receipt, and while Mom furiously wraps 
and ties, she smiles at you and nods 
towards the slip pin. Believe me, it 
feels good to see that thing stacked 
better than half way with receipts. 

“Slowly things start quieting down; 
at first you don’t notice it, but all of 
a sudden you look up and find instead 
of a store full of customers, just one 
or two. With a look of incredulity you 
sneak a glance at your watch and find 
that from 7 o’clock it has flown to 12, 
Shirts are wet with perspiration, hands 
are dirty from dusty boxes, arms and 
legs fee] like lead. You are hungry as 
the devil. But somehow you feel good. 
Maybe it’s because you just put in 12 
or 14 hours of back breaking honest 
labor. 

“Little by little things begin to take 
on the usual meaning and speed. Slowly 
you close, the lights go out one by one 
and the door is closed and locked. 

“To anyone who reads this and 
hasn’t participated in the above-men- 
tioned work, this must sound like a 
lot of work for nothing. Once you leave 
it, you must return. That’s why I am 
here; that’s why I shall stay until 
Easter ’46 or ’47 or even 48, just so 
that some time sooner or later, I too 
can go home Easter Eve with a sweaty 
face and a triumphant smile.” 





UJA Dinner Scheduled 
For May 16 


New Yorx.— The annual dinner of 
the Hides, Skins and Leather Division 
of the United Jewish Appeal of Greater 
New York will be held on Wednesday, 
May 16, at the Harmonie Club, 4 East 
60th Street. Nathan P. Dworetzky is 
chairman of this division. 

Guest speaker of the evening, who 
will outline the work of the four agen- 
cies for which the UJA is waging a 
unified campaign this year, will be 
Judge Jacob H. Livingston, justice of 
the City Court and a State legislator 
for 18 years. The annual affair will be 
a testimonial to Arthur Loewengart and 
Alexander H. Fried, the guests of 
honor, in addition to giving the industry 
the opportunity to express support of 
the overseas relief, rehabilitation and 
resettlement activities and the welfare 
work in the armed services done by the 
organization, 

Honorary chairmen are Milton R. 
Ratzenberg, Samuel Kline, and Alfred 
E. Greene. 

Division co-chairmen are Aaron 
Chilewich, Morris Joffe and Arthur 
Loewengart. 


——_— — 


Modernizes Shoe Store 


SEATTLE, WASH.—Frank M. Ratcliff, 
who has been selling shoes in Seattle 
for the past 52 years, has modernized 
his store located in Lundquist Lilly. 
bd store has been completely redeco- 
rated. 
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FRESHEN UP YOUR SHOE DISPLAYS 


Many attractive, new displayers, elevation units, and 
stands in frosted oak finish. Always bright and fresh, 
with the natural charm this wood brings. Available 
now. Ask for details and prices... WRITE TODAY ro 
FOR NEW DARLING CATALOG 175. Many new 
sales-promoting displays are shown. Get your copy. 


L. A. DARLING COMPANY, BRONSON, MICH. 


NEW YORK DISPLAY ROOMS—47 WEST 34th STREET 


DARLING 


The Name to Think of First in Display 





WOOD 


DISPLAYERS 
. 
FROSTED 
OAK 
FINISH 


STYLE 22 HP 
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S. PIERCE COMPANY, Brock 
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ART OF GOOD SHITOEMAKIN 
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Also styles especially 


designed for display 
SEND FOR CATALOG 











Store Keeps Pace with City’s Growth 





—— 





This view of the J. N. Adam shoe department shows the semi-concealed stock ar- 
rangement and the display cases and niches in various sections of the department. 


BuFrFaLo, N. Y.—More than 63 years 
is a long time for a store to have been 
in business and to have progressed and 
grown in size and prosperity through- 
out those years, but J. N. Adam & 
Company have done just that. When 
organized back in 1881 their store was 
typical of those times, but it has kept 
pace with the great industrial city in 
which it is situated and since that 
smaller beginring has become the beau- 
tiful, modern, six-story store of today 
that takes in a large part of one big 


May 15, 1945 


downtown business block. 

John Noble Adam, its founder, was 
a man of broad interests. He was one- 
time mayor of Buffalo and his name 
today is kept alive not only in the store 
he organized, but also in the huge hos- 
pital for tubercular sufferers at 
Perrysburg, N. Y., the J. N. Adam Me- 
morial Hospital. 

As in most large department stores, 
J. N. Adam is a series of shops, each 
floor with its own attractive offerings 
to customers. On the main floor are 


two shoe departments—the men’s and 
boys’ and the budget shop for women 
and girls. In the latter are to be found 
the lower priced shoes of the more con- 
servative and sport types with some 
non-rationed footwear. This depart- 
ment is so situated as to be near the 
ready-to-wear budget dress shop and 
the millinery bar. 

On the fourth floor where the better 
shoes for women and children are fea- 
tured, this policy of coordination with 
other women’s lines is also carried out. 
Near this department are better 
dresses, coats and millinery. 

The styles offered J. N. Adam cus- 
tomers in the better lines of footwear 
include many of the newer trends. 
There are very high, as well as very 
low heels on dressy shoes, the latter 
suggested for the taller woman. Pa- 
risian influences seen in platforms and 
wedgies, many of faille and other rich 
materials; the Greek in sandals with 
high ankle straps. The more conserva- 
tive styles are also stocked for those 
customers of long standing who request 
such models. 

In colors and in high priced reptiles 
are shoes matching handbags and other 
accessories, a practice that has become 
increasingly popular. 

In spite of war conditions experi- 
enced shoe clerks have been retained, 
although sometimes they are more 
rushed than in normal times. The per- 
sonnel of the department remains effi- 
cient, courteous and willing. 
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SALESMEN WANTED 


HELP WANTED 


PARTNERSHIP WANTED 





Essential Workers need Release Statements 





Essential Workers need Release Statements 











Opportunity for 
TRAVELING SALESMEN 


If you are between 25 and 35 years of 
age and would like to represent one of 
the ‘best known Rubber Footwear Man- 
ufacturers, write us, telling us about 
a and outlining your experience. 

etail footwear experience helpful but 


not ee essential. Al 

subject to C Regulations. 

Address #561, care BOOT & SHOE RECORDER 
100 East 42nd Street, New York 17, N. Y. 


hiring 











WANTED:—Shoe salesman for Missouri, 
Southern Michi 


Kansas, Oklahoma and igan. 
Address Box #556, care Boot & Shoe Recorder, 
100 East 42nd Street, New York, N. Y. 





TERRITORIES OPEN :—New $1.00 counter 
item for all retail outlets. Salesmen calling 
on shoe stores should carry this item. Already 

pneree in California. Write for details, give 

territory covered. Free Lancer Agency, 5035 

Washington Bivd., Chicago 44, Ill. 





SIDE LINE SALESMAN WTD. 





| og Mg ws fast line of et oe geen 
‘or salesmen now carrying style, 
dium and better price shoes, for Chi 
middle west territory. Address Box #566, care 
Boot & Shoe Recorder, 100 East 42nd Street, 
New York, N. Y. 





HELP WANTED 


Besential Workers need Release Statements 








a SALESMAN: Make earnings in 
S of the South’s ~~ = 
better x & oo with a 

> a. BA, - 


Seeacatiat at sa and Granby Street, crprience Appt 


ATTENTION, RETAIL SHOE SALES 
AH Pee fie wonder cmp 


me er ee Se 
— ¥ earnings under lib 
and 








MANAGERS 


Retail Shoe Chain, splendid oppor- 
tunities for experienced Managers 
with large progressive Shoe Corpora- 
tion. Our post-war plans have created 
several excellent opportunities. 

In reply give complete detail of experience 


Address #530, care BOOT & SHOE RECORDER 
100 East 42nd Street, New York i7, WH. Y. 











SHOE SALESMAN . . - Barn $300.00 w 

in’ the STYLE SHOP 
OF THE SOUTH’ C basin. $50.00 
SHOE CO.’ San Antonio, Texas. 





W ANTED, manager for family shoe store. 
Must be progressive and dependable. Per- 
In reply give 





care. Boot & Shoe Recorder, 100 East 42nd 
Street, New York 17, N. Y. 
LINE WANTED 





Essential Workers need Release Statemenis 





SIDE LINE WANTED. Man with 10 years’ 

experience selling high grade shoe and de- 
partment stores in California, and 
Washington, wants a short side-line suitable for 
these type stores. Address #563, care Boot & 
+g a — eat 100 East 42nd Street, New York 
17 





SIDE LINE WANTED. Imported line men’s 
hosiery for Pacific Coast states. Experienced 
g buyers of high 


564, care Boot & 
42nd Street, New York 17, N. 





va LINE of shoes catering to retailers 

yoo deliver. Traveling Texas and Lou- 
isiana Well established at present. 
Addvese 3 Box x #559, care Boot & Shoe Recorder, 
100 East 42nd Street, New York, N. Y. 





W OMEN’s, Children’s, Men's house slippers 

and Play Shoes by resident salesman in 
the St. Louis district. Best connections with 
chains, department stores and retailers. Com- 
mission . Address 565, care Boot & Shoe 
Recorder, 1221 Locust St., St. Louis 3, Mo. 


SELLING AGENT 


F,XPERIENCED business man wants position 
as Selling Agent for an American manu- 
facturer or exporter all kinds of shoes or 
footwear, for the Gold Coast, on security basis 

his bankers in the Gold Coast. Ad- 
dress all communicationg to Agency, P. O. 
Box 504, Kumasi, Ashanti, Gold Coast 








CAPABLE shoeman age 48 will make partner- 

ship investment with working interest in 
gentile store midwest city under 40,000 popu- 
lation. All replies confidential. Address Ralph 
Reichert,~ 527 N. Main St., Ann Arbor, 
_Michigan. 


POSITION WANTED 


TTENTION. Available May Ist. Twenty 

years shoe business. Age 39. Single. Ex- 
cellent reference. Ambitious, creative, reliable, 
window trimmer, Proven store manager. Ad- 
dress #547, care Boot & Shoe Recorder, 100 
East 42nd Street, New York 17, N. Y. 


M ANAGBR: Married, age 41. Now man- 

aging retail shoe store for nationally 
known chain in large eastern city. Doing over 
$200,000. Desires to make Miami * Florida, his 
Permanent home. Excellent references. Ad- 
dress #562, care Boot & Shoe Recorder, 100 
East 42nd Street, New York 17, N. Y. 


GHOEMAN 48, 25 years’ experience in all 
price lines, will consider good proposition. 
Can make small investment. Address Box $569, 
care Boot & Shoe Recorder, 100 East 42nd 
Street, New York 17, N. Y. 


STYLE MAN AVAILABLE—A young man 
with wide experience who knows styles, pat- 
terns, and leathers is desirous of making con- 
nections with a shoe manufacturer who is look- 
ing for a man of his experience and ability. He 
is at present employed but is desirous of making 
a new contact with a concern that will offer 
him ch for ad t Is especially 
clever in the styling of juvenile shoes—misses’, 
children’s, and boys’. Best of references fur- 
nished. For further details address Box #568, 
care Boot & Shoe Recorder, 100 East 42nd 
Street, New York 17, N. Y. 























FOR SALE 


Fok SALE—Circassian walnut shoe shelving, 
— by Grand Rapids), put together with 
pairs capacity. One wrapping 








SHOE STORE for sale in Cincinnati, O. 
Old established down town location. Staple 
stock of merchandise. Lease can be had. Owner 


retiring. Good ity for a younger man. 
Address Post ce Box 41, Station 1, Cin- 
cinnati, Ohio. 





WANTED TO PURCHASE 


BETTER GRADE FAMILY SHOE STORE, 

Volume $100,000, or more; any city with 
population 50,000 or more. Address #537, care 
Boot & Shoe Recorder, 100 East 42nd Street, 
New York 17, N. Y. 














For all other 
tweive 


CLASSIFIED ADVERTISING RATES 


is 4 cents per werd for ali FE wy - yed advertisements. 
advertisements fh rate is 7 cents a 


words sneuld be added for address. 


Ce Sot ea et oe ot oe 
‘pegs meat bo'te ear Mow. York Giles 10 daye preceding pebliection dete nH 


m pa ag) $1.25. 


in all other cases each of the 
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‘WANTED TO PURCHASE 








WE WILL BUY FOR 


WANTED TO PURCHASE 





CASH 








CASH PAID FOR 
SHOE STORES 
CLOSE O JOB LOTS 
SHORT ASSUMED 


B. SABIN 


98 DUANE ST. NEW YORK 7, WN. Y. 
Telephone WOrth 2-2515 


RETAIL SHOE STORES 
AND PAY HIGHEST PRICES 


CAMITTA SHOE COMPAN 
120 N. 4th St., Philadelphia, 
Phone Lombard 2062 


BARIS BUYS 


Shees for M 
Women and Children 


FOR CASH. 
BARIS SHOE CO.., Inc. 
Worth 2-5 


1e0-1 
79-81 Reode St., New York 7, N. Y. 

















SELL YOUR searies STOCKS 


KIRSCH-BLACHER CO., INC. 
established 1915 


We buy surplus or complete stccks of shoes from 
retailers, jobbers and manufacturers. 
Visit eur new warehouses 
108-110 Duane Street, New York 
Phone: WOrth 2-5377 and S878 and S878 











FAMILY SHOE STORE WANTED in Michi- 

gan or Illinois, by private party for per- 
sonal operation, Cash. Quick action. Address 
Box #557, Boot and Shoe Recorder, 209 South 
State St., Chicago 4, II. 





ANTED TO BUY—Complete shoe or 

pocketbook factory in New York City or 
Brooklyn. Address #567, care Boot & Shoe 
— 100 East 42nd Street, New York 17, 
s.. We 





SHOE store or shoe department. Will buy 

half interest and manage it. Location eastern 
Virginia or North Carolina. Address 187 South 
Main Street, Suffolk, Va. 





M EDIUM to better grade shoe store in west- 

ern North or South Carolina. Would con- 
sider partnershhip. Address #560. care Boot 
& Shoe Recorder, 100 East 42nd Street, New 
York 17, N. Y. 





SED TURNER SPLITTING MACHINE 

either 57” or 72”. Give full details, age, 
condition, motor or belt driven, price, ete. Ad- 
dress Box #570, care Boot & Shoe Recorder, 
100 East 42nd Street, New York 17, N. Y 





_ Se 


Otho E. Williams 


SEATTLE, WasH.—Otho E. Williams, 
$1, father of Carl B. Williams, presi- 
dent of Rhodes Department Store, a 
leading shoe outlet in Seattle, died re- 
cently at his home in Dallas, Ore. He 
was the brother of the late Mrs. Al- 
bert J. Rhodes, head of the store. 

Besides his son heading the store, 
he leaves another, Victor Williams of 
Portland, Ore., and a daughter, Mrs. 
Lonner E. Ralston. 








SELL YOUR JOB LOTS 








WE 

SURPLUS AND COMPLETE stocks | | | SAM CAMITTA & SONS 
BETTE GRADE 95 Reade St., New Y a. Ve 

cana a RATION amemes Ne ae 





SHORT LEASES ASSUMED 


YOUR NAMB AND BRAND 
PROTECTED 


IRVIN RUBIN, INC. 
“The House of Jobe” FOR CASH 
89 READE STREET RBARSH & CEASAR 

New York City N. 4th St. F 5. Pe 

Phone BARCLAY 717-7887 Phone MARKet 1666 


WE BUY 


SHOE STORES 


Philadeiph 

















TOP PRICES FOR YOUR SURPLUS BETTER GRADE SHOES 
convert into cash and ration currency 
YOUR NAME PROTECTED ... WRITE — WIRE OR PHONE 
SPECIALISTS IN FINE SHOES FOR 15 YEARS 


1215 Washington Avenue—St. Louls, Mo. 


Mr. Chain Store and Shoe Buyer .. . 
WE WILL BUY YOUR SLOW MOVING SHOES 


@ Men’s McKay—Dress Oxfords 

@ Men’s & Boys’ Nailed Work Shoes 

@ Children’s Stitchdown Oxfords 
At Fair Prices and RATION CURRENCY. 
Wire or write today. 


MOSINGER BROS., 1235 Washington Ave., ST. LOUIS 
John E. Barnes 


YouNGSTOWN, OHIO. — Samuel A. FircHseurG, Mass.—John E. Barnes, 
Alexander, 74, retired shoe merchant, | veteran shoe merchant, here, died sud- 
died here recently, following a heart|denly after being stricken in his store 
attack. He lived in Youngstown for| recently. Mr. Barnes was a native and 
84 years, coming from Mt. Lebanon, | life-long resident of Fitchburg and 
Ohio. His wife and six daughters] opened his shoe store about 40 years 
survive. ago. He leaves a sister. 




















Samuel A. Alexander 
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B-1—Red and blue 
color border on 
white board— 
price in black. 


B—bluae border 
with yellow stars 
-—— white board — 
price in black. 


Patriotic Price Tags Add Color and Eye Appeal to WINDOW TRIMS 


oy {4 
~~ 


banner— 
blue berder en 
white board— 


price in black. 


Le Great Little Time Savers 
Size 154”x214,”—109 different prices in stock 
6 Doz. — $1.50 6 Doz. — $1.70 
12 Doz. — $2.50 CANADA 12 Doz. — $2.80 
With Store Name Imprinted: 
144 Tickets—$4.25 
Any selection of prices desired 
Check with Order Please 


DISPLAY CARDS: 75c Each; 3 for $1.85 
List of texts to select from will be sent on request. 


Detailed Information on Monthly Service at Your Request. 








MERCHANTS’ SERVICE DEPT., BOOT and SHOE RECORDER, 209 S. State St., Chicago 4, Ill. 
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« look right . 


GENERAL OFFICES: 


LAST PLANTS 
Portsmouth, Ohio; Johnson City, New York; St. 
Lovis, Missouri; and Brockton, Massachusetts. 





Means Shoes that Fit Right 
in ALL SIZES and WIDTHS 


Controlled by patented automatic machinery, all Last models by Vulcan 
are reproduced in the contours of the original 4B model. That is why shoes 
made over Vulcan Lasts are always BETTER fitting — why ungraceful looking 
shoes in the top sizes and narrower widths are virtually unknown. Many shoe 
manufacturers use Vulcan's "Controlled Measurement” Lasts. It is they who 
are satisfying more retailers—and consumers —with shoes that fit right > 


. in all sizes and widths. 


VULCAN “2k LASTS | 


PORTSMOUTH, OHIO 


Selby Trupoise 


Look Right 


men 


HEEL PLANTS 
Portsmouth, Ohio; Johnson City, New York; ; 
Teutopolis, Illinois; and Rochester, New York. 

















Cigarettes Precede 
Salesman’s Call 


Sr. Louis, Mo. —In accordance with 
its usual practice of sending its cus- 
tomers and prospects each season in 
advance of its salesmen a timely and 
interest-arousing gadget announcing 
the coming visit, Winthrop Shoe Com- 
pany this season has mailed a glass vial 
containing a giant size cigarette. The 
cigarette measures 4% inches. 

Pasted around the vial is a label car- 
rying a message signed by the salesman 
of that territory, part of which follows: 

“This overgrown specimen of a rare 
and highly prized “weed” has two big 





things in common with Winthrop’s line 
for fall... 

“1. The supply is shorter than we 
would like to see it. 

“2. However, it’s still plenty long on 
style and quality . . 

“T’ll be around soon to let you judge 
for yourself.” 





O’Donnell Remodels Plant 


HuMBoLT, TENN.—The O’Donnell 
Shoe Corporation, here, recently com- 
pletely revamped its factory, with a 
view to further substantial increases in 
production when conditions permit. At 
the same time, O’Donnell has reor- 


| ganized its Eastern, Middle West and 


Southern sales territories. This is in 
keeping with its new merchandising 
plan of concentrating production on 
children’s footwear. 

George A. Ecclestine is representing 
this company in New York State, New 
England States, Pennsylvania, Dela- 
ware, Maryland and New Jersey. 

Walter A. Burkhardt is covering the 
states of Ohio, Indiana, Illinois, Wis- 
consin and Michigan. 

C. R. Dobson covers West Virginia, 
Virginia, Alabama, Mississippi, Ten- 
nessee, Georgia, Florida, North and 
South Carolina. 


Sales Meeting Plans 
Fall Campaign 


WEBSTER, Mass. — Executives and 
salesmen of the Bates Shoe Company 
gathered at the factory here recently, 
the latter to report on the success of 





promotional activities last season, and 


| the former to present for consideration 








plans for the coming Fall season. It 
was an enthusiastic and interesting 
meeting which, over a period of several 
days, covered every phase of the manu- 
facturing and distribution of Bates 
Originals, now sold with the help of 
the slogan: “Slipper-free where your 
foot bends.” 

Attending the meeting were: Joe 
Buisson, Frank Curtis, Ed Fulghum, 
Jim Garvin, Sam Kane, Sid Minster, 
Mars Nicely, Morris Oberfield, Bill 
Shaw, Henry Tibbetts, F. I. Sears 
R. N. Sears, E. A. Craver, Frank 
Lee, R. A. Cushing, J. A. Ryan, Milt 
Campbell, Oscar Zumpfe, Jimmy Wald- 
ron and Moe Rudnick. 








tats AND Yileas 


OR youeR -<.-4 


NEWSPAPER ADVERTISING 





—If you advertise in pete oe 
“a today for free samples of 


1. Sterling Shoe Mat Service 
A quarterly matrix service of carefully 
written copy, photographs and beauti- 
ful art — | ‘for direct mall and news- 
paper advertising 


Vincent Edwards Idea Clip- 
ping Service 


be y ~ og tear sheets of ads 
stores; you select the exact 

ALR 
leave the selection to our advertising 


Learn Advertising at Home 
Advertising is an interesting study = 
pee pores you to write more 

"3; to acquire o larger poe 
lary; to counene the soles and 
merchand 

and to be 
recommend 
ideas. 


Socal 


ny | ay 
efinitely in a position to 
business development 





. 
VINCENT EDWARDS & CO. 


World's largest advertising service 
organization 


342 Madison Avenue, New York City 
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As advertised ‘Esquire’ July, 1945 


$]]0° 
West of Rockies, $1150 


The FLYING BOOT 


Fashions that fit the mood of the most gay debonair— 
yet provide friendly foot comfort with gentle, but firm sup- 
port. Leaders, always, are the shoes by Allen Edmonds. 


See classified phone 
directory “‘Allen Ed- 
monds"’ for dealer, or 
order direct including 
ration coupon. Write 
for free booklet, "The 
Shoe of Tomorrow!“ 
Dept. EJ 


*Full credit to dealers on any orders that may result. 





“The Shoe of Tomorrow” can play its part in your plans 
for tomorrow. Your correspondence is invited TODAY. 


| ALLEN EDMONDS, Belgium, Wisconsin 
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THE QUALITY 
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BOX TOE 
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The Celastic Interval — 
when the TOE Style of the 
Last becomes the TOE Style 
of the Shoe. 


Between “Toe Lasting” and “Last- 
Pulling” the Celastic Box Toe estab- 
lishes its permanent toe character. 
During this time on the last —"the 
Celastic Interval” — the lining, box 


toe and doubler are fused into a 
_three-ply unit. In such a toe structure 


there is ample strength and resili- 
ency to maintain the contour of 
the toe and to assure toe comfort 


‘ throughout the wear-life of the shoe. 


(UNITED SHOE MACHINERY CORPORATION. 
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Style 2329 
Brown Highland 
Moccasin Style 

Long Wearing Dura-Sole 

Rubber Heel 


77 2 
The Layee 
Slip on Casual 
Style 414 
Army Russet Puritan 
Long Wearing Dura-Sole 
Rubber Heel 


unn-Bush 


table Fashioned Oxfords 


FOR ADDED STYLE MILEAGE 


Nunn-BusH has never been content 


As advertised simply to make good shoes. The goal is 
in Esquire 
to make each pair so fine that the wearer 
will judge Nunn-Bush Ankle-Fashioned 


Most Styles 


$10.00 to $13.50 Oxfords the world’s finest shoes for men. 


Nunn-Bush wearers usually do.. Ask them. 


See Your Local Nunn-Bush Shoe Merchant 


NUNN-BUSH SHOE COMPANY - Manufacturers - MILWAUKEE 1, WISCONSIN 


Vhe Gamondes 
Style 2306 
Brown Highland 
Sturdy Harness Stitching 
Heavy Leather Sole 
Rubber Heel 








‘ 


Those are the shoes I want... and will I e 
wanting for a good many years to e 


Tene lies the essence of successful and profitable juvenile 
shoe retailing . . . long term customers. That is why we leave no 
stone unturned in our effort to maintain the consistently high qual- 
ity of Stride-Rite Shoes . . . to make sure they provide the maxi- 
_mum in fitting properties and comfort . . . to maintain a constant 
and dependable flow through accurate and prompt stock service ... . 

* and to see that they are fairly and properly priced. That this 
policy gets results is attested by the loyalty and enthusiasm of 
thousands of Stride-Rite consumers, and hundreds of Stride-Rite 
dealers, from coast to coast. 


GREEN SHOE MFG. CO. THE 


BOSTON, MASS. TRIDE RITE 


SHOE 











